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Linotype’s One-Turn Shift— 
Fastest by Actual Test 





Linotype’s exclusive One-Turn Shift is the fastest way to shift magazines — 
** only two seconds by actual test! It’s the easiest, too, Adjustable springs 
counterbalance the magazine weight and, with Linotype’s ball and roller 
bearing construction, make shifting an effortless operation. Because parts 
are so few and so simple there’s no waiting, no jamming, no motor to 
repair, no maintenance! Many exclusive features like the One-Turn Shift 
make Linotype the world’s leader in machine typesetting, and enable you 


to save time, cut costs, and speed production. 





> LINOTYPE - Mergenthaler Linotype Company, 29 Ryerson Street, Brooklyn 5, N. Y. 


Agencies; Atlanta, Boston, Chicago, Cleveland, Dallas, Los Angeles, New York, Son Francisco. In Canada: Canadian Linotype, Limited, Toronto, Ontario 
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Tempo Black Condensed Italic 
Record Gothic Condensed 

Tempo Black Italic 

Record Gothic Med. Extended 
Condensed Gothic No. 2 


or Se Se oe ae 


Some recently produced 


LUDLOW TYPEFACES 


for the Printing Industry 


C> — Record Gothic Extra Condensed 


> Condensed botnic Curtin 
> Tempo Black Ex. 


The attractive modern Ludlow typefaces shown on this page are some late additions 
to the ever-expanding program of design and production of Ludlow typeface matrices 
> This is evidence of the growing popularity of Ludlow typefaces among producers 
and users of newspaper and direct mail advertising. It is also one more reason for 


your serious study of the Ludlow system of job and display composition 


Ludlow Typograph Company 2032 Clybourn Avenue, Chicago 14 





the demand for Weston 
INDEX BRISTOLS 
and 


“OKO Ws 


In the modern office, index bristols have come into their own. 
In the rag content grades, these colorful card weight stocks com- 
bine all the qualities needed for rapid handling, mechanical 
processing, quick identification and long, trouble-free service. 





The complete line of Weston index bristols provides a wide 
range of grades, weights, sheet sizes and easy-to-identify colors 
to suit any application. They combine the finish of a high grade 
ledger with the toughness and backbone of a bristol — plus care- 
fully controlled caliper to insure uniform thickness from card to 
card and lot to lot. 

Wherever index is indicated, recommend and use a Weston 
index bristol. 


WESTON INDEX BRISTOLS 








* *. - * ° 
4 EVERDUR INDEX 4 DEFIANCE INDEX WESTON’'S MACHINE : TYPACOUNT INDEX 4 
. , or . 100% Rog Content . POSTING INDEX . MERIT INDEX ° 
° xtra No . 6 Kag Conten . © . 
4 100% Rag Content ° ” WINCHESTER INDEX bd 25% Rag Content “ 
> r4 All-rag quality for maxi : LENOX INDEX . “ 
. A permanent index with a ° mum durability and fault ° ° An_ increasingly popular e 
° special finish that resists ° less performance, Recom . 50% Rag Content 4 grade that will handle many ° 
7 , “ “te © 
e rime, grease and soil : mended for permanent card : The most widely used grade : assignments with complete e 
e and when soiled, can be . records and hard-working ° offering maximum e satisfaction. Designed for . 
® cleaned with soap and water . index forms . choice of sizes, weights, . wide utility with maximum . 
. 4 be © economy. 4 
. a. . colors e 7 © 
. . . . bd 
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BYRON WESTON COMPANY 
Makers of Fine Papers for Business Records Since 1863 


DALTON, MASSACHUSETTS 
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We're for Bumping ‘em, Too! 
Editor, The Inland Printer: 

We printers here in Traralgon, Victoria, Aus- 
tralia, are happy to receive The Inland Printer 
regularly. Items and articles are most interest- 
ing and helpful. 

Among the many personalities who flit before 
us, we take a peep ot H. D. Bump in “Proof- 
room.” In the May issue, we were intrigued at 
apparent endorsement of a correspondent’s ac- 
tion in “bumping” all hyphens. Could you tell 
us why, in the following column “‘stand-patters’’ 
carries this mark; also why The Inland Printer 
hasn’t junked the lot of them? 
~-W, A. Thompson, Journal & Record, Traralgon, 
Victoria, Australia. 


(Editor's Note: The general trend seems to 
favor the dropping of most hyphens. A new 
edition of the University of Chicago's Style 
Manual, now in preparation, will advocate the 
elimination of many hyphens, we are told. How- 
ever, the purists will argue you can’t drop some 
hyphens bee of resulting confusion and 

ible misinterpretation. For inst recover 
and re-cover. See what we mean?) 


Boosting Craftsmen Our Hobby 


Editor, The Inland Printer: 

| have received my copy of your July issue, 
and | am elated with the amount of publicity 
given to our 37th annual convention to be held 
at Los Angeles. As usual, The Inland Printer 
plays an important part in publicizing our an- 
nual conventions. 

My hat’s off to your publication, always ready 
to further the progress of the International As- 








(Turn to page 4) 


She Grland Punter 
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Now 
YOU CAN GO TO TOWN 


tirnst Class- 
Probably every one of your customers has, at one time or another, 
experienced delay because their large flat mail matter, sent FIRST 
CLASS, became mixed with Third Class matter. 

To overcome this hazard the United States Envelope Company 
developed the U.S.E. Columbian® First Class Mailer, printed 
with a distinctive green “diamond” border and the words ‘‘First 
Class Mail’ on front and back. This feature has been accepted 
by the postal authorities, and all post offices have been alerted 
to give first class handling to envelopes so printed, 

Here is an opportunity for you to “go to town” with an en- 
velope which should become a regular item with many of your 
customers. The Market is ready, the Post Office is ready, and 
your U.S.E. Envelope Supplier is ready, with U.S.E. Columbian 
First Class Mailers in 9” x 12”, 914” x 12\4” and 10” x 13” as 
stock U.S.E. items. U.S.E. Dubl-Grip® Self-Seal® and other 
suitable large envelopes can also be stock-printed on special order. 

Your U.S.E. Envelope Supplier can obtain these First Class 
Mailers for you mill-printed complete with corner card, if your 
presses are loaded. 


Ask for copies of the U.S.E. Columbian First 
Class Mailer reprint, which will help you sell this 
new and vital improvement to your customers. 
Call your Envelope Supplier or write to Advertis- 
ing Department — 
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(Letters to the Editor began on page 3 


let it be 
local clubs 
being chartered, International Printing Week 


sociation of Printing House Craftsmen 
club news, individual Craftsmen, 
or convention news, you'll always find it in 
The Inland Printer 

Your articles appearing in this issue give the 
true picture of our organization, and | wish 
that our 15,000 members who are scattered all 
over the world, could read this issue 

George Wise, First Vice-President, 
tional Association of Printing House Craftsmen, 


Inc., Cleveland. (Mr 


Interna 


Wise is now president.) 


Picas for Numbering Machines? 
Editor, The Inland Printer 

At a regular meeting of the Knoxville Graphic 
Arts Association, | was instructed to write all 
leading trade publications and numbering ma 
chine makers to remind them printers of the 
United States use the point system in all com 
posing room work, and inform manufacturers 
of numbering machines that the present inch 
system of measurement by which their machines 
are made is obsolete and expensive to justify. 

James A. Trent, Trent Printing Co., Knoxville, 


Tenn 


(Editor's Note: The photoengravers are rap 
idly coming around to making plates by pica 
or half-pica measure, instead of the old inch 
by The Inland 
Printer are ordered by the pica system and 
There 


appears to be no good reason why numbering 


system. All engravings used 


there's no argument with the engraver. 


machine manufacturers can't do the same—if 


enough pressure is applied.) 


Wants Modern Press for Weekly 
That Costs Less Than Yacht 


Editor, The Inland Printer: 
| read with 
American press manufacturers “resting on their 


interest your editorial about 
laurels’ and think you hit the nail on the head. 

We are country publishers, publishing a week 
ly newspaper in an agricultural community, but 
when we look out the front door and see me 
chanical cotton pickers, superduper automobiles, 
jet planes and diesel locomotives, all perfected 
in the last 50 years, then turn and see the cylin 
der press in use in our shop, we wonder if the 
press people are keeping up with other indus 
tries. About the only improvement made on 
presses for country shops was when they made 
the drive shaft a little longer and put pulleys 
where the hand crank was, and now we can run 
the press with a gasoline engine or motor. 

We operate o Potter two-revolution press, no 
trip, with last patent granted in 1875. It does 
a beautiful job of printing, but seems to us that 
a press should be made for smaller dailies and 
medium-size weekly papers that would be faster 
and easier to operate, something using a two 
page width roll, printing four or eight pages, 
with a rewind device so we could run any num 
ber of pages in one issue. Or in lieu of that, a 
small size rotary using thin plates 

| hope your editorial is read by the press 
manufacturers, and something can be manufac 
tured at a price less than a sea-going yacht 

R. H. Caldwell, Courier-Index, Marianna, Ark. 
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“The Morning Mail / hy Fritz Willis 


“On the American business scene”’ 


Goooood Morning! And the practiced hands of the dress shirt, Gilbert Quality Bond Papers can give all 
familiar, gray-uniformed postman give a final riffle of your customer's business correspondence that 
through the envelopes . .. the morning mail “important” look which prompts action. The “stand 

Other practiced hands slit the envelopes and ex up” and “stand-out” qualities of these, America’: 
tract the contents. Arranged in neat stacks with the finest bond papers, are due to their carefully selected 
“important” mail on top the letters and envelopes new cotton fibre content. They are also tub-sized, air 
are placed on the desk of “Dear Mr. Jones” and dried in a separate manufacturing operation for a 
“Dear Mr. Smith”. rich cockle finish and superior erasability 

Bright and gleaming white as a newly starched Ask your Gilbert Merchant about Gilbert Papers 


Gilbert Quality Papers 


Gilbert Bond, Resource Bond, Radiance Bond, Lancaster Bond 





24 Full Pages of Gilbert Advertising reaching your best customers in Fortunt DuNn’s REVIEW 
& Movern INpustry,* ADVERTISING REQUIREMENTS, PURCHASING, and Orrice during 1956 
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Now he’s patched up his shipping, he’s found out at last 
That RAILWAY EXPRESS is dependably fast! 


When shipping was slow how the boss used to roar 
He'd shatter the windows and splinter the door 


Ra 


No doubt about it, there’s always a big difference when you call 
Railway Express to ship your printed advertising matter. Just 


look at these Railway Express features: Q Ii AZ L 
@ SPECIAL LOW RATES that apply on printed material. EX PRESS 
N 
@ VALUATION COVERAGE without extra charge ($50.00 <] [. EF NCX 
on shipments up to 100 lbs.; 50¢ a lb. above that weight). . 7 


@ FAST, EFFICIENT DELIVERY, based on years of experi- 
ence in speedy, dependable shipping ‘‘know-how.” 





@ NATIONWIDE SERVICE, reaching some 23,000 commu- 
nities in the United States. 





No matter where you are sending or receiving printed ma- 
terial, you too will find that Railway Express does make 
the big difference in speed, economy, and safe, sure delivery. 


For more information on rates and service, get in touch with your eee safe, swift, sure 


Railway Express Agent. Remember — he’s just a phone call away. 
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HAGLE-A TROJAN BOND BLUE WHITE 


Introducing . . .a new bond paper with a blue white 
brilliance that will give your printing a 100-carat 
look! It’s Eagle-A Trojan Bond Blue White... 

a 25% rag content bond that’s really outstanding 
for its bright blue white color, its opacity and 
printability. A fine choice for letterheads, office 
forms and direct mail, Trojan Bond Blue White 
comes in all regular substance weights and press 
sizes ...and in envelopes-to-match. Write for 

an attractive portfolio of printed samples. 

Other papers in the Eagle-A Trojan line: 

Trojan Record, Trojan Onion Skin. 


EAGLE- 4) PAPERS 


— AMERICAN WRITING PAPER CORPORATION 
HOLYOKE, MASSACHUSETTS 


Manufacturers of famous EAGLE-A COUPON BOND and 
other nationally-known Bonds * Onion Skins * Manifolds 
Ledgers ¢ Bristols * Texts * Covers * Boxed Typewriter 
Papers * Technical, Industrial and Special Papers 











Negligees by Blanche Lingerie 











AGGENT 
ON 
OPAGITY 


Good opacity need not be sacrificed in order 
to keep the other important paper qualities at 
a high level. In a way, you can have your cake 
and eat it, too. For when you specify Kimberly-Clark 
Coated Printing Papers, you get good 
opacity as well as outstanding dimensional 
stability, ink receptivity, and a score of other 
important qualities. And these qualities remain 
uniform from sheet to sheet and ream to ream. 
It will pay you to compare Kimberly-Clark Papers 
in any way you choose—including their cost, 
We're as close to you as your nearest distributor. 


Everything comes to life 


on Kimberly-Clark Papers 
for Modern Lithography . . . Prentice Offset Enamel 
Lithofect Offset Enamel « Shorewood Coated Offset 
Fontana Dull Coated Offset 


for Modern Letterpress... Hifect Enamel « Crandon 
Enamel « Trufect Coated Book « Multifece Coated Book 


Kimberly Clark 
COATED PRINTING PAPERS €%3 


Kimberly-Clark Corporation « Neenah, Wisconsin 











Whenever the job demands sharp reproduction and 
absence of “show through,” your best bet is to run it 
on ATLANTIC OPAQUE —the outstanding paper 
for quality printing. Recent improvements have 
made this excellent sheet the top opaque in its field. 
ATLANTIC OPAQUE ~- available in Smooth Finish 
for sharp, detailed halftones...and Vellum Finish for 
soft-textured halftones — offers you: 

s Color—The bright, attractive blue-white shade, de- 
veloped for maximum contrast to today’s offset inks, 
provides the finest background that is possible for 
all kinds of printing processes. 

s Opacity-Greatly increased opacity permits even 
heavy solid areas to be printed with the maximum 
clarity, minimum “show through”...even in the 
lighter weights of ATLANTIC OPAQUE. 

® Strength—Greater strength gives this new sheet 


put it on 


Atlantic Opaque 


for business 
impressions 
that 








longer life, greater resistance to tearing...without 
sacrificing the famous bulk and excellent folding 
qualities of ATLANTIC OPAQUE. 


s Formation—Especially developed to minimize 
troublesome “powdering,” ATLANTIC OPAQUE’S 
formation increases printing clarity and virtually 
eliminates plate scratching. 

Always dependably uniform, ATLANTIC OPAQUE 
remains stable through sheet after sheet, ream after 
ream. This, together with exacting, careful trimming, 
reduces make-ready time...permitting steady, unin- 
terrupted, profitable runs. 

Find out for yourself how ATLANTIC OPAQUE can 
create better impressions for your business. Ask your 
Eastern Corporation Merchant for free sample pack- 
ets today, available in Smooth and Vellum Finishes. 












Win b | 
Atlantic Papers 


ATLANTIC OPAQUE 
4TLANTIC BOND 
ATLANTIC OFFSET 
ATLANTIC COVER 
ATLANTIC LEDGER 
MANIFEST BOND 








EXCELLENCE IN 
FINE PAPERS 
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Edgar Coating Clays—by M & C—give coated papers many superior 
qualities which mean enthusiastic customers and extra profits for 


A recent “first” for Edger Clay techai- printers and lithographers. 


cians is the “Spray Drying” of paper 
coating clays. This process—same as the Scientific Management Starts at M & C, where emphasis is placed on 
one used to make your morning's instant ¥ ; F 

Y bd broad research, modern processing and strict quality control. By 


coffee—is carried out in the modern ar . : : , ; 
mining and refining selected kaolin clays—with papermaking in mind 


plant shown here. Product is an ultra- : / 
uniform coating material that does new we are able to produce coating materials that display outstand 


and amazing things to paper quality ing characteristics, 


Papermakers Take Over. In the paper mill, pure, satiny, finely-divided 

“4 Edgar Coating Clays join an adhesive. The mixture—'‘‘color,”” by 
name—is applied to the paper by continually-improving coating 
processes to yield a surface of maximum printability and appearance. 


Printers Bring It To Life (as only proud craftsmen can) with a job 
that pleases everyone. So, put these quality papers—with their per 
fect surface texture and smoothness—in your pressroom. Your reward 
will be clean, sharp, high-fidelity reproduction . . . great brilliance 
high opacity ... fast press runs... low ink costs. 


Next time—as the mark of a modern, progressive printer—specify 
Edgar Clay-Coated paper... probably as close as your nearest 
paper house. 





MINERALS & CHEMICALS 
CORPORATION OF AMERICA 


7 ESSEX TURNPIKE, MENLO PARK, NEW JERSEY 





Finest Paper Clays Modern Technology Can Produce 











AMERICAN AIRFREIGHT OFFER 
THE BENEFITS THAT PRINTER 
WANT MOST 


When printers use airfreight to cut shipping time and gain extra days for production, 
they specify American Airlines Airfreight. American is their best assurance of fast, 


reliable service because of these important reasons: 


COVERAGE 


Only American offers the extra speed of direct 
one-carrier service to all ten leading retail markets... 
twenty-five of the top thirty . .. all twenty-three 
leading industrial areas in the United States. 


CAPACITY 


American has space for your shipments when and 
where it’s needed most. A combined daily lift 
potential of over a half-million pounds gives American 
the greatest capacity of any airline, 


FREQUENCY 


Shipments get faster forwarding . . . spend less time 
in terminals with American's greater frequency of 
schedules. Over 1000 departures daily offer more 
service to more cities than any other carrier. 


cerenonnnry AMERICAN 
cegeiacyrtir pee“  AURLINES 
IRFREIGHT 


\on —carries more cargo than any other airline in the world 


"I 
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Airfreight costs less 
than you think 


A typical 100 Tb. shipment of printed matter 
from New York to Chicago costs only $7.50... 
from Detroit to Los Angeles 
only $23.10, 


— 
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FOX RIVER BOND 

FOX RIVER OPAQUE 
ENGLISH BOND 

NATIONAL BANK BOND 
ANNIVERSARY BOND 

FOX RIVER ONION SKIN 
FOX RIVER OPAQUE ONION SKIN 
ANNIVERSARY ONION SKIN 
ANNIVERSARY VELLUM 
ANNIVERSARY BRISTOL 
ANNIVERSARY THIN CARD 


your new jobs expect it... 


your re-runs deserve it. 


Printed specimens have 


ei C OG 822 a& N PR always helped “sell Now 


they sell b ' because 


& 
% \ 


FOX RIVER PAPER CORP, 
Appleton, Wis 











tt 


Here comes Christmas--- 


fast and sure on United! 





CHRISTMAS PROMOTION MATERIAL leaving New 
York tonight on United's 300-mph DC-6A “Big Lift 
Cargoliners will be in the hands of San Francisco 
retailers before noon tomorrow. Cost for 100-Ib 


mx # 


shipment — $25.75 


YOU CAN DEPEND ON UNITED— United's Re- 
served Air Freight guarantees the space you need 
on the flight you want, ... Frequent Mainliner and 
Cargoliner departures, plus the most modern cargo 
handling facilities, get your shipment off the ground 
fast... And United’s weather-mapping radar helps 


assure on-time arrival 


Examples of United’s low Air Freight rates 


per 100 pounds* 


CHICAGO to CLEVELAND. . Cpe $4.78 
NEW YORK to DETROIT Fe Ge le ow $5.90 
oS ee eee 
LOS ANGELES to SEATTLE ionp ' , $9.80 
CHICAGO to LOS ANGELES + $17.75 
PHILADELPHIA to PORTLAND $24.15 


*These are the rates for printed matter. They are often lower 
for larger shipments, Rates shown are for information only 
are subject to change, and do not include the 3% federal 


tax on domestic shipments 














For service, information, or free Air Freight booklet, call the nearest United Air Lines Representative 
or write Cargo Sales Division, United Air Lines, 36 South Wabash Avenue, Chicago 3, Illinois 
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No question about quality... 


New 3M MAKEREADY takes the expense and complication out of overlays for 
the most difficult quality letterpress printing. Frank LaCorte, Pressroom 
Superintendent, Tri-Arts Press, Inc., New York, says: “With the new 3M 
MAKEREADY, we can now make overlays for fine quality halftone work, like the 
1-color subject below, in minutes rather than hours or even days. Our pres 
men like it because, for the first time, they find they can take uniformity and 
superior quality for granted. We use it extensively on halftone jobs.” 


There’s more about 3M MAKEREADY on the next page 








3M MAKEREADY 








The Way to Superior Quality... 
3M MAKEREADY 


BRANT 


RESEARCH | 





New 3M MAKEREADY reduces overlay time to minutes 


rather than hours on the trickiest halftone work! 


How long does it take you to prepare a pre- 
cision overlay by manual methods for difficult 
halftone work? Two hours? Four hours? Six 
hours? With the new 3M MAKEREADY paper, 
you can have a mechanically-perfect tonal 
overlay ready for the press in minutes rather 
than hours! 

Here's where saving is so important . 
industry-wide cost ratio studies show that 
each dollar saved in production equals twenty 
nine dollars in additional sales.* And with 
less downtime, you free your presses for addi 
tional quality work faster. You get greater 
volume... more profits 

You can count on superior quality repro 


duction, too, because 3M MAKEREADY accu- 
rately justifies for proper printing pressure. 
When exposed in the 3M dry-process Expo- 
sure Unit, the 3M MAKEREADY overlay rises 
precisely dot-for-dot in relation to the density 
of the ink. Sharper, cleaner reproduction and 
complete uniformity for all presses and crews 
are assured, 

For complete information on how 3M 
MAKEREADY can save you valuable production 
time and for free samples of 3M MAKEREADY 
Paper, write: MINNESOTA MINING AND 
MANUFACTURING COMPANY, St. Paul 6, 
Minnesota. 


3M MAKEREADY 


"GM" is @ registered trad k of Mi 





ta Mining ond Manufacturing Company, St. Pauli 6, Minnesote. 


General Export; 99 Park Avenue, New York 16, New York. in Coneda: P.O. Box 757, London, Ontario 
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COLGATE-PALMOLIVE COMPANY 


300 Park Ave., W.Y. 22, WY. 


fast, elimina 


a note to try 


it soon! 


+ Mlanta 5, Ga 


+ Chicago 11, 1. 
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KLEX PUMICE SOAP 


For a fast, thorough clean-up job, nothing 
beats KLEX PUMICE SOAP! This hard- 
milled, mildly abrasive soap is exceptionally 
long lasting—cleans grimy, stained hands 
completely, yet gently. Lathers freely in any 
water—hard or soft, hot or cold! 


Choose from 2 cake sizes: 5 oz. or 1 oz. 


———, 





— 





+ Kansas City 5, Kans, 


at for cleaning 
d. AJAX cuts grease 
gs than othe an- 
, without clogging. Make 









r clean- 





Order the economical 
Berkeley 10, Calif. 125 of 200-Ib. drum today! 
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THE PRINTER AND 
THE KITE 


‘I he most famous flier ot kite in hi tory was a 
printer. As every schoolboy knows, Benjamin 
Franklin flew a kite in a thunderstorm and thus 
determined the electrical nature of lightning. With 
his practical printer's mind, Franklin was also the 
first to turn this newly found energy to a useful 
application. He devised the world’s first electrical 
battery and the first electrical cooking apparatus. 


Practical ingenuity is second nature to every 
printer, Every step of printed production calls 
for the application of skill and common sense 
because each job is different in its specifications. 
Type composition, layout, plates, and pre worl 
are a combination of variables which calls for a 
practiced skill and the instinctive solution of 
problems, The selection of paper, too, 1s one of the 


variables in which the printer’s good judgment 





may be relied upon to ac hieve graphic SUCCESS. 


Printers know that the Westvaco line offers the ae { 
proper and practi al paper tor out tanding results 
in letterpress, gravure, or offset lithography. 
Weight and texture, uniformity and durability 
during the press-run, and economical advantages 
are factors that invariably call for a Westvaco 
printing paper, Printers and advertisers have long 
ago discovered that Westvaco fine papers enhance 
the visual attractiveness of a graphic message at 


no extra cost, 


Take Sterling Offset Enamel, for instance, which 
is used for reproducing “The Fish Kite’ by 
Robert Vickrey at the right. You'll see this and 
other papers of the Westvaco family in graphic 
action when you receive Westvaco Inspirations, 
No. 205. If you are not on the mailing list for this 
publication, write to any of the company addresses 
on this page or to nearest Westvaco distributor. 


COVER ARTIST 


Robert Vickrey, a young painter who has already won 
considerable national recognition, was born in New 
York in 1926. He studied at Wesleyan University, at 
Yale and the Art Students League. His paintings have 
been purchased by the Whitney Museum, the Lakeland 
Museum, the Rio de Janeiro Museum of Modern Art 
and by private collectors, His work has been exhibited 
at the National Academy Annual Show, the Metropoli- 
tan and Springheld Museums and the Circulating Ex- 
hibition of the Museum of Modern Art, New York City. 





WEST VIRGINIA PULP AND PAPER COMPANY 


Sales Othces 

230 Park Avenue, New York 17 
3§ East Wacker Drive, Chicago 1 
S03 Market Street, San Francisco § 








Westvuaco Inspirations for Printers 205 








Clevelands... 


All Years Ahead in Utility, Speed 
and Earning Capacity... 


Proved by Performance, NOT just idle claims! 





Every Cleveland folder, large or small, has estab- 
lished a world-wide reputation for dependable service 
Over the years, research and development have gone 
ahead. The top quality of Cleveland Folders has 








never varied, 
There's a Cleveland for every folding 
job, ready to prove its versatile superior- 
ity. Whether your requirements call for 
folding 4-page circulars, inserts, greeting cards, maga- 
zine signatures... numberless special jobs... Cleveland 
MODEL ww has the folder needed to handle it the best and most 
14 x 20" economical way. 
When you buy a Cleveland folder you've made an 
investment in profitable production. Don't be satisfied 
with less, 
Send for complete information on the7 great Cleve 
land Folders. 


MODEL KK 
44 x 58” 























MODEL MM 28 x 58* MODEL OO 22 x 28° 





























MODEL OS 19x 25° MODEL MS 25 x 38" MODEL AT 17% x 22'A* 


gst ATED TU LARS ARE Avan ani DEXTER FOLDER COMPANY 


rn ANY OF THE 
cot ABOVE MacHines 


330 West 42nd Street New York 36,N. Y. 


aseo7 





22 THE INLAND PRINTER for October, 1956 





printers are responsible 

for making Chieftain 
Bond the largest selling 
50% rag bond in America. 


© 
w hy? They like its looks 
They like its feel 
They like the way it runs 


in the pressroom 


LW? you aren't specifying 


Chieftain Bond for prestige 
letterheads, may we suggest 
you take a long careful look 
at this fine rag bond by Neenah 


for samples, Contact your nearest 
paper merchant handling Neenah 
papers, Or write to the Sales 
Department of the Neenah Paper 
Company in Neenah, Wisconsin 


your Neenah paper salesman for 
free copies of “The Right 
Letterhead for You,” which 

was expressly designed 

to help you sell 


letterheads 











cenih, neenah paper company 


prety 
Smet 79 neenah, wisconsin 
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The surest way to more printing production profits is to increase output 


of your present equipment without sacrifice in quality. And, if you can 


improve quality at the same time, you are competition and hard to beat! 





NNOU 








NCING 


THE NEW, REVOLUTIONARY 


OXY-DRY SHEET GLEANER 


You BUY MORE PROFITS when you purchase the OXY-DRY 
SHEET CLEANER. Actual tests* show that your presses will 
deliver about 5% more impressions per hour, you'll stop 
the presses for wash-up about 12 times less per shift, save 
about 100 press sheets and the ink wasted in restarting 
after washups. This means that inside one year the OXY- 
DRY SHEET CLEANER will pay for itself... after that, it’s all 
profits for you. Maintenance, repair and service will be 
negligible...the equipment is engineered to last the life 
of the press. 

The OXY-DRY SHEET CLEANER is the only sheet cleaner 
that uses both air and suction * Operates within 's” of 





x 5 Color Cottrell 36” «x 48”—Sheet Fed 
More details on request 


MD 


OXY-DRY SHEET CLEANER CORPORATION 


1134 West Montrose Avenue, Dept. IP, 


CHICAGO 


NEW YORK 


Photo below shows close-ups of the OXY-DRY SHEET 
CLEANER vacuum-blower head and head face. 





sheet for positive consistent cleaning action * Improves 
register control * Dry spray can be used every time sheet 
goes through the press * Can be installed in two hours 
on either web or sheet fed presses * Flexible—one vacu- 
um-blower differential unit can be moved from press to 
press to operate any OXY-DRY cleaner head in your plant 
* Successful installations have been made in Meredith 
Publishing Co., Kable Bros., Popular Mechanics and other 
leading printing plants where speed and quality are con- 
stant aims...Increased profits they are getting can be 
yours too * To get more information on OXY-DRY SHEET 
CLEANERS, write, wire or phone us now. 


Patents granted and Pending 
Copyright 1956 


means more profits for the 
graphic arts industry 


Chicago 13, Illinois 
SAN FRANCISCO 


Photo below shows the vacuum-blower differential unit 
for the OXY-DRY SHEET CLEANER 
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For quality coating 
... that folds 








without fracturing... 


Dow Latex 
512-R 


Every day, printers praise it! They report that 
paper coated with Dow Latex 512-R folds better. 
What’s more, it prints better, too. 


512-R is the pliable, elastic adhesive. Manu- 
facturers find it unmatched for clay-coated 
stock. It’s ready for immediate delivery from 
Dow plants in Michigan, Texas, and Ontario 

and soon, from a new plant in California. 


If you coat paper, Dow technicians are available 
to cooperate with your technical and production 
men. If you print paper, insist on Dow Latex 
in the coating. For more information call the 
nearest Dow oflice—or write THE DOW CHEMICAL 
COMPANY, Midland, Michigan, Plastics Sales 
Department PL 5SOOBB- | 


6 BENEFITS 

|. Kase of formulation. 

2. Latitude in choice of pigments and fillers. 
3. Exeellent starch and dextrin compatibility. 


1. Outstanding pigment compatibility and 
mechanical stability. 


. Good stability in presence of water-soluble 


salts. 
6. The foldability printers look for in quality 


paper. 





you can depend on DOW PLASTICS 


THE INLAND PRINTER for October, 1956 


w 
a 











Special Imaginary Font for Narrow Shouldered Corner Card Printing 


FORGET TROUBLE-TYPE PRINTING 





te: — Corner card area on address side falls where the dotted lines 
> te show. You know how, with the old style, your makeready had 
a itl \ to compensate for the narrow flap, width of gum and stiffness 


of gum where they cut across the printing area. Nothing but 
\ trouble and cost! 


So use broad shouldered Dayton Envelopes, eliminate 





trouble and cut those costs. And you show your customer 
our new whiter-than-white. And our great P.V.A. (Poly-Vinyl 





\ } Alcohol and Acetate) seal—-the quickest-sealing, tightest 
Wi 7 _ ae sticking, flattest-lying adhesive you can find. And you know 
ee el \ what? That order is yours! 
. Ask for samples—all grades—all styles—all sizes. All 
% business! 











Dayton 
nvelopes 





HOWARD PAPER MILLS, Inc. DAYTON ENVELOPE COMPANY DIVISION, DAYTON, OHIO 
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A PROMINENT PRINTER IN NORTH CAROLINA 


- — 
pt ~ 
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SAYS... 


‘Trojan 3 
is the best. 
ummed Pape 
| have ever 
used 












A 
Complete Line of 


TMye*printer made the above statement after running 
a label job with 5 x 1O TROJAN 3D gummed sheets on 


Gummed Printing Papers a high speed Meihle press. He experienced fewer trip-offs 
in Sheets and Rolls and fewer shutdowns. He noticed that in delivery he was 
able to stack up piles 10 to 12 inches high. Besides 

LABEL PAPERS causing the paper to lie flatter over a wider range of 


humidity, the TROJAN 3D Process adds definite repro- 
duction and handling qualities to 


GUMMED PRINTING PAPERS. 


STAMP PAPERS 
LAMINATED FOILS 
LAMINATED PAPERS 
{ LAMINATED FABRICS 
(, HEAT SEAL PAPERS 
HEAT SEAL FOILS 








The 
GUMMED PRODUCTS 


S Company 


=, 








_ A subsidiary of 


ST. REGIS PAPER COMPANY 





Main Offices and Mills: TROY, OHIO — Sales Offices: Atlanta, Chicago, Cincinnati, Cleveland, Los Angeles, New York, 


Philadelphia, St. Louis, San Francisco — Distributors from coast to coast. 


28 THE INLAND PRINTER for October, 1956 











| SMALL OR LARGE 


. EE 





LETTERPRESS OR OFFSET 


The expanding Miller line now includes letterpress machines 
from 144% x 20% to 27x 41, and offset presses from 22 x 34 
to 40 x 56. Whether you need a small job cylinder, or a big 


multi-color offset, there is a Miller press to fill your needs. 


y rite for booklet dese ribing the comp ele lil er line DALSSt 


Yd miller MILLER PRINTING MACHINERY CO. ‘ i 
\ \ if 1115 Reedsdale St. Pittsburgh 33, Pa. 
tf MILLER PRINTING MACHINERY CO. OF CANADA LIMITED op aa meee 


730 Bay Street Poronto 2, Ontario 
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“Sure we got the order... we quoted 


on Consolidated Enamels!’ 


Iv HAPPENS EVERY DAY. Alert printers and lithog- 


raphers who really want business, use the cost 
advantage of Consolidated Enamel Papers to get it. 

lor instance, where job specifications call for a 
quality letterpress enamel in a medium price grade, 
(‘onsolidated’s MODERN GLOss offers an advantage 
of £25 to &40 per ton against other enamel papers of 
equal quality. Other Consolidated Enamels for let- 
terpress and offset offer significant savings. 

The difference is simply a modern enamel paper- 
making method which Consolidated pioneered. It 
employs the finest raw materials, craftsmanship 
and quality controls, but climinates several costly 


30 


manufacturing steps. As a result, you get finest 
enamel paper quality at lower cost! 

FREE TRIAL SHEETS! Your Consolidated mer- 
chant will be glad to supply sheets for a test run 
in your own plant. Compare performance, results 
and costs. There’s no better way to prove to your- 
self that Consolidated Enamels are today’s out- 


standing paper values regardless of coating method. 


e 





ENAMEL PRINTING PAPERS 


production gloss *« modern gioss e fiash gloss 


productolith ¢ consolith gloss * consolith opaque 


Consolidated Water Power & Paper Co. « Sales Offices 135 5 LaSalle Street + Chicago J, iitinots 
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HEIDELBERG 


Knows w 





10x15 and 12% 18 Original Heidelberg Platens 21428 Original Heidelberg Cylinder 





over 70,000 Heidelbergs now in use world-wide! 






ORIGINAL HEIDELBERG 
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14% x 20%" HARRIS OFFSET PRESS This is the kind of presswork that job printers can get 


is versatile and fast. Users say it turns out more good, 


excited about. To prove it, we'll gladly send you a 
salable sheets than any other sheet-fed press of its size 

lel set of press sheets so that you can judge for yourself 
| ivel / 


And it’s ready now for immediate 
Printers who already have the 14% x 2014” Harris 
offset press have sent us uppli ol pre heets. They’re 
run-of-the-hook samples of regular commercial work 
turned out on this press We've assembled the sheet 
into a handy foldet oO that you Can inspect them 
right in your own Office. 
The portfolio of 144% x 2044" pre sheets 1s your 
for the asking. Just call your local Harris-Seybold 
representative, or write Harris-Seybold Company, 


4510 East 71st Street, Cleveland 5, Ohio. 


any HARRIS PRESSES 


SEYBOLD sane & Seahain ittatn «Wels 
rane ducts ttrell Presses , Matenehion Caslomen 
COMPANY 





Chemicals 





Macey Collators 








The printed word lasts. 
In print and paper, America’s voice 


stays loud, clear...and free! 


INTERNATIONAL 


PRINTED BY OFFSET LITHOGRAPHY ON 
TICONDEROGA OFFSET 60 LB BASIS 





























INTRM NATIONAL mame Fe | 














Other fine quality Mill Brand 


printing papers by International 


Printed by offset lithography on 
Ticonderoga Offset, Basis BO. 


TICONDEROGA OFFSET 


A PROVEN OFFSET PAPER IN A 
NEW, SPARKLING BLUE-WHITE 


Press performance and fine appearance have always 
characterized Ticonderoga Offset, favorite with lithographers 
and paper buyers. Now in a new improved blue-white to further 
enhance faithful reproduction, Ticonderoga Offset gives plus 
value... at low cost. In standard sizes and five weights, 


sold by leading paper merchants. Six fancy finishes to order. 


ADIRONDACK BOND 

ADIRONDACK LEDGER 

BEESWING MANIFOLD 
INTERNATIONAL DUPLICATOR PAPER 
INTERNATIONAL MIMEO SCRIPT 
INTERNATIONAL TI-OPAKE 
INTERNATIONAL OFFSET 
SPRINGHILL INDEX 

SPRINGHILL COLORED INDEX 
SPRINGHILL Post CARD 
SPRINGHILL WHITE and MANILA TAG 
SPRINGHILL VELLUM-BRISTOL 
TICONDEROGA BOOK 
TICONDEROGA TEXT 

TICONDEROGA TEXT, Coverweight 
LOUISIANA COLORED TAG 

OTIS BRISTOL 

HUDSON GLOSS 

HUDSON BOOK 

HUDSON COVER, CIS 

HUDSON LABEL, C1S 

HUDSON LITHO, CIS 

CHAMPLAIN COVER, CIS 
CHAMPLAIN LABEL, C1S 

CHAMPLAIN LITHO, C1S 

EMPIRE BOOK 

WINN BOOK also CONVERTING PAPERS 


Baternational gD, DEP cvrve 


FINE PAPER AND BLEACHED BOARD DIVISION 


220 Eost 42nd Street, New YVort 17, NY 











THE THUMB TEST TELLS YOU- 
LAWSON CUTTERS 


CUT ACCURATELY 


a eae 


Smooth—not a ripple in the cut edge when you run 
your thumb along a pile cut on a new Lawson Series V-65 Cutter 
Here’s proof of exceptional cutting accuracy. The extra-wide, 
truly cushioned hydraulic clamp holds the lift of paper firmly in 
position ... yet so gently there’s no marring of top sheets or dis- 
turbing of alignment. The straightline knife pull eliminates side 
sway or chopping action... cuts through full 642” lifts with 
precision accuracy. 


E. P. LAWSON CO. 


main office: 426 West 33rd St., New York | 
CHICAGO: 628 So. Dearborn St 
BOSTON: !|76 Federal St. PHILADELPHIA: Bourse Building 


Exclusive Distributors Sales and Service 
e Harry W. Brintnall Co., Los Angeles, San Francisco, Seattle 
e A. E. Heinsohn Printing Machinery, Denver 
¢ Sears Limited, Toronto, Montreai, Winnipeg, Vancouver 
¢ Southeastern Printers Supply Co., Atlanta 
e Western Newspaper Union, Tulsa, Little Rock, Okla. City, Shreveport 
e E. C. Palmer & Co., Dallas, Houston, New Orleans 





a 
| 

| 

| 
* 


So if it’s smooth, accurate cutting you want — start cutting 
with Lawson Cutters. Send coupon for fact-filled, illus- 
trated brochure on the new Lawson Series V-65 Hydraulic 
Clamp Cutters. 


E. P. LAWSON CO. 
426 West 33rd St., New York 1, N. Y. 


Please send me illustrated brochure on 
Lawson Series V-65 Cutters. 


ee 
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You can get it all from Mead—Papermakers to America 








Mead Cover Papers Add Beauty 
and Character to Booklets and Catalogues 


Phe cover is the front door, the show- 
case for every catalogue, booklet and 


brochure that leaves your shop. bach 


is certain to make a good first impres- 


sion and stand up better if the cover 
stock you use is from among the long 
list of cover papers made by Mead 
No matter what the job or budget, 
you Il find a Mead cover stock ideally 
suited to your purpose. There's the 
new Black & White Coated Cover, a 
perfect match, a perfeet cover, for any 
job printed on Meads beautiful Black 
& White bnamel, the aristocrat of 





New York . 


i 

H 
if 
uu. 
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superfine coated papers. There's Dileol 
Translucent and Printflex Coated 
Cover, both available in’ sparkling 
white and ready to do full justice to 
the finest halftones and full-color sub- 
jects. There's Potomac Cover, tops in 
the field for its printability, fine quality, 
and wide range of handsome colors. 
The Mead cover line also includes 
many other specialty covers famous 
for their versatility, quality and econ- 
omy. bach was designed with your 
needs in mind, All are standard prod- 


vets of The Mead Corporation. 


THE MEAD CORPORATION 


Paper makers to America 


pape rs | Sales Offices: Mead Papers, Inc 
- J 


Chicago + Boston « 


118 West First Street, Dayton 2, Ohio 
Philadelphia « Atlanta 


Mead Cover Papers 


e Black & White Coated Cover 
e Dilcol Translucent 

e Dilcol Offset Translucent 

e Printflex Coated Cover 

e Printflex Offset Coated Cover 
e Leatheright Cover 

e Spotlight Cover 

e Highlight Cover 

¢ Potomac Cover 

e Potomac Velour 

Wood Grain Cover 


Ask your paper merchant for samples 
of these papers 
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TROUBLE SHOOTERS, 
Si 





THEN... 
Bellerophon slays the Chimera 


Gobbling Greeks was the favorite outdoor sport of the 
anti-social Chimera. Census figures declined alarmingly 
until Bellerophon soared to the rescue aboard Pegasus. 
These aerial tactics proved too much for the earth-bound 


monster. Score one for this ancient ace. 


Your commercial Platemaker 


Trouble-shooter ... and much more, too. The commercial 
rubber platemaker in your area provides a regular supply 
service. His stock in trade: skill, experience, production 
efficiency. You may find it profitable to introduce him to 
your rubber plate printing operation, make him a regular 
ally. Let us send you the name of the commercial plate- 


maker in your area. 


“First in the Industry” 


Materials and methods 
for better printing from 
resilient plates 


PRODUCTS, INC. 


132 Humboldt $1, Rechester 10.N Y¥ 





37 








Prominent Users of Strathmore Letterhead Papers: No. 124 of a Series 





A powerful reason 


for Quality! 
L | 








Every letter signed in your office carries two messages 

its written words, and oftentimes more important, a significant 
impression of your corporate character. For example, a handsomely 
imple design on a quality Strathmore Paper underscores the de 
pendable reputation of the Southern California Edison Company. 
Have your supplier show you samples of Strathmore Letterhead 
Papers. See for yourself the difference a quality letterhead makes 


in a powerful portrayal of your company. 


Southern California Edison Company supplies low-cost 
electricity to nearly a million-and-a-half customers. Its twenty-four 
hydro-electric plants, some located in the High Sierra Mountains, 
and eight fuel-powered plants, have a generating capacity of well 
over two million kilowatts to supply power for residential, commer- 
cial and industrial use. 


STRATHMORE LETTERHEAD PAPERS: STRATHMORE PARCHMENT, STRATHMORE SCRIPT 


THISTLEMARK BOND. ALEXANDRA BRILLIANT. BAY PATH BOND, STRATHMORE WRITING 
STRATHMORE BOND ENVELOPES TO MATCH CONVERTED BY OLD COLONY ENVELOPE CO 


STRATHMORE THIN PAPERS: STRATHMORE PARCHMENT ONION SKIN, STRATHMORE BOND 
ONION SKIN. STRATHMORE BOND AIR MAIL STRATHMORE BOND TRANSMASTER, REPLICA 





Makers of Fine Papers 


STRATHMORE PAPER COMPANY, WEST SPRINGFIELD. MASSACHUSETTS 
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Strathmore 





Advertisements 





in national 
magazines tell 
your customers 
about the 
letterheads of 
famous American 
companies on 
Strathmore 
papers. This 
makes it 
easier for 
you to sell 
these papers, 
which you 
know will produce 
quality results. 


This series appears in: 
TIME 
NEWSWEEK 
BUSINESS WEEK 
PRINTERS’ INK 


SALES 
MANAGEMENT 


PURCHASING 


ADVERTISING 
REQUIREMENTS 
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ATEGIG SERVICE 


S&V branches, and affiliates the world over, 
are geared to satisfy customers. Using the most modern 
ink manufacturing techniques, they operate in strategic 
geographical locations, ideally suited to provide prompt, 
local attention to all printers in their areas. 
Ask any customer. You'll find that he relies on the sound 
advice and expert technical guidance that his S&V 
representative is always ready to offer—the fast, 
dependable response to his trouble calls. That's why today's 
vast and vital Graphic Arts industry has come to rely 
on S&V for all its printing ink needs. 








1 PG 


SERVING THE GRAPHIC 


Sinclair ands Valentine Co. 


Main Office and Factory: 611 West 129th Street, New York 27, N. Y. 
OVER 35 BRANCHES PROVIDE SERVICE FROM COAST TO COAST 
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We have two 48 inch screens 
| 150-133 line to fit 
a / your big job..... also a 36 inch 
250 line for projection 


or fine reproduction 





A COMPLETE PLATE MAKING SERVICE FOR OFFSET, LETTERPRESS AND ANILINE 
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As sparkling as a snowseape is the press performance of 
Snowland Bond... a sheet as top flight in its field as a valuable 


team of well trained huskies. Originating in a mill with its own 





quality controlled raw material resources and expert methods of pulp manufacture, 
these printer-required qualifications of Snowland Bond never vary: intrinsic 

strength, uniform weight, meticulous color and cutting accuracy, outstanding 
cleanliness, and quality feel, Build repeat business with this well established 


brand. Carried by leading merchants. 


FRASER PAPER, LIMITED 


Sales offices: NEW YORK, CHICAGO 





Mill: MADAWAGKA, MAINE 











New Super Chiefs fulfill every expectation for quality, 
fast set-ups, and operating speed. That's the enthusiastic 
report of John F. Snider and Fred C. Landis, President and 
Vice President of Logan Printing Company, Peoria, Hlinois. 
Both Super Chiefs are equipped with ATE Aqua-Trol units, 


profits can be made and lost 
while presses are standing still 


Stands to reason. Faster set-ups cut costly non- 
productive hours, boost daily output, increase profits 
all along the line. 

That's why its of dollars-and-cents concern to you 
that the ATE Super Chief has the jump on any other 
press in its class when it comes to fast set-up and whirl- 
wind changeovers. It will pay you to find out why. 

And that's only one of the many superiorities that 
makes the ATE Super Chief the most productive in its 
class... the easiest and most economical to run... the 
most versatile,.,.and the offset press whose quality 
work is already the talk of the industry. It twill pay 
you to check on its superior operating features. 


A long list of leading printers will testify to the ATE 


Super Chief's profit-producing features —fast set-up 
time, 2800 to 7000 iph, numerous automatic operations 
and beautiful work. 

It will pay you to check with your ATF repre- 
sentative. Hell be glad to discuss the Super Chiefs 
earning advantages with you. Or write direct for fur- 


ther information. 


AMERICAN TYPE FOUNDERS 


200 Elmora Avenue, Elizabeth, N. J. 


better, more profitable printing ...fzom the most complete line of equipment 

















You're looking at Howarp’s famous 


” 


“dozen.” Twelve topping colors plu 
whitest white. Thirteen wonderful 
ways to brighten up business print 
ing of all kinds 

Business forms, for example 
They're crisp and clear on any one 


of these clean Howarp Bonp colors 


HOWARD PAPER MILLS, INC. 





Baker’s (count em) Dozen! 





Color identifies at a glance for faster 
handling, routing and filing 

Other good examples? Catalogs 
price lists and the like. Put them 
on Howarp Bonp and get two 
color effect at one-color printing 
cost. Or take this tip from the 


thousands who've tried it: put your 





letterhead on Howarp color too 
Samples show Howarp’s “dozen’ 

much better than cupcakes. If you'd 

like to see them, your printer or 

paper merchant will come when 

you call 

printers! [his message appears in adver 


tising magazines read by your customers 


HOWARD PAPER COMPANY DIVISION, URBANA, OHIO 


Howard, bond 


Companion Lines: Howard Ledger + Howard Mimeograph 


“The Nation’s 








Max Wl set 


Business Paper” 


Howard Writing * Howard Posting Ledger 








Howard 


Paper 


Mills, 


Inc 


a 


* 
Lipbiu« CHbe CofpV0oWMC CAC2 ON Vpacwell Offset 7 
e 


APER COMPANY DIVISION Franklin, Ohio 
% 
We'd be pleased to send you samples 
of our seven finishes and two tints 


Printed on Maxwell Offset — Basis 80-—Wove finish 

















NEWSLETTER 


UP-TO-DATE BUSINESS NEWS OF INTEREST TO MANAGEMENT IN THE PRINTING AND ALLIED INDUSTRIES 





1957 to Be Banner Year, Your printing business should be good to excellent for a 
long time to come. Even now prognosticators are looking 
forward to 1957...even going to 1966 and 1976. Business 
won't be much affected by elections...present economic 
momentum seems well set. Many business men planning 10 and 
20 years ahead...say they have to. No deep recession 

or depression seen in next 10 or even 20 years...may 

be mild declines or pauses but nothing serious, according 
to best guesses now coming out. 








Economists Predicting 














PIA Looking for Ways Have your profits increased with your increased sales? If 
not, why not? Printing Industry of America, Inc. will look 
for the answer among its member companies at convention 

in Los Angeles last of this month. Complete program on 
pages 52-53 this issue of IP. 


To Up Your Profits 





Most Private Plants Are Are private printing plants cutting into your business? 
Inefficient, PIA Finds If so, take . Loox at "The Private Printing Plant: Short 
Cut to Inefficiency?" on pages 54-55 this issue. You'll 
learn some surprising facts that will help you. 








Monotype Company Now Add phototypesetting systems: The Monophoto, designed to 
use same keyboard as Monotype, will soon be exhibited 

at plant of Lanston Monotype Machine Co. in Philadelphia. 
Prototype introduced several years ago, but machine is 
now in production...made in England. 





Manufacturing Monophoto 








Printing Week Publicity It's not too soon to begin publicizing International 
Printing Week, Jan. 13-19. Get logotype from your local 
ATF type dealer or branch...start using on letterheads, 
envelopes, other self-advertising literature. Get a 
postmark ad plate for your postage meter from Pitney-Bowes, 
Walnut & Pacific Sts., Stamford, Conn., or nearest branch. 





Can Start Any Time Now 





New Leaflet Helps Small If you're @ small printer and need more capital, send for 
new government leaflet, "Planning Your Working Capital 
Requirements." Get it from nearest office of Small Business 
Administration or Washington 25, D.C. Tells what working 
capital is, how much to borrow and when. 





Printer With Finances 


(Over) 
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Change Bookkeeping 


Method, Save Taxes 


New Challenge Cutters 


New Leaflet Will Help 


Printers Start Business 


New ATF Offset Press 


Harris-Seybold Report 
Paints Glowing Picture 


More Printing Business 
From Highway Building 


Newsprint From Amazon? 


New Monotype 
Camera Out 





(Continued) 


You can get increase of about 10% after-tax relief if you 
make fairly simple bookkeeping change. Take a look at the 
way you handle your depreciation. Machinery & Allied 
Products Institute (1200 18th St. NW, Washington 6, D.C.) 
has new booklet that will tell you how it's done. $1. 
Depreciate intelligently, retire machinery when its 

efficiency is diminished or its usefulness ended. 














New line of lever and power cutters in 19", 23", 26" and 
30" sizes introduced by Challenge Machinery Co. See details 
in November IP. 











Thinking of going into printing business? Now or some time 
in future? Get brand-new booklet just compiled by U.S. 
Chamber of Commerce Domestic Distribution Dept., Washington 














American Type Founders new Chief 15 sheet-fed 11x15 offset 
press for fast commercial production available in December. 





If you haven't noticed it, "Offset Lithography—the fastest 
growing major printing process—has more than doubled in 
past ten years. Color printing has trebled in the same 
period, and printed advertising also more than doubled." 

So says colorful annual report of Harris-Seybold Co., whose 
printing equipment shipments increased to new high levels. 











Lots of new printing business in connection with the new 
super-highways now being constructed in many states. Many 
businesses having to move are sources of many orders. 

If_ your salesmen aren't already looking for this kind of 





in or near your community. 


Your newsprint supply may come from Amazon country some 
day. Anglo-American pulp and paper mill machinery company 
Claims to have key to use of vast tracts of tropical timber 
in Brazil...plans $6-million paper mill in Amazon valley. 








Lanston Monotype (Philadelphia) has out new all-metal camera 
and vertical plate-coating machine...announced at NAPL 
convention in New York. Details in November IP. 
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How Good Customer Service Built McArdle 


@ McArdle Printing Co., Washington, D.C., less than ten years old, has had spectacular development 


®@ Starting with two customers, firm now has over 100, rising profit curve, big increase in sales 


@ McArdle brothers did it with clever direct mail campaign and unusual service to their customers 


% Less than 10 years ago when McArdle 
Printing Company began operations in 
Washington, D.C., the name was un 
known to Washingtonians. The firm had 
purchased a company which was an amal 
gamation of a number of plants. One of 
these plants dated back to 1880. McArdle 
Printing Company started with the previ 
ous Owner's two customers and an opu 
mistic observation that success was pos 
sible because Washington was “a city of 
word merchants.” 

Now the firm has more than 100 cus 
tomers, a steadily rising profit curve, and 
an increase in volume of sales of $400, 
000 over last year. Not only is the M« 
Ardle name well known but so is “Art 
Graphic,” the symbolic figure the com 
pany adopted to guide its customer service 
program 

After the first year of operation, Walter 
F. McArdle, president, found that some 
thing had to be done about getting the 
firm name known. Many persons still 
thought of it as a private plant rather 
than a commercial shop. With his brother, 
Edward, vice-president and sales manag 
er, a customer service was developed. It 
was based on education rather than high 


pressure selling or price 


Educating Prospective Customers 

The first phase was to educate pros 
pective customers to accept the McArdle 
Printing Co. as a commercial plant and 
to become familiar with the name. The 
second phase was to introduce a symbolic 
figure, something of a trademark, which 
would eventuall; become identified with 
the compan 

When the 


letters addressed to “Art Graphic,” it 


compan began to receive 


knew this phase had been completed. The 

third phase was to provide sales literature 

and service of the educational typ which 
Lj 1 


would enable customers to Duy printing 


more skillfully, and thus favorably affect 


By Lilian Stemp 


Special Staff Writer for The Inland Printer 


production in the plant and in the indus 
try as a whole 

One of the earlier approaches was to 
use case histories. No. | in the series was 
The Case of the Rush Report 
how McArdle met the challenge of pro 
duc ing 20,000 CcOpies of a full-size book 
of 26 
agency had trouble finding a printer in 
Washington to do the work. The book 


It related 


pages when a large government 


had many tables and charts and required 
about 130,000 words of Linotype com 
position. Much of this copy was ready at 
the last minute and subject to many re 
visions and corrections 

One of the guarantees was that 200 
copies would be delivered to Congress on 


a certain Monday morning. The Saturday 


Walter F. McArdle is president of McArdle Print 
ing Company in Washington, D.C. He is also 
president of Union Employers Section of Printing 
Industry of America, which meets in annual con 


vention last of this month in Los Angeles. With 


brother Edward, he has had enviable success 





afternoon before that Monday, 1,000 coy 
ies were ready for delivery 

At the last minute, an error was found 
serious enough to be changed at whatever 
the cost. As recorded in the case history, 
after the government agency writer set 
the error straight, “lines were reset, the 
forms opened up, and the corrected pages 
made ready. On Sunday, a bindery crew 
ripped the completed books apart, insert 
ed the four corrected pages and rebound 
them. And the copies were on Capitol 
Hill Monday morning as scheduled 


Printer Meets Emergencies 

The McArdle pitch was the comment 
that since this particular job was done 
McArdle has been doing all sorts of rush 
printing jobs for that agency for in 
stance, 4,000 copies of a 48-page booklet, 
delivered from scratch overnight if 
your job demands that you perform minor 
miracles in emergencies, then it's nice to 
know about a printer who will rise to 
those emergencies right along with you 

Ihe distribution of this and similar 
case histories attracted other challenges 
One involved a customer who said he had 
never met a printer who lived up to his 
word. McArdle took the job and got it 
out a week ahead of schedule. In this par 
ticular case, it appeared that it wasn't the 
printers who had been at fault in the past 
but rather the customer's own employees 
t their word On matters 


who had not key 


such as releasing proofs, et 

The seed was planted——finding a wa 
to he lj customers do a more ethcent and 
rinting. Trying to 


skillful job of buying | 


tell peo} le how to handle their own | 


rine 
ing can get you into some ticklish situa 


tions But with a « 


like Art Graph 


| righted character 


which the McArdle 


cople devised to do the telling, the 


peo} prol 
r A eased 
Art Graphic” made his appearance in 
series Of pamphlets beginning with 


47 








The composing room of the McArdle Printing Co. has more floor space than any commercial printer in Washington, with efficient workspace and layout o 







prime feature. Alr ght is port of the battery of 15 Linotype machines which help the company to rate as the fourth largest commercial printer in the city 
























































Form By teaching them how to prepare Co} 
indery Business Art Graphic” and which McArdle distributes to customer the limitations of the Linotype and Lud 
the pamphlets became so popular that ind would-be customers to encourage low, the advantages of standardization of 

tually the latter were put into a plas ipplying proper information when or type faces, how paper is bought, and many 
tic-bound book as “Art Graphic’s Pointer lering printing or getting Cost estimates of the other pointers in “Art Graphic’s 
for Printing Buyers to help plan printing jobs, the sample lists book, production has been expedited and 
Thi OK aS well as other phases of i choice Of processes for cover printing economies citected 
McArdle's customer service program are ind for inside printing The course includes a tour of the Mc 
nique ccause the point out objectivel In the chool the c mpany ce nducts for Ardle plant Beca ise at least one of the 
the way to handle a printing jot For ex its largest customer, the Objective view customer § Many pul lications 1s generall 
umple, McArdle Printing Company 1s a pom persists. Some Q publications are in process, members of the group are able 
etterpre hop, yet there are many favor produced for the customer, who employs to follow through on some of their own 
le references in the book to the use of many writers to produce coy The ma work. Tests are taken after each session 
ther process jority have had no printing background and a discussion period follows 
During the discussion, McArdle em 
ployees learned some of the problems the 
customer has in preparing and scheduling 
I hese OInts are relayed to the 





lant foremen and discussed at mectings 
To: FROM: Art Graphic s book has also been 
sed by the Washington Graphic Arts 

Association for classes conducted by the 


issociation 





Art Gr phy appeared successfuly in 
i series of amphlets called Arttul 


Dodgers [he series Kept the McArdle 


name betore the business men an 


DESCRIPTION: Quantity Trim Sine ‘ 


Ne. Pages Excluding seperate covers 
including self covers 





ch ‘ | roved mfiyl 
Cover priate on pageleh | 2 3 4 ashington and proved helpful 


Ne. Colors, Cover Inside Block is one color } 


Sitnementgh thetd conngeny tore 1 estate 1+ desired Pamphlets Emphasize Service 
| ‘Supplied By For example, one of the pamphlets cov 
, 





Printer | Customer SSTANS Bo spout ered the ubject Of writing business let 





ters, anothers preventing ofnce accidents 


| ' 
| eu Artful Dodger ind Pointers f 


! Printing Buyers’ were written | Boyce 


vf 


Engravings | Morgan and illustrated by Wallace Brand 
Hlectrotypes er, both of Washington 
Type Setting 


pha izing the service style of 


Proofs | promoti nal literature Kdward McArdle 
f orted that the compan clicved it was 

Semple Wanted 
| loing the right thing. “We felt that if we 
helped to create the need for more print 


Cover Printing ing, we would get our share of it. It has 


insede Paper Sample Wanted WOrKCd VCI well 
| Although the McArdle Printing ¢ 


i 
i 


| | secks work primarily in Washington, the 

said . ; firm has found widespread interest in its 
Binding | work. For exar le, it has taken a number 
j - Ww I MT phajOD Aas é ia iu i i 


Wrapping f jobs from other cities, jobs which of 





A 


= 








The printing specifications form, customer 
oriented as are other McArdle services, is de 


signed to serve as an order blank or as an 





estimate request. For either function, the form is 
SIGNED: 

simple enough to be completed quickly by a 
‘a busy customer, yet it is complete enough to de 


tail the printing job through all departments 
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ARTFUL 
DODGERS 


lhe ( (is¢ of 
THE RUSH 
REPORT 





Keeping the McArdle name before prospective buyers and aiding present cusiomers’ personnel ore the major tasks successfully performed by ‘Art Graphic 


in the booklets ‘Pointers for Printing Buyers and “Artful Dodgers The Case of The Rush Report’ is another slant of McArdle program stressing service 





their very nature belong in Washington For example ne of the case histories 
because they can be produced where the told about “a publisher in Chicago wh« 
information emanates had been doing a job for some () years 
In that regard, then, some pul lica A yvreat deal of the material emanated 
tions which have been produced for years trom Washington and was gathered from 
outside of the city now are getting better various agencies. At least in part, iC Was 
service right here on the ground floor the reporting of the doings of some of the 
commented the McArdles agencies 1n Washington and it dealt with 
Kequests have come in from all over the traffic business. The material had been 
the world tor additional copies of promo sent trom Washington to Chicago | 
tional literature. Eventually, it was neces train every night. When it got to Chicage 
sary to limit free distribution to educa it was set and sent out the next day. Som 
tional institutions and others of that kind times it was delayed, because the mailing 
A selling price of $1 was established for schedule was at noon, and would be sent 
the book Pointers tor Printing Buyers ut the following da This meant that 
fren it went out the second day after the 
Customer Service Is Adaptable information came out of Washington. We 
What the firm does in its customer were in a position to get it out the night 
service program in Washington can easil mn which we got the material and to make 
be adapted with cq iall good results in it a dail 
many other cities. Located in the city of other advantage 1s that in doing it 
word merchants” and equipped with | parucular type of work and sticking to it 
Linot p< machines and more COMpOsiny Me Ardle has found that some of its com Edwere MeArete as vice proviaent and sales 
manager helped to develop “customer service 
room floor space than any other commer lurn to page 


t 
cial printer in Washington, the firm does 


the work for which it 1s best suited 
Rated as the fourth largest commercial 
rinter in Washington, McArdle prints 


man iplications of u to 100.000 cor 


} I } 


OOO or tewer copies. It mails cach 


month over a million ces Of print 


[he firm has found that staying withit 
its field has advantages. One of these 1 
that it knows just how important a part 


istome;rs 


v 





The McArdle Printing Co. has no fears in show 
ng the publications it produces. Customers re 
sist change offers by other printers to retain 
the benefits of McArdle’s customer services 


Those who were tempted to leave came back 
































These Dayco color separators and split fountains produce a three-color job on a single impression without costly, time-consuming cutting of press rollers 





Edward Ingram, pressroom foreman, checks the Ortleb ink agitators and split fountain troughs on rotary press. Below rollers, right, is washup drainage tray 


ing of offset spray during backup work 
on the inked printing plates, as well as 
small dust and paper particles from stock 
This combination of 
| 


paper lint, dirt, and offset spray soon fills 


on first-run work 


up halftones, until it is necessary to stoy 


the press and wash up the plates 
Eventually causing a press shutdown 


this dirt has a tendency to develop into 


indesirable minute spotting on solid or 


*) 


halftone areas. Before this situation was 


1 devoting 


corrected, Our pressmen were 
10 per cent to 15 per cent of every hour 
to washing up plates 

We learned that the J. E. Doyle Co 


manufactured patented giant sheet clean 
and 


stock 


engineers tO equip our 


ers to remove all wet offset spray 


other loose material from 


We asked 


nve color 


paper 
their 
Michle 6-inch 
Doyle 


our planet and designed 


rotary press 
with a cleaner personnel visited 
a vacuum cleaner 
for our largest press 


We now 


about onc 


shut down this press onl 


four or five hours for a 


ever 
and have gained almost 15 per 


Such 


wash-up, 


additional production time 


cent 
economy has led to the installation of 
additional Doyle cleaners on other color 


presses 
In addition to production time saved 
the cleaners keep our work free of spotty 


More 


faithful color reproduction 1s 


halftones and solids unitorml 


obtained 
since we can presses running 
irs without chang 


or making other ad 


uninterruptedly for ho 


ing the flow of ink 


justments necessitated by press shutdowns 


No dirt or lint works back into the inkin 
Cit The cleaners also hely in other 
minor ways. By keeping particles off 


plates, they minimize plate 


which in turn requires re 


high 


lates to typ. 





To draw off excess no-offset spray, E-W-H equips 
major press equipment with individual exhaust 


systems. The filters are removed and washed 


periodically, are located at bottom of plenum 


In operation, the sheet cleaners might 


be compared to an 


engineered gigantic 
They 
lesigned face plates, brushes and 


This 


a suction hose 


vacuum cleaner system consist of 


speciall 


nozzles mounted on a manifold 


manifold is connected by 
to a high capacity motor blower which is 


equipped with a filter bag. The manifold 


and brush assembly are mounted against 


the impression cylinder. As this cylinder 


revolves, the suction and brushes play con 


tinually over the surface and edges of pa 


er being fed, and collect and remove all 


articles loosened by the manifold 


I 
brushes 


Visitors to 


ment on our large volume of split-foun 


our plant frequently com 


fain printing. sometimes as Many as seven 


be running on 


inks of 


1 by putting Dayco dividers 


1 
colors may a single press 


In s} intain work, several 


colors are us 


in the trough. Dayco color separators are 


mounted to the press shaft rolling against 
press rolls. The se parators are quick] in 


stalled and eliminate costl time-con 


suming cutting of press ink rollers 


Another 1eViCce 
he ful is an ink 


that we have found 


agitator, which 1s 
attached to the ink trough on cach press 
the ink evenly distributed 


throughout the fountain an 


pa 


able stat 





Once the tountain 1s set c 


color throughs 


Orth b agitators ke Cc} 


the job uniform by keeping the ink co 


rrectl thy 


f 


stantly agitated and against the rollers 
I hese units also result if ink Savin 
since there 1s no need of keeping the 


fountain filled with ink when these agit 
tors are us¢ { 


We use 


which in an 


wet-spray no-oltset prevenuy 


atomized state, if unc 


trolled, lodge on the floor, on the pre 


and parts 


ids of print 


This ff 


when it ge 


frame on the lo 


work, and in the pickuy suckers 
| } 
IN Spray Also ¢ iuses trouble 


Ai) 


| 


into electrical controls and lubrication 
pomts On Our presses 

To control this no-offset spra we has 
equipped most of our presses with in 
dividual exhaust systems, which carry oft 
the excess spray, and intercept the spra 
by means of filter 

Just is a bank's management kee] 
other employees out of the tellers cage 
no one is permitted to enter our proot 
readers private offi Proots are passed 
in and out through a window $80 that the 
readers are not distracted 

Equall important these reader f t 
only read the proots initially after the 
have been pulled by the compositors, but 
they give the makeready sheet from cach 


Concluded on page 110 





1,8. JACKMAN 
PIA President 


REVEL D. HARMON 


Vice-President 





HAROLD N. CORNAY 


Secretary 


Printing Industry of America to Meet in L.A. 


&® Keys to Better Profits” is the theme 
4 Printing Industry of America’s 7Oth 
annual convention to be held at the Stat 
ler Hotel in Los Angeles Oct. 28-Nov. 2 
ind lithographers of the West 


Coast, under leadership of the Printing 


Printers 


Association t Los Ange les 
will be hosts to their industry colleagues 
from all sections of the United States and 
Canada. Convention delegates will in 
clude representatives trom the 62 local 
ity and state associations athiliated with 
PIA and trom the members-at-large areas 

George Kice IIL, chairman of the Los 
Angeles convention commuttee, has 
| 


in extensive program of enter 


} 


tainment for registrants The business 
gram has been arranged to permit 
veryone to participate in) sight-secing 
ind other interests 


[he business program in outline 1s 


Sunday, October 28 
Managers of PIA’s 62 athliated asso 
cations will convene to elect their repre 
sentatives to the PIA board of directors 
ind to formulate recommendations tor 


resentation to the national association 


Monday, October 29 


This will be a full day's meeting of the 
members of PIA who operate trade bind 
eries. Trade binders who are not mem 
bers of PIA are also invited to attend 

Additional mectings to take place prior 
to the official Opening of the convention 
will include the following: Web offset 
executive committee, PLA executive com 
mittee, PIA board of directors, business 


press reception and dinner 


Tuesday, October 30 


On Tuesday morning, J. R. Jackman 


president of Printing Industry of Ameri 


52 


ca, will officially open the convention 
Mr. Jackman is president of Rumford 
Press, Concord, N.H. The invocation will 
be offered | Raymond Blattenberger 
Pul lic Printer ot the United States 
James presi lent of the Print 
Association of Los An 
zeles, will extend the welcome Reports 
will be made by PIA President Jackman 
and Vice-President Reuel D. Harmon 


President 


Sidney | 


ing Industries 


Jackman will outline the 
work which Printing Industry of America 
has done in undertaking a detailed anal 


$18 Of Industry profits and ex} lain what it 


: 
is expected to accomplish at the conven 
Non sessions regarding plans for improy 
ingzg indust por nes 

The convention keynote address will be 
presented by Dr. Henry Bund, vice-presi 
lent and director of the Division of Man 
iwement Methods 
America, Inc. He will speak on ‘Profit 


Potentials You Do Not Control.” He will 


resent in his talk the results of a surve 


Research Institute of 


mn conditions directly associated with 
equipment, materials and processes as 
the lirectly affect future profits in the 


printing and lithographing industr 


Ihe remainder of Tuesday morning's 
rogram will include 
The A. F. Lewis Memorial Award to the 

Graphic Arts Man-of-the-Year"; and 


clection of members to the PIA boar 1 of 


lirectors. At noon, there will be a lunch 


presentation of 


con and business meeting of the old and 
new PIA directors 

The Tuesday 
session will convene at 2 p.m. with PIA 
Vice-President Reuel D 
Frank Corley, Corle 


atternoon PIA general 


Harmon pre 
siding Printing 
Company, St. Louss, will discuss “A Pri 
posed Tax Reduction Program 

At 3 pt 


to Disneyland. The trip will be high 


1., buses will take the delegates 





lighted by a dinner at which the ladies 
will attend as guests of the Los Angeles 
association 

Members of the Ash Khan Crew will 
meet for their annual dinner event in the 


Statler Hotel on Tuesday evening 


Wednesday, October 31 

On Wednesday morning, Oct 1, con 
venuon registrants will attend an & a.m 
breakfast at which announcement will be 
made of winners of PIA’s fifth annual 
Printers and Lithographers Self-Adver 
tising Contest. The Miller Printing Ma 
chinery Company of Pittsburgh is co 
sponsor of the competinon and donor of 


the cash prizes and Benjamin Franklin 
statuettes 

The convention banquet will be held 
at 7 p.m., Wednesday. Harold N. Corna 
(Press of H. N. Cornay, New Orleans 


PIA national secretar will be the toast 
master The Los Angeles association has 
scheduled a program of entertainment at 
the banquet 


Wednesda 


be devoted to industrial relations prol 


afternoons program will 


lems of the industry in concurrent meet 


Donald B. Thrush (right president of Thrush 
Press, Inc New York City, is MPS president 
Walter F. McArdle (left), president of McArdle 


Printing Co., Washington, D.C., is UES president 
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WILLIAM H. SLEEPECK, JR 


Treasurer 


ings of the Master Printers’ Section and 
the Union Employers’ Section 
Master Printers’ Section 
Ihe general theme of the MPS pro 


gram is Practical Applications of Sound 
Today's Key to Print 


MPS will show its open sho; 


Human Relations 


ers’ Profits 


members how the realize better 


I USINCSSCS 


can 
profits in the operation of their 
with sound human relations techniques 


Che speakers on the program will show 


practical ways in which a human relations 


profits of 


program can work to the 4 man 


agement, employees, and customers 


The re 


ing wh 


will be case history reports show 


the human relations approac h to 
relations is 


handling employer-employec 
| | 


the be St 


Way, how such programs can he 
carried out, and what the profits can be 
Time will also be allowed for a question 
and-answer period 


On Wednesday morning, after a bs 


port from Donald B 


re} Thrush presi ient 
of the Master Printers’ Section, the pro 
gram will start off with “Sound Human 


An Open Sho, | 
R. R 


Relations in 
by O. R. Sperry of 
Sons Co.. Chicage 


this 


resentcad 


Donnelley & 


there will c a 
MPS scrvices in 


relations rr 


, 
Following 
liscussion on the use of 


i COMpany s human 


This 4 


program 
consist of William H 
Fean Co., Dallas 
John D. Roche, Ine Los 


ime) Wii 
president 


John Roche of 
Angeles 


In the afternoon, the MPS session will 
be devoted to the part that communica 
tions and motivations play in good 
human relauions program Charles La 
Blanc, director of the Special Services 


Division ot the Re earch Inset ite ot 


present some ASIC prin 


ciples with which management should be 


acquainted. Then the major part of the 
program will be devoted to a seminar 
type audience participation 

The MPS luncheon on Wednesday at 


12:40 p.m. wall be 


open tO all PIA tele 


WILLIAM H. WALLING 
Past President 


gates. The featured speaker will be Ben 
Alexander Private Smith,” side-kick of 
Set. Frida of TV “Dragnet 

On Thursday morning, Nov. |, two 
additional case histor reports on How 
We Profited From Good Human Rela 


given by William Kistler 
Denver, and A. J. Baird of 
Nashville. Fol 
MPS will 


COMM Itce 


ons will be 
of Kustler’s 
Baird-Ward Printing Co 


lowing these two presentations 


have i siness session with 


reports and clection of officers 


Union Employers’ Section 
Members of the Union Employers’ Se 


PIA We 


Will 


tion of meet on inesday 
morning, Oct. 41. UES has chosen ‘Better 
Labor Relations Based on Understanding 

for its convention theme The program 
will consist generally of panel discussions 
with members of the industry parts 

pating [he first panel will feature an 


exhibit and re 


} entation on 
cal Devel 


Another 


Pechnologi 


| 
ypments pane) Will 


feal with “Solving Production and Man 
power! Pro lems Through Training and 
Method Imy rovement 

UES will conclude its afternoon pro 
gram with a pan of The Impact of 
Fringe Iten Ihem Negotiation, Cost 
if Cont 

On Th iy morning, Nov. 1, UES 
Will ha i panel dis ion on Nege 
Sid James (left Kellaway-Ide Co., is president 





of Printing Industries Association of Los Ange 


es 


George Rice III (right 


George Rice and Sons, is 


general chairman of PIA Los Angeles convention 





mecting f PIA mem 


B. J. TAYMANS 
General Manager 
Problems Presented | 
L> ve lo 


ES industrial relauions 


tiating 
logical ments 


The | 


' 


Lech 


luncheor 





“ft 


will feature a talk on “The Outlook or 
Labor Relations” by Stuart Nar Wi 
Coast authority on industrial relations 
UES othcers will be elected prior to th 
luncheon meeting 
Second PIA Session Nov. | 

On Thursday atternoon, Nov. |, Char 

man William H. Walling Publisher 


Printing Kellogg Cory 
1 Cit former 
PIA’s second 
talk on 


Rogers 


general ses 


The 


open 
cured will be a 
Better Profits 
Peter Becker, Jr 
LD will 
th 


19 ( 


mnweton resent fre 


ul 
Mr 


factor 


information mitt 
Ratio Stud 


revcal 


inal A of 
the 
ifhal 


Will the ke 


listinguish che i i ompanics 


cent rotit on sale 


mace ct 
the 


had 16) ct 


Post-Convention Meetings 


ikfast 


born ECON f 


im rotfar ime forn ‘ et 
i isin n 


nember of the KEI sect j if 


(Other PIA stories on page 89 


sults of 


il 


Becker 
which 
which 


ifter 


COMpOsit 


i 











he Private Printing Plant: 
hort Cut to Inefficiency? 


@ Here's how PiA helps commercial printers combat private plants 


® Printers can beat them with faster, better service at lower cost 


® The private printing plant has been 
with us for a long time. Corporations and 
government departments originally in 
stalled private plants in the expectation 
that they would obtain quicker service at 
lower cost. Over the years, however, a 
growing number of companies have found 
that these hopes were not fulfilled 
Neverthe less, there are many compa 
nies which installed private plants years 
ago, and have not kept tab on them 
Sheltered from the stimulus of competi 
tion, these captive plants have become 
costly burdens on their corporate budget 
The PIA Private Plant Committee con 
siders that its prime continuing function 
is to bring these situations to the attention 
of top level management of the companies 
concerned 
Here are thre typical case histories 
Compan 1; A large insurance com 
pany for many years Maintained a print 
ing department employing about 80 per 
sons, producing an annual volume of 
about $750,000 
A commercial printing establishment 


A that it could tur 


nish better and cheaper service than the 


convinced Compan 


insurance Company's own plant. The com 


} 


mercial plant agreed to absorb all employ 
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Sy C. C. Means 


Chairman, Private Printing Plant Committee 


Printing Industry of America, Inc 


ces whose jobs were terminated by the 
closing of the printing department. About 
twenty-four reported for work, but six of 
these quit within two weeks, because the 
pace was too fast in the commercial plant 

The additional volume was produced, 
with no additional increase in the work 
force, and with far better scheduling, 
closer supervision, and better inventory 
ontrol than the printing department had 
ever been al le to achieve 

Company B; A large chemical concern 
maintained a printing department with a 
work force of about 225, and an annual 
volume equalling $21'4-million. The de 
partment was not able to meet all the 
printing requirements of the company, 
which placed substantial additional orders 
with commercial printers 

One of the nation’s leading specialty 
printers offered to produce one of the 
company’s publications at half the cost at 
which the department had been produc 
ing it. This offer stimulated a spirit of 


investigation 


Front cover of PIA brochure which gives a com 
plete and comprehensive picture of the reasons 
why a privote plant may not really be an asset 
to its parent firm—basic piece in PIA program 


, 





Ac this point a member of the PIA 
Private Plant Committee was approached 
and recommended the retainer by Com 
pany B of a qualified printing engineer to 
make a detailed analysis of the whol 
printing problem, and come up with a 
solution 

The engineer considered various al 
ternatives: expansion of volume through 
modernization of the plant, while tech 
nically possible, was prohibitively expen 
sive. All employees in the printing de 
partment had belong to the vertical 
union organization which blanketed the 
entire company, and this union was, of 
course, unable to furnish skilled printing 
craftsmen. Within three months, Com 
pany B decide 


operations 


liquidate all printing 


Thereupon, the union brought court 
action to challenge the company’s right 
to retire from the printing business. Even 
tually, this dispute was submitted to arbi 
tration and the company was upheld 
These steps postponed liquidation for six 
months or more, but now the company is 
purchasing all its printing from efficient, 
modern plants, thus restoring to competi 
tive commercial plants several million 
dollars of printing business annually 

Company C: A national professional 
organization had maintained a_ private 
printing plant for over 40 years. This 
plant had about 220 employees 

The manager of this plant, although 
he had occupied his position for many 
years, was clear-sighted enough to re 
ognize that the plant was progressively 
falling behind the organization’s require 
ment. He manifested interest in the work 
of the PIA Private Plant Committee and 
attended several of its sessions 

He, too, considered the possibility of 
modernization but, upon discovering that 
this would entail an outlay of over $2 
million, he had no difficulty in persuading 
his employers to get rid of the department 
and to contract all their printing to com 


mercial plants 


High Production Costs 
In this case, the principal deciding fac 
tor was the unfavorable contrast between 
the high cost of production in the private 
plant and the much lower prices charged 
by competitive commercial plants 
It is conservatively estimated that over 
$5-million of printing volume has been 
restored to commercial printing plants 
through the liquidation of these three 
plants alone 
The PIA Private Plant Committee in 
1954 published a kit entitled “The Pri 
vate Printing Plant—Asset or Liability? 


containing materials designed to arouse 
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the interest of executives in companies 
Maintaining private printing plants in 
scrutinizing the efficiency of their opera 
tions, and comparing them with available 
commercial service. 

In every case cited above in which a 
management decision to close a private 
plant has been taken since its publication, 
this kit has been placed in the hands of 
one or more of the executives concerned 

For a time, while the priorities of mil 
itary production kept a tight rein on the 
production of new and improved printing 
machinery, and while many of the young 
er men were in military service, the dis- 
crepancy between the levels of efficiency 
of private and commercial printing plants 


was not $0 Conspicuous 


Private Plants Stood Still 

Now, however, with the new machines 
on the market and the veterans back, the 
commercial plants experienced a great up 
surge of efficiency and productive capac 
ity, whereas most private plants have 
tended to stand still. In this dynamic sit 
uation, a Stationary situation is impossible 

Progressive methods and machinery 
create an ever-increasing appetite for vol 
ume, and one of the most promising 
sources of additional volume is the work 
now being done, in most cases, by slower 
and more expensive methods, by the pri 
vate plants 

The PIA Committee has recognized 
that some private plants are efficient, and 
where this is the case, its members have 
made no move to interfere 

Not all private printing establishments 
are maintained by private companies. The 
Government Printing Office is the classic 
example of a private printing plant under 
government auspices, and few would 
question the efficiency of its operations in 
recent years 

On the other hand, there has been a 
growing tendency on the part of govern 
ment agencies and municipalities to in 
stall their own private printing plants, 
independent of the Government Printing 
Office, and these smaller government 
printing plants have exhibited many of 
the tendencies toward high cost and in 
efficiency which have been typical of pri 
vate printing plants in industry 

The present Public Printer, Raymond 
Blattenberger, deserves nothing but 
praise from the printing industry for the 
forthright and effective steps he has taken 
to eliminate uneconomical printing units 
in government 

So far we have been talking about the 
full-size, privately-owned printing facil 
ity, Le., the attempt to duplicate, as a 
printing department in a larger concern 





Folder presents to business men minimum costs 
involved in installation and operation of dupli 
cator department, often proves enlightening to 


anyone owning or contemplating such equipment 


C. C. Means Managed Michigan Association 28 Years 





Cc. C. MEANS 


During the past 20 years, three industry com 
mittees have investigated and published reports 
on the problem of the private printing plant 
The latest of these committees was set up three 


engaged in another line of business, the 
comple te range ot productive capacity, 
speed and versatility of a commercial 
printing plant. As we have seen, these ef 
forts have, in the main, belied the hopes 
and expectations of their founders, In 
stead of achieving greater efhciency, they 
have achieved less 

But this does not exhaust the problem 
The small offset lithographic press, com 
monly known as the duplicator, consti 
tutes a private plant in miniature. Com 
mercial printers everywhere are disturbed 
over their loss of volume printing to these 
machines 

The potential volume of a single dupli 
cator is $10,000 a year. One need only 
multiply this figure by the number of 
duplic ators in each Community to estimate 


with a reasonable degree of certainty the 





years ago by Printing Industry of America. It 
was the first in which employing printers as well 
as trade association executives were represent 
ed. Its first chairman, J. R. Jackman, is now 
president of PIA; its first secretary and present 
chairman, C. C. Means, is the author of this 
article. Mr. Means retired Dec, 31 as manager of 
Graphic Arts Association of Michigan after 28 
years 

All three committees rendered reports on this 
controversial topic, but the PIA committee was 
the first to follow up its recommendations with 
concrete action in individual cases 

Mr. Means has spoken before printing groups 
on this subject in some 30 cities throughout the 
nation. As a result of investigations launched 
by committee members, several large private 
plants have been closed and a number of others 
are in process 

Mr. Means explains the significant factors 
discovered by his committee which have in 
fluenced the decision in three typical cases, to 
restore all printing procurement to normal com 
mercial channels, and in the fourth case, to re 
duce materially the volume of work performed 
by the duplicator installation in a corporation's 


printing unit 


drain of volume from commercial plants 
due to duplicating machines 

In 1950, 102 cities had more than 
100,000 inhabitants. A conservative esti 
mate of the number of duplicators in these 
cities would be 25,000. The annual vol 
ume of printing business done by them 
must be in the neighborhood of $250 
million 

This loss of customer patronage does 
not substantially affect the printer em 
ploying more than 20 persons, but it does 
hit—and hit hard—the printer with a 
payroll of trom | to 20 employees 

In contrast to the full-sized private 
printing plant, which is generally less 
eficient than the larger commercial 
plants, with which it should be compet 
ing, the duplicator tends, in some re 


Turn to page OY 


: THE CASE 
OF THE 
OFFSET 
DUPLICATOR 


you call te an expert. your professsonme 


“Bay my machine and do 


all your own printiag, 
show him this analysis, 
and be on your guard 
Unless you have a large 
volume of certain classes 


od vou call in the trained engineering 


‘ 


you go lo your attorbey 


Then, WHY. when you have 


Printing problems, do ye 


of printing, the private 
printing plant will cer- 
tainly be uneconomical. 


atrempt to salve them without the advice and Counse 


ols competent PRINTING ENGINEER 








How to Select Screen Inks 
For Printing on Plastic 


®@ Screen process is excellent method for printing plastics 


® Supplier must know nature of plastic before making ink 


Fourteenth of a Series 


Sy Victor Strauss 


Presentation Press, New York City 


& Silk screen is an excellent printing and 
lecorating process for plastics, some of 
which are very difficult to print by more 
conventional methods. The word plastics 
is a catch-all for a vaste number of products 
which differ in many physical and chemi 
cal respects, and also in the kind of ink re 
quired for printing on them. They pose 
many problems to the printer. Two of 
these, adhesion and flexibility, are among 
the most recurring 

Of the two kinds of ink so far discussed 
Oleo-resinous inks (Cor poster paints) and 
enamels, oleo-resinous inks are very rare 
ly usable for printing on plastics. Enamels 
are the correct kind of ink for some kinds 
of plastics, of which Lucite is the most 


important example. But many other plas 


' 
tics, the vinyls and cellulose acetate, for 
instance, Can be printed neither with oleo 
resinous inks nor with enamels 
These two plastics, the vinyls in part 

ccular, have become very important fields 
4 application for silk screen. They are, in 
a sense, the cause for the development of 
fast drying silk screen inks in general, The 
lemand for inks suitable for silk screen 
ing on plastic resulted first in the develoy 


ment of silk screen lacquers 


Lacquers for Use on Paper 
It did not take very long until the pos 
sibilities Of lacquers tor screen printing 
on paper were realized and exploited, In 
the course of the last decade, these fast 
Irying silk screen inks have become well 
established in the market and have re 
luced oleo-resinous inks to a secondary 


paper and cardboard print 


role, even in | 


ing which is a field they dominated su 


premely betore the 


| appearance of fast 


irying inks 
The term lacquer is almost as broad as 
the term plastic. The National Paint Di 
nary states The term ‘lacquer’ usual 
indicates that the material dries by 
evaporation, and forms a film from the 
non-volatile constituents. However, there 
ire many different types of lacquers 
Lacquers for printing on plastics were 
for the practical shopman characterized 
less by the dictionary definition than by 


some of their more palpable features. Onc 
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of these is their odor, another that the 
represent fire and explosion hazards, and 
a third that they are incompatible with 
the knife-cut film out of which many silk 
screen printing plates are made in prefer 
ence to many other methods. ( Since then, 
knife-cut films that can be used in lacquer 
printing have come into existence, but 
that does not change the original situa 
tion.) For all of these reasons, screen 
rinters were wary ot lacquer printing 


Lacquer Became Liability 
Ihe word lacquer became a liability in 
the screen industry and remains restricted 


to printing media used for 


even toda 
plastics or, generally speaking, materials 
other than paper. Fast drying inks which 
are made out of such film formers as do 
not require lacquer type solvents and are 
consequently compatible with knife-cut 
film of the lacquer type, are not called lac 
quers in the screen industry but rather 
designated by trade names supplemented 
with some indication of their speed in 
irying 

This type of printing medium its also 
more commonly designated as an ink than 
any other silk screen printing medium 
Even though they too are lacquers in ever 
chemist’s book, they will be discussed in 
the following under the headline of fast 
drying inks; thereafter we will present the 
historically older but practically generall 
less important lacque rs 

Fast drying inks are one of the most 


ps on the road that leads to 


important st 
silk screen mass production. They dry in 
seconds if they are dried by action of heat 
and air change, or in five to 40 minutes if 


lett to dry in open racks by themselves 

In the last five years, fast drying inks 
made strong progress. Their main draw 
back was lack of Opacity but today they 
are almost a8 Opaque as their ] redecessors 
oleo-resinous inks. They can be formu 
lated for various degrees of light reflec 
tance, from matte to a sheen. A line of 
fast drying inks consists of a variety of 
colors; sometimes they are packaged read 
for use, sometimes as pigment concen 
trates that must be mixed with a varnish 
or base in a prescribed ratio. The solvents 
used for reducing fast drying inks to print 
ing consistency are commonly available 
and not nearly as dangerous as those used 


for lacquers 


Silk screen lacquers are used for indus 
trial work, on plastics primarily. For work 
of this nature closest cooperation with the 
ink supply house is a necessity. The nature 
of the job should be discussed with the 
salesman who services your ink needs. In 
most cases, he has had similar problems 
presented to him before; he either may 
know from past experience himself what 
kind of ink to suggest, or he may refer the 
case to the laboratory 

In any case, the ink supplier must be 
informed of the nature of the plastic. If 
its correct designation is not known, sub 
mit a sample. This sample will be identi 
fied by the chemists in the ink maker's 
laboratory. Lacquers are supplied either 
clear or pigmented and sometimes in the 
form of pigment concentrates that must 
be mixed for printing with a prescribed 
amount of clear lacquer. But it must be 
remembered that lacquers dry rather fast 
and that solvents are needed for keeping 
them at the proper printing consistency 

It is very good to remember that sol 
vents cannot be interchanged or use: 
promiscuously. Every solvent has its own 
characteristics and is not compatible with 
every other one. It is wise to remember 
that a batch of lacquer to which the wrong 
solvent was added cannot be salvaged 
Therefore, rely on the manufacturer for 
indications of the proper solvent and do 


not risk a job by carelessness 


Use of Retarder in Drying 
Besides the reducing solvent your ink 
supplier may suggest buying a retarder 
The retarder does not have the function 
of making the print dry more slowly! It 


vill prevent the ink from drying in the 


Next Month... 


- Now that there’s frost in the air 


you ll have more time for reading in 





the evening, so you will want to watch 
for the November /P and the many 
excellent features it will contain 
Building a sales force is a problem 
confronting many a printer, large or 


mall; Marshall Russell will en 


lighten you with sSuilding i | ithe 
graphic Sale bores based on the 
talk he gave at the September NAPI 


convention i New York 

Watch for articles on how to fi 
nance the small plant, costs for small 
printers, how to use water colors and 
emulsions in screen process work, new 
plant stery on a New York printing 
company, Christmas cards you can 
use in your own business, modert 
type display, and a host of others of 
an entertaining, informative nature 

The departments will be unusually 
full of a new crop of ideas to help you 
run your business increase your pro 
duction, show you how to make more 
money You wont want to miss a4 


single one of them! 
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screen, Retarders are very powerful and 
must be used exactly as indicated. 

Some lacquers are more of a fire hazard 
than others. The printing shop must be 
carefully ventilated and there should be 
definitely no smoking with lacquers! 
Lighting a cigarette can set the whole 
place on fire! 

Another point to consider is the smell 
of some lacquers, especially those used in 
vinyl printing. The odor is no criterion 
for the dangerous nature of a solvent. But 
the odor can be very unpleasant, to say the 
least. Bad odors are very much disliked by 
good mechanics. Production will most 
likely drop, in the beginning at least. But 
as time goes on, the printer gets used to 
the odor, particularly if he sees that man 
agement is concerned about his comfort 
and provides ample ventilation 

Lacquers dry faster than other inks 
Their dry film is much thinner than an 
enamel film for example, and lacquers are 
never aS Opaque as better grade oleo 
resinous inks. Consider this fact in the 
planning of your artwork and in the rota 
tion or sequence of colors. Also remember 
that you need the proper solvent for wash 
up. Mineral spirits and similar solvents 
will not do. Either use the same solvents 
that you use for reducing, or ask the ink 
supplier for his advice if you need large 
quantities and want to use a cheaper wash 


up medium 


Mortising Type in Plates 
Without Work-Up Danger 


Here is a solution to the problem of 
locking up mortised plates filled with 
type so the form will lift and there will 
be no work-ups. Instruct the engraver to 
loose on the block, 
means he will send the block with the 


leave the plate which 
plate unattached to it 

After the composition is set in the nor 
mal way, saw the block as required to po 
sition the type in the mortise. Then the 
plate can be tacked to bearing portions of 
the block but not to the block portions 
that will exert pressure on the type in 
lockup 

The plate is thus adequately fastened 
and supported but squeeze can be directly 
applied to the type for a tight lockuy 
Use slug-set type whenever possible if 
this method is not suitable and the type 
must be made tight within a definite size 


Mortise 


Graphic Arts Fund at Princeton 
Princeton University has received from 
Carl W 


Minneapolis Journal, a $25,000 gift for 


Jones, former publisher of the 


setting up the Elmer Adler Graphic Arts 
Fund. Mr. Adler is curator emeritus of 
Princeton Library's graphic arts section, 
which he headed from 1940 to 1952. The 
fund honoring him is being used for 
graphic arts section purposes 





How to Make Paper Play Its Part 
So Job Will Reflect Original Idea 


@ Paper merchants say only way to buy paper is to buy it for job 


@ Needs of job, wishes of customer, mechanical factors govern choice 


® There's only one way to buy paper, 
any paper merchant will tell you, and that 
is to buy it for the job. Make paper play 
its part in the production, they say, so 
that it will support the tactics of the de 
signers. You can achieve so many effects 
with paper. You can heighten the charm, 
dignity, or femininity of a printed piece 
lend it a businesslike quality; make it 
look low-brow or high-brow, just by pick 
ing the right papers 

But there are so many factors modi 
fying the high ideal of paper-for-the-job 
that most printers have decided paper 
buying is an art, the art of the possible 
They take into consideration the needs of 
the job, the wishes of the customers, the 
limitations of their presses, the availabil 
ity of stock, the skills of their pressmen, 
and, laste but not least, the time they are 
allowed before the job goes to press. They 
do the best they can and develop high 
skills in steering around, above, and un 
der, all the traps and pitfalls that await 
the unwary 

Time is of the essence in smart paper 
buying, and time is something that cus 
tomers never consider. Take, for example, 
a job that came in the other day. The 
customer, a rare bird because he knows 
and likes paper, requested paper X, a fine 
offset sheet with a pleasing texture. An 
excellent request, thought the estimator 


Moreover, the paper was ol 


rtainable, 
for it was stocked by several merchants 
in the cit But soon it was discovered 
that the size of sheet available would ne 
cessitate a very uneconomical cut with a 
wastage of almost one third. (Pitfall No 
1.) Was there a way out? 

It was a 10,000 pound order. Why 
not make it a mill order, buy the size that 
would cut exactly, and then everybody 


Here's 


the size we need, and when can you de 


would be happy Good idea 


liver?” “Five weeks.” “Five weeks?” (Pit 
fall No 2, a8 you will $O00Nn $cc, ) 

Wait while | check how much time 
we have Sorry, job has to go to press 
tomorrow 

The tactician printer exercised his art 
of-the-possible and gave him “something 
almost as good,” which cut economically 
dealt tenderly with the budget, and could 
be delivered overnight 

Most printers, especially the larger 
ones, tend to standardize on several types 


of paper. The choice is governed by two 


factors: the requirements of their presses 
and the requirements of their regular, 
their bread-and-butter, jobs. They actually 
stock an inventory of these papers in of 
der to take advantage of volume prices 

These stocks of papers in their ware 
houses are logistically of prime effective 
ness. The printer's salesmen, fully aware 
of the need to put the supplies to service, 
are unlikely to recommend other papers 
unless inventory gets low. The dual price 
advantage permits a pincers movement 

There is an additional factor in the 
area of price which printers are caretul 
When they buy at 10, 


000-pound rates, or even higher, for reg 


to keep in mind 


ular customers, they pass on the savings 
to the customer 

Printers, by the way, who buy in quan 
tity, almost invariably rely on the big 
producers, the papermakers who ware 
house large fonnage within convenicnt 
distances of their presses 

In exercising the art of the possible, a 
printer buying paper for a job requiring 
000 pounds of paper will consider 
whether 10,000 would not be a more 
economical bu The extra pounds go 
into s$tox« k, and when another occasional 
customer comes in with a job requiring 
),000 pounds, the printer finds the price 
a Significant sales clincher. He will un 
doubtedly use it with the utmost diplo 
macy and bring home the order 

Another, and not uncommon, method 
of operating puts the responsibility for 
scheduling jobs where printers often wish 
it rested permanent on the printer 
In this case a printer has his paper stocks 
and his presses ready, but no one job big 
enough to permit an economical run, He 
then goes out and brings in other similar 
jobs, so that he can gang print——folders 
for cxamy le, or letterheads. If, by run 


folders envelope 


ning four separate 
stuffer size, he can simultaneously pive 
all four customers the advantages of a 
long run on a large press, everybod 
benefits 

But in a Maneuver like this, customer 
and printer have to give cach other time 
that rarest of elements in the printing 
industry. Given time, the art of the pos 
sible brings satisfaction and profit to all 
arties in the deal. Kut until it can always 
be delivered overnight, buying paper re 


Better lm 


' 


mains an art of Compromise 


pressions, Mead Corporation 
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Copy Preparation « Camera « Darkroom « Dot Etching 


Platemaking « ink + Paper « Presswork + Chemistry 


LTF Suggests Method for Graining Plates With Brush 


@ Air Force asked LTF for new graining method to avoid heavy equipment 


@ Tests made with four different abrasives and seven different brushes 


® Brush-graining is easy and fast; LTF lists series of steps to follow 


ome time ago, the Air Force asked the 
Lithographic Technical Foundation’s re 

irch department to work on a new 
method of graining for surface plates 
Ihe Air Force didn't want to transport 
hea’ conventional graining equipment 
in held Operations 

At that ume, LIF had developed a 
technique for producing dee} etch | lates 
on ungrained zinc and aluminum. And 


we believed we could also develop a wa 


plates on a similar ultra 


to make surtace | 


ine grain 

In our first work on the problem, we 
tested three different manual methods 
of graining. We applied abrasive and 
water to the plates and then rubbed them 
with either a wad of cotton, a tampico 
hand brush, or a dee] etch pad 

Over a period of time, we found that 
the type of grained surface produced | 
these methods varied between operators 
sometimes the grains were scratchy and 
ineven, Also, manual graining was hard 
work, especially when regraining 

We then experimented with three me 
chanical methods 1) Use of an orbital 
hand-held sanding machine using both an 
ibrasive Cloth and a felt pad with abrasive 
S| rinkled on the | lat ’ use of a five 
inch diameter brush attached to a flexibl 
shaft and powered with a half horsepower 
motor, and a direct driven, motor 
ized, rotat inch brush unit (polishing 
machine The machine were all used 
with abrasive and water sprinkle fon the 
piate 

The sanding machine didn't work if 
tended to scratch and the finished surtaces 
vere neven. Re its with the ist tw 
rethods were wistactor so we contun 


ito work with them 


A series of tests were made with tour 


lifferent abrasives ind seven lifferent 
Kit tf brushes. The abrasives included 
dluminum Oxide, silica sand, and 
irt [he brushe wi ide of tan 
| imc i me 
1-Dra if} fa \A ! 


Sy 9. L. Heal 


Lithographic Technical Foundation, Chicago 


After many experiments on different 


sizes of test plates, the best abrasive was 
found to be either FFI pumice or #900 
aluminum oxide. Best brushes were those 
of tampico or nylon. Of these, nylon is 
the more practical because it Outwears 
tampico by five to seven times and costs 
only two to three times as much 

The quality of work produced by the 
two methods of powering the brush is 
equal. We prefer the direct drive ma 
chine at LTV because it is easier to handle 

Brush-graining a plate is easy and fast 
The plate is laid in the sink or in a large 
box with sides. It is then wet with water 
A little wetting agent is added and the 


abrasive is sprinkled over the plate. The 


’ 
brush is then placed on the plate and 


worked back and forth and sideways until 


an even matte finish is produced. You 


can grain a new 26x31 plate in three to 


five minutes 

The way to tell if the graining 1s satis 
factory is to flush the plate with water 
wipe off the excess, and then inspect the 
surface. It should have an even matt 
over-all. If it doesn’t, sprinkle on more 
abrasive and repeat the brushing 

The wetting agent can be any non 
abrasive detergent. It can be mixed into 
the water, or, if it is a dry powder, with 
the abrasive. If the plate is not to be made 
immediately, dry it as quickly as possible 
using a fan and/or heat 

For regraining surtace plates, the steps 
are just the same exce pt that it takes long 
er. Brush-regraining a brush-grained 
6x41 plate takes 10 to 12 minutes. It 
takes 15 to 18 minutes to brush-regrain 
a tub-grain surface plate. When regrain 
Ings | late s, it he ly s to soak them in a 5 to 
19 per cent sodium hydroxide solution 
for a few minutes before starting. Alum 
inum oxide does a better job than pumice 

Aluminum is easier to brush-grain than 


zim Zinc tends to polish. More fre 


Charles A. Ward, president of Brown & Bigelow, points to a sheet of religious calendars just off 


the new 77-inch, 5-color Harris offset press. With 


him (I. to r.) are vice-presidents D. W. Brabeck 


general sales manager; K. B. Priester, manufacturing, and E. C. Peterson, in charge of administration 
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quent additions of water, wetting agent, 
and abrasive are needed during the grain 
ing of zinc to avoid this. A tub-grained 
zinc plate that has been brush-regrained 
looks very good. It has an appearance 
similar to brush-grained aluminum plates 

Because of the fineness of the grain, a 
few slight changes are required in the 
platemaking method. Briefly, the correct 
platemaking method LTF recommends is 

1. Counter-etch. Same as for tub 
grained plates 

) 


Pretreatment. (Cronak on = zinc, 


Brunak on aluminum.) Use only for 
casein coatings and only if coating tends 
to lift off during development 

3. Coating. The coating should be 
thinner than for tub-grained plates. This 
can be accomplished by diluting the coat 
ing with water, use of a faster whirler 
speed, leaving more rinse water on the 
plate when the coating is poured on, or 
The Baumé of 
an albumin coating should be from 3.5 
to 4.0 
albumin coating (5.0 to 5.5 Bé) diluted 


a combination of these 
Roughly, this is 4 parts regular 


with | part water. The Baumé of a casein 
coating should be from 2.5 to 3.0, which 
roughly calls for | part water in 4 parts 
of 4° Bé coating. If the coating chips off 
at any later stage, it is too thick 

4. Exposure. Same as for tub-grained 
plates 

5. Lacquer. Always good to use on any 
plate made by any procedure 

6. Developing Ink 
grained plates 


Same as for tub 
The image has so little 
rooth or roughness that not much ink will 
stick to it. This, however, usually does 
not affect its performance on the press 
Development. 
Sometimes a weak am- 


Same as for tub 
grained plates 
monia solution (14-ounce per gallon) is 
needed for casein or soybean coatings 

8. Post-treatment. An essential step 
LTF’s 


Post-Nital solution is a good one to use 


the same as for any surface plate 
on zinc. Use Post-Brunak on aluminum 
Be sure you have developing ink on the 
image before post-treating. Otherwise, 
the image may accept gum from the etch 
and become blind 

9. Desensitizing Etch 
should not be used. It can attack the plate 


A strong etch 


metal too vigorously and undermine the 
image. Do not use an etch with a pH 
below 3.0. Adjust pH by adjusting the 
amount of acid used in making it 

10. Gumming. Same as for tub 
grained plates 


ll. Asphaltum 


grained i lates 


Same as for tub 


Running brush-grained plates on the 
press is similar to the handling of pre 
sensitized plates. The thinner coating on 
brush-grained plates is not as resistant to 
abrasion as the coating on a tub-grained 
plate. The press should, therefore, be ad 
justed for pressure of about .002 (instead 
of the usual .004) between the rollers 
and plate and plate and blanket 


The making of deep-etch plates is the 
same as for tub-grained plates except that 
the coating used is thinner. In starting 
out, use a 50:50 mixture of regular deep 
If it is difficule 


to remove the stencil, then you'll know 


etch coating and water 


that the coating is too thin and should be 
diluted less for the plates that follow. If 
the coating chips off, it’s too thick 
Brush-graining is an easy and practical 
way to grain plates. Although the method 
was developed primarily for Air Force 
requirements, it is still useful for certain 
types of commercial work 
Brush-graining has been found to be 
satisfactory for deep-etch plates. It can 
also be used for surface plates with albu 
min, casein, soybean, diazo, and KPR 
coatings if care is used in the application 
of developing ink. Except for this and 
the need for thinner plate coatings, stand 
ard platemaking methods can be used 
The exact procedure and modification 
of the coating solution can vary in each 
plant. A number of experiments will 
probably be necessary in a given plant 
before satisfactory plates can be made 
We don’t expect brush-grained plates 
to revolutionize the industry or to replace 
the tub-grained plates. However, they 
may be the answer for certain jobs that 
require high quality deep-etch plates or 
short run surface plates 


Utah Firm Changes Owners, Name 

One of Utah's oldest commercial print 
ing companies, Stevens & Wallis of Sale 
Lake City, recently changed owners and 
names. Vaughn O. Young, formerly with 
the Utah Bank Note Co., bought the Ste 
vens & Wallis firm and changed its name 
to V. O. Young, Inc. Mr. Young an- 
nounced plans to expand operations and 
to branch into lithography and process 
color work. 


Mrs. Eleanor McCoy, owner of small printshop, 
offered her four children as security for a bank 
loan to buy a Vari-Typer. Walter Nichols (left), 
board chairman of the Ralph C. Coxhead Corp., 
Newark, N.J., and Adolph F. Leitner, executive 


vice-president, presented her a Varityper free 





LTF Starts $175,000 Drive 
For Research Headquarters 


The Lithographic Technical Founda 
tion is making a drive for $175,000 need 
ed for purchasing its research headquar 
ters in April, 1958, and for investment 
in projects that yield returns at least equal 
to their costs 

By the time for making the purchase, 
we will have had a building rent free for 
14 years,” said W. E. Griswold, executive 
director, in an appeal for contributions 
sent to all members along with LTF's 
1955 annual report showing a sound po 
sition financially and otherwise 

Mr. Griswold pointed out that LTF had 
to make a choice between buying the 
building and moving research activities to 
another location at five times the expense 
He stressed that the purchase would be 
a good investment, an asset certain to 
appreciate in value. For this purpose we 
do not want to use income-producing en 
dowment funds. We also wish to avoid 
mortgage procedures.’ 

Contributions are income tax deduct 
ible. They are being invested in dividend 
paying securities under the supervision of 
the finance committec 

Tempus fugit,” warned Mr. Griswold 
If you are in a tax position to do so, won't 
you help? 

For good measure he enclosed a reprint 
of a “giving is good business” address by 
Donald K. David, vice-chairman of the 
Ford Foundation board of trustees 

John F. Perrin, LTF president, referred 
to the drive when he addressed the Lith 
ographers National Association's conven 
tion last May 

The Wadewitz Memorial Fund,” he 
said, “was started last year for investing 
in projects that normally return income, 
and to help us complete the purchase of 
the research building. Raising the $175, 
000 fund is most important to prevent 
us from being forced to tap the endow 
ment fund 

Mr. Perrin was “sorry to report that a 
great many lithographers do not contrib 
ute to research perhaps because re 
search cannot perform spectacular devel 
opments at frequent intervals, like a ma 
gician continually pulling rabbits out of 
a hat. But research has become a necessity 
for our growth and survival. There are 
needs for further extensive explorations 
if we hope to continue to he successful in 
tcc hnologu al deve loy ments whic h should 


reduce costs, increase productivity, and 
keep us ahead in competition, particularly 
with other reproduction processes.’ 
Contributions should be sent to Lith 
ographic Technical Foundation, 141 J 
Oth St., New York 16 
@ Credit is generally given to Ira Rubel 
of Nutley, New Jersey, for the discovery 


of the offset technique in lithography 
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&® First | want to emphasize that while 


my statements will primarily refer to off 
set lithography, | firm! believe that all 
printing processes have a place in ful 


filling todays marketing requirements 
And this belief is put to practice in the 
four plants of Western Printing & Lith 


ographing Co. where the major methods 


of printing ofltset lithography letter 
press, and gravure ire used tO serve our 
istomers necds 


In this respect, the Lithographers’ Na 


nonal Association, in the successtul pro 


motion of ws process in recent years 


through the “Offset Offers More’ cam 


ugn, has always taken pains to under 


| 
line the fact that cach process has its own 
' 


particular advantages and limitations ] 


want co add that each process has made 


tremendous progress through the years 


ind that the skill of the craftsmen is be 
md doubt the most important element 
n achieving the end result 


Letterpress printing is stall responsible 


for the largest commercial volume of 


printed materials in this country. It is 
unchallenged in the newspaper and pert 


xlical field. Gravure, the newest of the 


major processes, is showing rapid de 


velopment, particularly in the packaging 
field, and has a bright future ahead. All 


three processes will prosper and serve 


industry more effectively insofar as the 


continue to keep abreast of technical and 


progress, invest in research and 


scienunc | 


levelopment, and strive for a high cre 
itive qualit 
The 


art of the American economy with an 


printing industry itself is no small 


nual net sales ap} roaching the $10-bil 


lion mark. The greatest strides, however 


60 


Soe SANBORN eye AS He 


How Lithography Has Given 
$-Billion Boost to Printing 


® Modern lithography serving as powerful sales adjunct for business 


@ Technological, mechanical improvements come in rapid succession 


@ Even so, letterpress printing still produces largest printing volume 


Sy John WU. Wolf 








Modern lithography is serving as a powerful 
sales adjunct for American business and is 
geared to meet the challenge of our expanding 
economy in future years, according to John M 
Wolff, vice-president of the Southwestern Divi 
sion, Western Printing & Lithographing Com 
pany, St. Louis, Mo. He is also vice-president of 
the Lithographers National Association and a 
past president of Printing Industry of America 

Speaking before 200 representatives of the 
advertising and lithographing fields on Sept 
11 at the Willard Hotel in Washington, D.C 
Mr. Wolff described the enormous strides of 
lithography which have catapulted it to a bil 
lion dollar part of the printing industry and 
have given the sales of American products tre 
mendous impetus 

The meeting sponsored jointly by the Graphic 
Arts Association and Advertising Club of Wash 
ington, DA also featured a showing of the 
270 awards winners in the Sixth Lithographic 
Awards Competition and Exhibit sponsored an 
nually by the Lithographers National Associa 
tion. Those present lauded the specimens of fine 
lithography in 45 classifications that were dis 
played on 59 colorful panels 

Other speakers included Raymond Blatten 
berger, United States Public Printer; Garwood 
Chamberlin, president, Graphic Arts Associa 
tion, Washington, D.C and Robert H. Lewis, 
president of the Advertising Club, who acted as 
chairman. Herbert W. Morse, LNA promotion 
director, spoke on the industry's vigorous effort 
and progress in promoting a knowledge of 
lithography among the printing consumers of 


the country 


are being made by offset lithography 


whose growth is kee} In pace if not cx 


ceeding, in the gross national product 


} 


which has soared to incredible heights 


n the past deca 


! 
The government's most recent statis 
during the 


tics reveal that sceven-ycal 


period of 1947-1954 total net sales vol 


ime for the lithographic industry rose 
from $487,634,000 to $930-million in 
1954-——a YR per cent increase for offset 
lithography's output in that seven-year 
period. In the two intervening years, we 
have reason to believe that the total out 
put is now in excess of a billion dollars 


This rise of 98 per cent compares with 


the 47 per cent increase in dollar volume 


during the same period for the other two 
commercial printing processes 


It is apparent from these figures that 


offset lithography has taken some giant 
steps forward. Its great Opportunity as 
a reproduction process came shortly after 
the firss World War when the use of 
mechanically-made plates was introduced 
From then on, there was an accelerated 
levelopment of the process that has been 


picking up Momentum ever since 


Improvements Came Quickly 


In rapid succession came a stream of 


technological and photomechanical im 


provements, | hotocom posing equipment 


the deep-etch method of platemaking 


more exacting halftone reproduction; the 


lot-etch method of color correction 


masking; larger and speedier presses 


multicolor presses; long-life bimetallic 


plates; more recently, presensitized plates 
and web-fed presses; better inks and spe 
cial papers, and many, many other in 
novations, giving lithography a high de 
gree of quality and flexibility 

Today 


offset presses will deliver full-color print 


for example, huge multicolor 


to 52x76 in size at remark 
Similarly, 


camera and photocomposing equipment 


ed sheets ul 


able speed improvements in 


have enabled lithography to achieve 


greater speed and more accurate control 

All of this in the hands of skilled 
craftsmen, whose numbers have increased 
from 8,000 employees in the twenties t 
6,000 in 1954, has made possible mass 
produced, fine screen, full-color process 
reproduction on any kind of paper, in 
cluding high-gloss coated paper 

Color r¢ 


production in the graphic arts 


lestined to play an important role in 
marketing of products in the future, has 
loubled in volume several times in the 


past 20 years. In the early thirties, for 


example, color advertising in national 


magazines comprised less than 20 per 


cent of total advertising linage: today, it 


is close to 5O per cent of all advertising 


in this type of publication. And it is 
growing rapidly 

Color in advertising is the third di 
action, 


mension that adds eye appeal 


and realism to the printed message. Mul 


ticolor reproduction, we know for a fact 
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dominates today’s point-of-purchase and 
outdoor poster advertising. The shelves 
of modern supermarkets (and the mod- 
ern self-service supermarket stocks as 
many as 4,000 products) have become 
vivid panoramas of colorful packages, 
competing for self-service shoppers’ eye 

A department store may stock over 
100,000 items and a drug store 11,000 
items—and it is the label, the package 
or point-of-sale display that catches the 
prospective buyer's eye that can do the 
most effective selling job for its product 
It is here that the creative lithographer, 
working closely with the creative design 
er and advertising agency, utilizes his 
skill to help industry merchandise and 
sell its products 


Gave Impetus to Merchandising 
Lithography has performed some re 
markable services in the last ten years 
in the development of modern labels, 
packages and point-of-purchase material, 
giving new impetus to the merchandising 
of food, beverages, and countless other 
products that seek mass-consumer mar 
kets and help to boost their sales beyond 
the dreams of many an advertiser 
Beyond the shadow of a doubt, the in 
creased use of color television, which in 
a very few years will be getting into 
high gear, is destined to have a tremen 
dous impact on the use of color in all 
forms of packaging and advertising 
Some marketing authorities predict 
that color television will revolutionize 
many of the established methods of mer 
chandising. It is certain not only to 
make the entire nation more color-con 
scious but to emphasize and dramatize 


Hoover Named NAPL Head 
At New York Convention 


More than 1,500 persons attended the 
24th annual convention of the National 
Association of Photo-Lithographers at the 
Commodore Hotel in New York City, 
Sept. 19-22. It was the largest convention 
in the history of the association, Walter 
F. Soderstrom, executive vice-president, 
said 

George R. Hoover, Joseph Hoover & 
Sons Co., Philadelphia, was named presi 
dent to succeed Rex G. Howard of How 
ard Co., 
the past three years. New vice-president 
is Stanley R. Rinehart, FE. I. du Ponte de 
Nemours & Co., Inc., Wilmington, Del 
William H. Glover, Jr., Sweeney Litho 
graph Co., Inc., Belleville, N.J., is the new 
treasurer. Walter E. Soderstrom continues 
Robert S 
Emslie, Jr., was renamed secretary, and 
Frank R. Turner, Jr., 


countant for the association 


Peoria, Ill., who had served for 


as exccutive Vice president 


was reclected ac 
A full report of the convention will 


appear in the November issue of THI 
INLAND PRINTER 


the importance of color in every category 
of printed material 

The merchandiser of today who wants 
to continue to score with the consuming 
public must of necessity give more and 
more attention to the proper use of color 
in his advertising and printed material 
It has been estimated by a leading sup 
plier that 45 per cent of all commercial 
printing and lithography is now in more 
than one color; multicolor presses repre 
sent over 68 per cent of the sales of two 
leading press manufacturers 

As the accent on color advertising in 
newspapers and magazines, point-of-pur 
chase displays, 24-sheet posters, packag 
ing and direct mail advertising becomes 
more pronounced, we are all going to 
have to call upon our resources to show 
more ingenuity in meeting the challenge 

It is my belief that the printing in 
dustry, with its already highly developed 
resources for multicolor reproduction, 
is in a good position to meet those de 
mands. At the same ume, it stands to 
profic immeasurably and expand pro 
portionately as this public color-con 
sciousness becomes more intensified and 


demanding 


Agencies Increase Offset Work 

As producers and sellers of lithog 
raphy, you will be interested in the re 
sults of an authoritative survey taken on 
the West Coast early this summer. It 
indicated to what extent lithography had 
captured the imagination of those who 
put it to practical use 

The survey showed that among 96 
Western advertising agency buyers, an 
average of 66.14 per cent of all printed 
material purchased was lithographed 
Fighty-five of these buyers said chat their 
use of offset lithography had increased 
since 1952 and that the trend was con 
tinuing upward. To quote the survey 
directly, it said Lithography is a run 
away winner in the race for Western 
advertising agencies’ printing dollar in 
1956.” 

I would like to quote two other per 
unent paragraphs from this survey, They 
are as follows 

Many assume that offset’s gains have 
been at the expense of letterpress. To an 
appreciable extent, this is true. But it 
is our publication’s opinion, based on 
extensive contact with buyers of print 
ing, that the major part of offset’s gains 
consists of business which did not exist 
ten years ago, and might never have ex 
sted except in the form of offset 

That is, offset to a large extent has 
created completely new printing business 
by virtue of its own flexibility, speed, 
economy, and aggressive sales effort.” 

The map requirements of World War 
I] have opened up new commercial ave 
nues for our industry, the production of 
multicolor maps and three-dimensional, 
vacuum-formed maps that are being used 


by business and schools on a wide basis 

Lithography has revolutionized the 
production of children’s books, which is 
a major activity in three of Western's 
four plants. Likewise, our industry's proc 
ess is responsible for the first lithographed 
juvenile textbooks in color which have 
brought many radical changes in that field 

with many more expected fo come in 
the furure 

All of you know what lithography has 
meant to the greeting card field where it 
has zoomed the sales from $124,856,000 
in 1947 to $207-million in 1954, Re 
cently, you may have read about how a 
lithographer helped one of the nation’s 
leading book publishers with a series of 
color postcards which the publisher char 
acterized as “best sales aid ever produced 
by his company 

This lithographer was creative-minded 
His representative worked closely with 
the publisher's advertising department 
and helped develop an entire campaign, 
one that started out to be a single mer 
chandise card; it has since grown to a 
complete series covering nine different 
subjects. As a result, the publisher is lay 
ing plans for a full-color merchandising 
brochure, utilizing the full-color postcard 
plates. Economy for the publisher and 
more business for the lithographer 

Lithography’s speed was apparent in 
the case of a large food distributor, who 
was involved in a competitive situation 
It was necessary for him to get out a mail 
ing of 24-million pieces in full color in 
the shortest possible time. To this adver 
tiser's amazement, lithography enabled 
his company to complete the job within 
three weeks 

The availability of long-life offset 
plates has made it possible to obtain runs 
up to a million-and-one-half impressions 
And the availability of large web multi 
color offset presses, now delivering 430, 
000 magazine sections per hour, promises 
to blaze new paths for lithography in the 
publication fields in the years ahead 


Much Creative Energy Used 

A modern lithographic plant, like any 
other printing plant, is a highly complex 
and minutely coordinated organization. It 
requires the same teamwork and produc 
tion control that makes a modern adver 
using agency function effectively. Lots of 
creative energy goes into the production 
of our respective products. And in this 
keen competitive era, we must produce 
the best results in order to hold our own 

From my knowledge of the operations 
of the lithographic industry, | am con 
vinced that our industry is geared to pro 
vide the assistance and services that indus 
try and commerce require to put their 
products across. | foresee the lithographic 
industry making greater contributions in 
the years ahead, providing even better 
ind more irresistible scales tools to mod 


ern busine ss 
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Drying In Flexography Requires Engineered Planning 


® important factors to consider are temperature, air supply, and velocity 


@ Proper heating, drying, and cooling provisions can increase production 


®@ Material printed, web speed, ink and solvent all need consideration 


The use of heating, drying and cooling 


equipment with standard flexography 


resses greatly increases production rates 


if romotcs 


{ trouble-free printing of 


treated poly 
flexible 


materials. On the other hand, inadequate 


| root lloy han 


ethylene foil paper and other 


provision for heating, drying and cooling 
can limit production rates and result in 
only partial drying or cooling of the ink 
undesirable odors 


film thu CAUSINE 


blocking, or poor adhesion 
Experiment Explains Drying 
To understand fully the drying tun 


tion, consider this simple experiment 


|. When a 6-inch square of wet blot 
ting paper is placed in a sealed box of 
approximately one cubic foot capacity, 
only as much water will evaporate from 
the blotter as will saturate the air sur 
rounding it 

’ When the sealed box is placed on 
i hot plate and its contents heated from 
room temperature to 140° F, the blotter 
will dry somewhat better because hot air 
can hold ten times as much water as cold 
in addition, the higher tempera 
faster 


ture makes the water evaporate 


n this it can be seen that temperature 
pronounced effect on any drying 
peration. Nevertheless, even high tem 
erature will produce only partial drying 
f the blotter unless provision is made 
for exhaust of the wet ai 


When ventilating 


ducts are cut in 


the ¢t ind bottom of the box while it 
remains at room tempcrature natural 
iraft will be sufficient to rey lace wet air 
with dry air, resulung in ultumate drying 


t the blotter at a rather slow rate 
i When the 


na hot plate, the rate of drying increases 


ventilated box is placed 


suse the higher temperature makes the 


water cvaporat faster ind produces i 
faster moving natural dratt 
Now, when a hot-au blower ts di 
ted into the ventilated box, the drying 
ate r ited Tf t! cca i lara 





From News and Tips, house publication of Ben 


sing Brothers & Deeney Sales Co., Philadelphia 


volume of air 18 available to cart awa 
the water vapor 

6. Finally, when a blower designed as 
an air knife to direct hot air across che 
blotter surface at high velocity is used, the 
rate of drying reaches a maximum. In this 
case, air blows over the blotter surface 
and cuts down the thickness of the stag 
nant wet air film which is adjacent to any 
wet article and which retards drying 


This lirtle 
i 


demonstrate that, in any drying operation, 


experiment 1s outlined to 


the important factors are high tempera 
ture and a supply of fresh, unsaturated 
aw directed at high velocity over the ob 
ject to be dried. In practice, the limit of 
allowable air velocity is usually dictated 
by leakage from the oven and excessive 
fluttering of the web which makes regis 
tration difhcult to control. Temperature 
limits are set by the thermoplastic nature 
of most packaging films and the fact that 
excessive dehydration of cellophane and 


paper takes place at high temperatures 


B. T. Abrams of Apex Business Systems in New 


York City holds widest continuous form ever 


printed on NCR paper. It's 25'2 inches wide 


While the experiment above concerns 


water, it 1S ap} licable to alcohol, cello 


solve, toluol, ethyl acetate, and other sol 


vents normally used in flexographic or 


printing The conclusion to be 


gravure 
drawn from this experiment ts that a 
practical hot-air oven should have the fol 
lowing features 

1. A source of solvent-free air 
a technique for raising the tempera 
ture of the air 

A method of passing the hot fresh 

air over the material to be dried at high 
velocit 

i. An adequate exhaust system 

These principles apply to drying as de 
fined by 


a pigment, film-former, solvent system’ 


evaporation of the solvents from 


and governs drying of flexographic ink 
on materials such as glassine, polyethyl 
ene, aluminum foil, cellulose acetate, 
Pliofiilm, et 

When printing cellophanes of semi 
and moisture-proof variety, however, heat 
must perform the added function of pro 
viding ink adhesion by fusing the ink to 
the cellophane coating. This can be dem 


onstrated by applying any flexographic 
ink to a coated c lloy hane by laboratory 
techniques and then drying the ink at 
room temperature. The resultant print 
will be dry and block-free but can be 
easily scratched by fingernail and com 
pletely removed by Scotch Brand tape 
However, if the print is raised to a tem 
perature in the range of 180-200° F for 


} 


about one to two seconds, the ink will 


rint will 


fuse to the cellophane and the 4 


CCOM, 


scratch pre of 


Web Thickness Guides Heat 


It follows that, when printing cell 


phan the oven must have sufficient ca 
pacit to raise the temperature of the 
cellophane to 180-200° F, depending 
1, ink coverage and the 
} 


Upon press spec 


thickness of cellophane being printed 


Since drying depends on both tempera 


' 
ture and time, maintenance of lower tem 


peratures for longer periods of time will 


vive results con irable to those of tain 


it higher temperatures for short peri 


if web temperatures in the 80-200" | 


‘ ; 
range are reached. This explains why sim 
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with long low-temperature hot-air ovens 
as well as with open gas burners whose 
flames actually lick the surface of the 
cellophane for a fraction of a second. 

In normal operation when printing 
any film, foil or paper, these drying ob 
jectives are achieved by using a gas burn 
er, electric resistance heating coils or 
steam coils to heat a quantity of room air 
to about 125-350° | 


the film being printed ), after which it is 


(depending upon 


forced through an oven at high velocity 
A small part of this hot air is usually di 
rected to the in-between-color heaters 
which partially dry the ink and result in 
good trapping of one color by the next 

For economy, part of the hot air is re 
circulated by returning it to the primary 
blower while the rest is disposed of by an 
exhaust blower. The ratio of exhaust to 
recirculation is usually balanced by the 
design of the system to keep the solvent 
vapor concentration in the oven well out 
side its explosive limits 

Drying also can be accomplished by the 
use Of infrared heat energy of the proper 
wave length, low-pressure gas flames, 
steam-heated contact drums, high-velocity 
gas-flame impingement burners, and ele« 
tric resistance rods. 


Dryers Control Performance 

Such dryers must be designed to pro 
vide uniformity, absence of “hot spots,’ 
and good control of the temperature 
reached by the printed film, foil, or paper 
Adequate ventilation is also a necessity 

As contrasted with these generally sat 
isfactory techniques, consider the inad 
equacies of some drying methods current 
ly in use. A frequently observed faulty 
practice is to place household infrared 
bulbs or low-capacity electric resistance 
coils under the moving web without any 
provision for removing the solvent-laden 
air directly in contact with the film. The 
possibility of localized vapor concentra 
tion within the explosive range of the 
solvent also arises since this is usually 
coupled with poor ventilation. The usé 
of unheated fans and blowers with low 
air velocity is also unsatisfactory for the 
Same reasons 

Blowers placed at random positions 
along the moving web, but blowing air 
indiscriminately over the press, cause the 
ink to dry on both plate and rollers. Fur 
thermore, the absence of heat makes it im 
possible to attain adhesion and drying 
when printing moisture-proof cellophanes 
and other nonabsorbent packaging films 

It is obvious, then, that the heating 
equipment on a flexographic press is one 
of the controlling factors in its perform 
ance. No matter how accurately machined 
or how carefully engineered the printing 
mechanism might be, it will perform un 
satisfactorily or far below its maximum 
efficiency if coupled to a poor or make 
shift 

Part two will appear in November 


oven 








Selection Chart for Flexographic Heating Equipment 


Type of Heater 


Recommended 


1 


nr 


w 


Application 

HOT AIR OVEN. 

Cellophane 

Polyethylene 

Foil 

Paper 

Glassine 

Pliofilm 

Mylar 

Cellulose Acetate 

Polystyrene 

Other extensible 
plastic films 


STEAM-HEATED 
CONTACT 
DRUMS. 

Heavy Papers 
Boxboard 
Chipboard 


Manila 


LOW PRESSURE 
OPEN-GAS 
FLAME. 
Cellophane 
Paper 

Foil 

Cellulose Acetate 
Glassine 

Mylar 


ELECTRIC RE 
SISTANCE RODS 
Cellophane 
Glassine 

Foil 

Paper 

Cellulose Acetate 
Mylar 


INFRARED 
HEATING 
PANELS 
Polyethylene 
Cellophane 
Glassine 
Cellulose Acetate 
Paper 

Foil 


HIGH VELOCITY 
GAS.-FLAME 
IMPINGEMENT 
DRYER 
Boxboard 
Milk-carton stock 
plastic coated 
& plain 
Manila board 
Other heavy 
gauge 


materials 


General Principles 
of Operation 


Air is heated by gas flame, steam 
or electric coils and then circu 
lated through an oven where it 
heats and dries the moving 
printed web of plastic film, foil 


or paper. A portion of the hot 


_air is exhausted to the atmos 


phere to reduce solvent concen 
tration while the remainder is 
reheated and recirculated to the 
oven and to the between-color 
dryers. Fuel valves are automati 
cally closed and opened as the 
press stops and starts 
High pressure steam 
mately 70-125 Ibs. per sq in) is 
supplied to a steel drum 3 to 
3 feet in diameter around 


(approxi 


which the web surface is drawn 
with the printed side out. Con 
tact with about one-half of the 


drum circumference is conven 
tional 
Low-pressure natural, manufac 


tured or bottled-gas (Propane) is 
fed through a venturi or mixing 
jet toa '% to “inch pipe drilled 
with about ;'y-inch holes on ‘4 
inch centers. A solenoid valve 
opens and closes the main gas 
supply os the press starts and 
stops. The gas is ignited by an 
automatic pilot. 

A series of electric resistance rods 
of 500 to 3,000 watts capacity 
each are suspended about 2 to 


1 inch above the moving web 


Low wave length (3-16 microns) 
infrared heating elements fitted 
with reflectors are suspended | 
to 2 inches over the web. Ele 
ments are selected for wave 
length most completely absorbed 
for the particular film or paper 
in question. Auxiliary warm air 
is often used as an adjunct for 
additional drying and solvent re 
moval, 

Gas is fed to a bank of jets ot 
high velocity whose flames im 
pinge 
web. Solvent removal and cool 


directly on the moving 
ing are effected by the use of an 
air knife and exhaust blowers in 
terlocked to start and stop with 
the press 


Qualifying Remarks 


Large circulating air volume and 


easily controlled temperatures 
make this heater extremely versa 
tile and suitable for use with the 
widest variety of papers, films 


and foils 


This arrangement is particularly 
suitable for the drying of 
bleached and natural kraft pa 
pers which are coated or printed 
prior to fabrication into corru 
gated papers. Since this proce 
dure requires heating of the en 
tire paper thickness in order to 
effect drying, other papers which 
will not be excessively em 
brittled by moisture loss can be 


dried via a steam drum 


Very economical to install but 
heating uniformity is poor be 
cause of clogging tendency of 
gas ports if not given proper in 
spection and maintenance. Ad 
justability and control too coarse 
for trouble-free and reproducible 
operation with most thermoplas 
tic films. Usually not coupled to 


ouxiliary exhaust blowers 


Usually installed without blower, 
resulting in poor ventilation. Pro 
visions must be made to lift heat 
ers from the web in order to 
prevent charring or fire during 


press stoppage 


inadequate for close adjustment 


Control usually 
needed to print thermoplastic 
film 

Provisions are often needed to 
lift the elements from the web 
when the press stops. Works well 
on specific jobs at moderate press 
speeds. Lacks versatility of hot 
air oven. Relatively inexpensive 
Usually coupled to auxiliary 
warm air blowers for adequate 


ventilation 


Provides a short area of extreme 


ly high temperature for short 
periods of time and is ouvtomati 
cally controlled to maintain con 
stant temperature, Multiple jets 
minimize hot spots. Very effective 
in drying printed boxboard and 
milk carton stock at high speeds 
prior to die-cutting, Only printed 
surface is heated, thereby mini 
mizing embrittlement of board 
Although designed specifically 
for heavy gauge material, lighter 
films and foils can also be ac 


commodated 
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Creative ability of Albert Schiller, Advertising Agen 
New York, 


worked out with combinations of ornaments 


cies Service Company, is usually seen in 


pictures 
On cover and 


and borders. In thot he stands alone 


page he designed below), decoration is accessory to 
type subservient with fine effect Schiller writes 
This black-ond-white job competed with a 3-color 





done the year before’ and “the general layout, decora 


flons figure poge, the officers poge, etc.,, won over 


the client of once Other readers ore urged to note 


By J. L. FRAZIER 
not only the attractive tone and clarity, but the less ob y 
“money’’) given 


i’ of first 


vious suggestion of wampum (Indian 


by “border aiso the mortising of “’T” ond “” 


cover line to avoid the normal unsightly gap between 
of sound design are not violated in the most 


informal layouts. Furthermore, and making 
our joy complete because we have promoted 
very little is printed in 
black. Deep blue, for may be all 
but black and function in practical respects 
quite as black, as for reading, yet 
the hue adds a bit of gloss and a subtle ef- 
which is all to the good 


Whiting Out and Unity 


Mi__er Printers, Great Bend 
“Notice 
vacation shut-down is fair 


Kansas 


Ihe green folder enclosing blotter 


the idea for years, 


Hilt 


announcing your 


LL 


(K= WW = MEME 


TTL 


instance, 
although we decry use of delicate 


Bodoni Book for small 
lines of signature group when text of mes 


enough 


iu 


er 
— 
— 
— 
— 
—_ 


contrasty Bodoni or 


as well 


my 
Uz 


sage is in much larger sizes of bold sans 
Your drawn name plate, or logotype 
is troublesome all effectively 


noted 


ri 
litle 
( juarantee 


and Nu 
Trust Company | 


fect of “color,” 
Deep browns and greens function similarly 


On your own letterhead the deep, delicately 


serif 


_ 
—— 
— 
——— 
— 
—— 


i 


to use at some 


have noticed, if not here 
Another point about your work we've 
lack of 


emphasized by the 


HHT 


thing we 
olive-toned gray not only suffices for what 


and ordinary printer would nev- 
anything but black, but 
warmth which is 


tofore 


—_—— 
— 
—— 
—— 


the average 
cohesion " B 


With “ 


introduces an 


unity, 
blotter 


noticed before 1s a 


LLL 


consider using 


effect of 


~~ 
i 


of parts 


(((((( New York. N.Y it limited copy, you have arranged four dis 
ALL AS tinct groups—four elements of eye appeal 
= = the tendency of which, generally speaking 
(i Wy is to create confusion. Simplicity is a card 

72nd Annual Report quill inal principle of design. By simplicity we do 


Wi 





1955 
; 
$ 
j 
(cummed | 
i | 
in ss *¢ #* ss y™ 
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not imply severity, rather, the fewest pos 


sible number of clements of eye appeal One 


can not give undivided attention to more 


than one thing, can give closer attention to 


two than to three. Get the idea? Associated 

of course, 1s the distribution of white space 

The bulk of the ample white space in this 
the design line company © jewelry in ceramic 





featured on 


mark is 


Striking, very unusual trade 
stationery and office forms of Ellis organization, color 


Fred 


deserves 


ond rather light green 
Nebraska 


characterful treatment 


on all a pleasing soft, 
Arnold Printing Company, Lincoln 


praise for appealing Even so 


we do not endorse starting proper nouns with lower 
case letters, feel type is a bit weak in relation to the 


trade mark, but character does somewhat compensate 


when it should, gen 
When around 
type, holds 
different 
unrelated 

Dishar 


form ts in the middle 


erally speaking, be around 
in effect, frames the 


Again 


especially 


white space 


it together there are more 


styles of type being 
than should be employed together 


mony is pronounced 


Anything Stodgy is Taboo 
Freperic M 
Your 


printed, has a character all its own 


PANNEBAKER Of Denver! 
offset 
In the 


you 


Colorado work, consistently 


design effects 
Secondly, you es 
chew use of types commonly seen employ 
or equivalent 
lettering, practically exclusively. Formal 

yet principles 


first place you achieve 


seemingly have invented 


modern faces of late vintage, 


rangements are rare, indeed, 


York 
Trade 


Compositor 





Composition Com 


Cover from house organ of York (Pa 


pany; 4'4- by 6'2inch original was green and black on 


white. Opportunity was offered to use ‘distortion’ cam 


era to effect perspective in type groups consistent with 
panels First two words of title are so much shorter 


than third, the group doesn’t fit panel nicely, but 


the general over-all effect has ua compensating result 


most agreeable to the eye and mind. If you 


hoped for suggestions to improve the work 


you came to the wrong place, but other 
readers who ponder these lines and, figura 
tively, throw their tubes and cans of black 
ink away have come to the right place 
Can You Use This Copy Idea? 

THe WInpsor Press of Wollaston, Massa- 
chusetts The “$64,000 Question” TV pro- 


gram is rated as being viewed each week by 
many millions. Presumably, practically every 
with it. So, “$64,000...” on 


one is familiar 


THE INLAND PRINTER for October, 1956 


Items submitted for review must 


be sent flat, not rolled or folded 


Replies cannot be made by mail 





the front of your small folder wrap- 
ping the calendar for mailing is sure 
to get attention, sure to carry the read 
er all this despite the undis- 
tinguished, plain, and rather weak typo- 
graphy. Modestly displayed at top of 
page two, one finds continuation of 
front copy, *...Question Brings in Busi 
ness!” Text on page three explains that 
while the program costs the sponsor 
$75,000 a week the amount is a “drop 
in the bucket” compared with the ben- 
efits from the resulting 40 per cent 
increase in sales. Copy slants, we con 


inside 


20th CENTURY masseuse Extended 


ivory or India tint stock. Coincidental- 
ly, side margins seem very narrow when 
compared with those at top and bot 
tom. Compared with what appearance 
would be with type black, much ts 
gained. Indeed, we can scarcely con 
ceive of type so small or delicate that 
the added tone of black ink would be 
necessary for reading. Furthermore, 
deep brown on light tones of the hue 
make as pleasing a color combination 
as one could want 


“Ribbon’’ Commands Interest 

BARNES PRINTING COMPANY, Kala- 
mazoo, Michigan.—-Recipients of your 
folder and blotter enclosed with it, the 
former announcing in 
phone number (on the front) and the 
latter bearing calendar for August and 
stitched-on scratch pad below it, were, 
we're sure, as greatly impressed as we 
were. Folder-front, printed long way 
of blotter-size page, top of printing at 
fold, features an outline illustration of 
telephone in blue, this occupying about 
half the lateral space and bleeding off 


change tele- 





Typesetting is never p rh ij tot , d yt wh 

ceeded — for a purpose ) then, y 1 4 ' 
| the typography that will best serve thot purg Hops 

the sort of typesettir m to do. May we work with y 





TYP OGRAPHERS AMO ELECTR OV OY PEAS 


6 FIFTH AVENUE 


| HRELLENIC 


WIDE 


yee 


TYPOGRAPHY at 


today, tomorrow 


” 


hh & Carr 


q we 
ind 
oe 


Vahl & 


ek? Night shift f venience | 


Curry 





PHONE FEDERAL 9 14 MIMMEAP minne 
] 
Hand : : 
! fa la .] a” | 
i 
effect ye j 1g | 
We are sy ‘ ‘ j 


s 
Y *TYPOGRAPHERS AND ELECTR OTT Peas 


Two from a long series of blotters by Robert L. Muir, of the progressive Minneapolis typographic 


house named 


Achievement of such striking effects without aid of illustration bespeaks crafts 


manship of the highest order in use of type. Three features, worthy of note by all, are responsible 


for excellence. Layouts are simple (uninvolved 


centering. The few display elements are “great big 


without 


‘in relation to other copy 


of 


There is quite enough 


the dull static effect and severity 


white space, and it is most interestingly massed, the better to set off the several groups of type 


sider, are worth a few lines even here 
where typography and printing are 
the prime considerations. For your 


own information and the benefit of 
other readers, the type group on page 
three is disproportionate with the pa 
per page, the 
square and the latter quite narrow in 
relation to the two-to-three ratio con- 


as propor 


former being nearly 


sidered rather ideal as far 
tion (pleasing relation of dimensions) 
is concerned. You were smart to print 


the one color form in brown on the 


left side and bottom. Type of 


announcement appears at 
black, key letters and numbers of tele 


top, 
right in 
phone being underscored in the blue 
a Bo 


used for the single word 


Barnes,” in extra condensed of 
doni-like face 
only, contrasts rather unpleasantly with 
the bold square-serif of other 
display. This represents only mild 
‘goofing,” 
the potential of a thoroughbred look is 
sacrified. Best feature and one worthy 
of wide use by other readers, is a nar 


style 


we realize, but enough that 








© oA Ww marke the quiet season 


of the wear...a season for 
restful reflec tion. And, when 


‘ 
B 
; 


we get around te reflec tine 
on our problems and our blessings we realize that our 


~-y 


blessings outweigh our problems. So, on Thankagiving 

| Day we find a quiet, inner satisfaction in remembering 

with gratitude all the blessings of the year, and count 

| among them the confidence and peoduill bestoned by 
you. In warm appreciation for these, let ua include wou 

| in our thoughts of Thanksgiving and say, sincerely 


Thank You 


Cavanagh Printing Company, St. Louis, sends customers and pros 
pects an attractive, appropriate message at Thanksgiving in liew 
we suspect, of a Christmas greeting object, perhaps, better atten 


Third of 1955 


is properly of warm tone 


tion page item, reduced, is shown above. Original 


printed in black, soft red (terra cotta 
stock. Band 
The 


picture shows through die-cut opening to be part of the front page 


and silver (for ‘horseshoe’ around picture) on India 


along deckled side is dull olive supplied by particular paper 


PHRE FUNDAMENTAI 


of 
of 6 by %-inch brochure designed by Joseph Blumenthal and printed 


white space characterizes charming cover 


Unusual distribution 


Color on 


by the Spiral Press, New York, for Curtis Paper Company 
dull, 


the quality grade of antique white paper is a pale yellow 
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ATUBDAY 


PROGRAM 


a SD a) 
A “4D 
~ 
J ad 
‘ea we ot 


FIFTIETH CONCERT 


OF THE SOCIETY OF THE 


CLASSIC GUITAR 


MAY 2187, 19595, AT 8 45 2M 


AT THE TOWN HALI NEW YORK 


row strip of blue paper bearing your 
new telephone number in black. This 
is inserted through die-cut slits in the 
the dial of the illustration 
It provides recipients with an unusual 
sight, something to be toyed with 
and some will actually do that—to the 
that number be 
most effectively emphasized. We re- 
peat, novelties score. Your blotter, 
with calendar printed in black over 
yellow at top and scratch pad stitched 
below, we suspect 
is leading fault with your typography, 
mixing unrelated types and, incidental- 
ly, employing more than you should 
The great Hal 
Marchbanks said he needed but one 
face for everything he did. 


center of 


end your new will 


on discloses what 


in small designs or jobs 


Of All Things, Real Licorice! 


VIRGINIA STATE PRINTERS ASSOCIA- 
rion of Richmond.—-Opportunities for 
the effective, constructive use of our 
space are many times greater than this 
department affords. Review of your 
folder “Remember when you were a 
kid with a penny?” will, therefore, and 
perforce, have to be confined to the 
feature which “makes” it—e.g. half a 
stick, a strand of near eight inches, of 
real old-fashioned licorice. It is at- 
tached with Scotch tape near the ver- 
tical center of inside 8'2- by 11-inch 
spread, directly following text stressing 
the importance of getting the most for 
one’s money, a slant which may be wide- 
ly applied and emphasized by a measure 


of licorice——no picture, remember, but 


EX LIBRIS |y 


Linwtanons of space do nat permit us to show 


the eflectivences of Janson in combinauon with Cathy } 

| 

display fo Janson vs a legible and colorful let Flizsheth | 
ter and combines well with most of the display a 43 

Starr | 


faces used in advertiang typography J } | 





Back of six page 6'% by 8'inch folder by New York typographer, 
Huxley House, issued to promote and sample use of Janson type, ex 
clusively used on item. Here type is demonstrated in work, but dif 
ferent book and display sizes are shown as in specimen books on three 


poge inner spread. Original is in black and o soft orange on white | 


a | & Piocumennt developed as a craft 


because of the need for preserving written 


manuscripts and records for future generations. 


Today it serves the same function, with the 
added details of beauty of design and ease 

of reference. Our bindery does a wide variety of 
work, from binding state, county and city 


records, to handling finished details on your 









folder, booklet, brochure or multiple forms. 


Lapiece of 


oe mateline 


Lo [ In leetr i a bold Printing 
tru » Lithegraphy 
Go And neat. The Republic Press cntng 
. Qe And then, before the dypurg acased, nn ren 
QO  Lonce, again, che paper creased, 
S > And ead my name 
tS 5 Revove), uicreased, 


%® 7) Complece. 


*DaleNichols 





As foremen of a country newspaper shop in Colorado years ago, James J. Smidi was a frequent 
contributor to this Review, admits he benefited from it. Within his facilities of available equip 
ment, what he did then was outstanding. After no word for longer than we like, and as manager of 
the Republic Press, Yakima, Washington, he has submitted quite a packet of specimens, including 
reprints on slick stock of a few of what is to be a series of twenty-six 5-column, 2-color newspaper 
Distinctive lettering with related decoration results in a characterful advertisements, all of characteristic handling, one being shown above. Apparently, there's to be an 
ad for each letter, copy slant to feature angle represented by word beginning with particular 


Smid! actually did any of the 


special or “motto The Flame,” magazine of Chicago's 


Phoenix Metal Cap Company 


poge in 


undoubtedly one of the finest of its kind letter of alphabet in each case. As manager, it is unlikely Mr 


turned out today. On original 8'» by 11-inch page, color is pale blue work, but we'll toke it for granted that he participated from inception of the idea to final result 
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the real thing. There is certainly no discount- 
ing the definite interest-arousing qualities of 
real objects attached to items of printing. Text 
above the licorice strip recalls one’s trip as 
a boy with a pal to the candy store, asks 
‘Who got the biggest half?” You did, copy 
States, if your penny bought it; he did if he 
had the “dough.” The lasting qualities of 
licorice are mentioned; the reader is invited 
to break the stick or whip and see what 
memories it brings back. Readers are then 
reminded that it is even harder to get one’s 
fair share of things today and finally ad- 
monished that “the Virginia State Printers 
Association is the ‘best buy’ you can get any- 
where.” One of the the 
letter-size sheet is a perforated postage-paid 
reply card, on the side of which 
printers not members may ask “how 
V.S.P.A. members are getting the biggest 
halt for themselves.” Illustrations, front and 
sauistactory; 


three sections of 


obverse 


inside, are excellent; layout is 


typography fair to middlin’ 


Here’s Idea for Your Calendar 
Woop PRINTING Works, Dublin, Ireland. 
Most isn’t made of the general format of 
calendar. Received as if a 7!2- by 
11-inch spiral-bound brochure, the printing 


your 


the merit of a cover or 


Some sage once wrote that 
poster depended upon the extent it could be reduced 
and hold its own as a design and remain readable 
According to that sound standard, the 8'2 by 11-inch 
cover above from Edwin H. Stuart's Pittsburgh magazine 


ranks exceptionally high. Original color? Red, surely! 


on the front is dull and insipid, so incon 
sistent with the effect of worth spiral bind 
ing imparts, here heightened by the orange 
band all along left simulating the reinforce 
ment book 


What you've printed on the front 1s so re 


common over the hinge of a 
strained, all out of proportion with the area 
Yes, there may be excessive 
With Compliments,” seeming 
Britain 


30-point modified sans 


it is all but lost 
white space 
stock 
Ireland 


ly a phrase in Great and 


appears in 
serif italic and lower-case near 
left-hand corner, while your name and ad 
are in 10-point Copperplate Gothic 


lower-right corner. It 


upper top 
dress 


neat is possible the 





H 
FOR CRAFTSMEN 


explains purpose of keepsake 
of which 
The late Axel Edw. Sahlin, 
creator of the highly individual typographical mode 
Philistine 
to his craft than is 


above 


Third page 


folder, beautiful front somewhat less re 


duced, appears on right 


of the Elbert Hubbard publications, and 


Fra,’ contributed much more 
realized. He was most unassuming. Gray on front is 


in one of Strathmore’s characterful novelty papers 


wide open space between groups or lines 1s 
ordinarily used for addressing, but the 
heavy, narrow strip of card stitched onto 
the back cover, to be used for standing the 
item on a desk, would seem to make it un 
mailable. We suggest that the 
ultra-formal “With Compliments” some 
copy, Say a greeting, should have been used 
and the dull phrase, “With Compliments 

set in connection with your Turning 


back the front cover what was the right side 


instead of 


name 


of the brochure is found to be the top of 
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There are laws on the statute books which 
in some cases make it illegal for a merchant 
having purcha dh oods, to sell those 
goods at prices of his own choice. The law 
avs he ma cll only at prices fixed b 
others, and all who buy from bin are aid 
ing and abetting a lawbreaker 

Yet if you live ina town of any size at 
all mi need only look about to find man 
instance shere the law is evaded. Mer 
chant ll at legal discounts and Amen 
can citizens flock to the bargain counter 

There are also laws on the statute book 
which in some cases make it illegal for a 

u 
Until about two years ago Howard N. King, one of 


country's top-flight typographers, did a grand job on 


the magazine of the York (Pa.) Composition Company 


While changed typographically, it remains one of the 
best and most readable, thanks to the editorship of 


Boss Phil Mann. Original is in deep blue and red 





é{ Prauer 
FOR CRAFTSMEN 





IVE US TO POSSESS. O MASTER 

of all Craftsmen, the true spirit of Crafts. 
manship; that the work we do shall come from 
the joy of doing it; that we may learn to cherish 
our chosen work more highly; that we may be 
enlightened to the better use of owt hand and 
the tools You have given us: that we may more 
aobly carry on the tasks begun by Your workers 
of the past; that we may be loyal to the ideals 
of those workers and truc to the tasks You have 
piven. This we ask, O Master of all Craftsmen, 
that our beloved craft may live and flourish into 
all eternity to the benefit of all people fe he fe 


Whats called calendar mount. On this your 


name, “General Printers,” and address are 
played up most effectively in an all-over 
panel in two colors, some copy im reverse 
color. Turning the first leaf the top page 


bears a paragraph of promotion in big type 
This comes to view upside down, so that if 


the item is used as a standing desk calendat 


it will be right side up. Starting off with 
We invite your inquiries,” this copy, re 
peated on each leaf back of the calendar 
blocks, isn’t very stimulating——-it is, we re 


* 
Cet ae 
Andon 


rirreeveene 


i Aumuat 
FIFTH DISTRICT 
CONFERENCE 


Cleveland, Obie JUME 1, 2, 1956 





Cover from bulletin of the Detroit Club of Printing 
House Craftsmen is not only striking, lively, and at 
tractive, but Used for several 


does a job issues, if 


promoted district conference elsewhere. Cities named 
in reverse color of sectional map comprise the district 


The color was changed each time this cover appeared 
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JOHN AMANTIA 


HE'S BACK! 





Page at right is from outside, folded inward—to left. It hides pages two and three of inner spread on which 


copy promoting Mr. Amantia appears. Portrait is on first inside page (2). Color is a dull and deep yellow 


Front of folder by Rochester Monotype Composition Com 


pany. We regret that when shown in August, color band 


to right of the short front page was inadvertently omitted green, in our opinion about the best choice, especially considering large area of color on page at the right 





dull, Some that it 


will pay to do business with you seems called 


gret lO Say suggestion 


for. This complete copy is not inviting to 
read, in fact, in view of the fact it 1s printed 


in a weak yellow, would be difficult for 
many. The hue 1s excellent as a background 
for the very attractive calendar panels on 
what, considering the ttem as a booklet 


would be the right-hand pages. Presswork 1s 


very good indeed, complimentary 


Effective Use of Circles in Color 
KERR Califor 
nia I he your 
letter-size &-page self -covered he woklet “Kerr 
and 9- by 12-inch folder “Kerr, like Janus 


god of opens the door 


Culver City 
receipt ot 


PRINTERS of 


mere sight on 


ancient doorway: 


on is bound to impress all with your cre 
design ability and multicolor offset 


burst 


utive 


printing we'll complete sentence be 


gun on front of folder which carries over 
to page two with “California’s only ‘two 
faced Pertector Iwo-faced’ because it 


at ONI 
printing 


prints BOTH sides 
the ideal 
(at top of page three) by 


time, making it 


press for this followed 


a list of items you 





In his company’s 5'e by B-inch magazine, boss Homer E 


and has followed for years an editorial slant which is quite exclusive so for as we know 


refreshing as writing can be 
it turns up with the mail 
and points between 
Personal Page,” but not to 


the exotic, that for April 
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The April and June issues, covers reproduced above 


the exclusion of the dominating and pithy poragraphs 


turn out on the Mann machine which is 
effectively illustrated by a big outlined half 
tone spread well across the two inside pages 
Space doesn't permit anything like a com 
plete word description of the items and, in 
so many colors, no adequate reproduction 
of any page is possible. We did say the mere 
sight is bound to make a strong impression 
One reason for that is their colorful appear 
ance, and the color is by no means confined 
to process colors. One medium for carrying 
the color is the circle. A number of these of 


different and in different solid colors 


are interestingly spotted over front of self 
booklet title folder 


forming design patterns, these connected by 


s17es 


covered and page of 
lines in reverse (white) against black back 
ground of booklet cover and against olive 
Effect of paper 
carried from cylinder to cylinder of press is 


background of folder front 


The brief copy is effectively spot 
ted between some of Booklet is 
used to illustrate different departments of 
Much more 


simulated 
the circles 
business 


your also equipment 


could be written, but mention of two things 


seems quite decidedly worth while. First is 


Prints of Paris 


struck 


Paris, Kansas City, Missouri, originally upon 


Text is as light and 


so relaxing we'd believe this is one publication readers wait for and grab when 


followed o vacation in Hawaii 


Interesting things seen, reflected by illustrations, ore seriously commented upon in ‘My 


Covers reflect a bit of 


left) being in brown and black on tan, the second in same colors on medium blue paper 





that one look at a printer's advertising ma) 
and, we think the idea of the 
circles as design motifs and mediums for 
color may be adapted to any printer’s work 


of itself sell 


Presswork, both black and color, is excellent 


Best of Everything—Big, Too 
EDWARD STERN & COMPANY, Philadelphia, 
“Printing by Stern” is one of the most im 
pressive and expertly produced items of 
printer's advertising we have ever seen, and 


we've been looking over the best for a great 


tesa o? 


PONE IY 


DANEE 


oh eee 


pes 





Morris Reiss, operator of own small shop in New York 
City, and able printer whose work was once frequently 
shown in this department, used French-style folder 


front reproduced above-to announce vacation shut 


down. Copy on folder of rough brown paper, with band 
in stock) of a deeper brown along deckled front edge 
is printed in black. Text of announcement appears on 


inside of white second fo'der, this “carried” in die-cut 


slits following outlines on the newsboy’s right arm 


many years. It is first disclosed as a folder 
of 12 
extension from the front, making a total 
The front of the folder 


one in 


by &%4-inch sections plus a four-inch 


length of 40 inches 
is divided into three lateral sections 
red grading off in a vignette into a yellow 
center section which meets a blue section 
also graded from light at the inner edge to 
solid at the right side of the page. Over 
printing of the three colors at their junctions 
gives the effect of the full red-to-blue spec- 


trum. It is a most striking demonstration of 
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color work. The title is inside a character- 
ful, odd-shaped border simulating the artist’s 
easel, with the branches of a tree framing 
the “easel” at the top left and lower right. 
he lettering of the title is characterful and 
impressive, with the initial “P” and “S” in 
an outlined and shaded sans serif and the 
other letters in script. Of course, the back- 
ground colors bleed on all sides. The back 
page of the item carries effective copy under 
the heading, “A Printing Service from A to 
Z,” beautifully set in one of the finer book 
types in an eminently readable size. This 
type is made even easier to read by means 
of wide line-spacing. The four-inch exten- 
sion on the front leaf was provided to help 
hold the enclosure, which is really the fea 
ture of the mailing piece. It is a full sheet 
69 by 46 inches—printed on one side with 
all 32 pages (1144 by 84) of a brochure for 
the Gilbert line of toys. The impact on the 
reader when he lifts this heavy sheet must 
be really terrific. The process color work, of 
which there is much on each page, ts as fine 
as it could possibly have been done. The 
item merits a much more extensive and de 
tailed description, but space doesn’t permit 
Our main objective in writing what we have 
is to stimulate other printers to advertise 


Side Road Approach Effective 

Waste ParpeR UTILIZATION COUNCIL of 
New York.--We're far from sure you sent 
the 6-page folder, “The Most Beautiful Face 
in the World,” for review, but it has inter 
esting features other readers might adapt to 
their own work with advantage, so we'll 
sketch a few feature points. First, though, 
a correction. The designer of the type-face 
referred to as “most beautiful” wasn't Nicol 
as JensEn, or any Scandinavian, but a 
Frenchman abiding in Italy named “Jens 
On.” The second page is devoted to a dis 
sertation on the types of JensOn, but, really, 
the opening references to type are just a 
dodge to get attention to your message on 
conserving paper and paper materials, and 
citing ways to keep costs down, specifically 
by having old, used paper de-inked if neces 
sary for use in making new. It's a good 
essentially honest, dodge because paper ts 
necessary to print type on, and you hop 
from the subject of type in your copy to 
that of paper quite gracefully. But to the 
points stimulating us to write these lines 
There are, of course, three sections-—two 
folds—-to a 6-page folder. The third section 
that on right, is a good half-inch wider than 
the two on the left, which are folded to even 
though shorter width, remember. Copy on 
title page appears under large line illustra 
tion of a beautiful woman's head and neck 
One sees quickly that the hair on the right 
side of milady’s head ts in part printed on 
the extension of the back leaf. Opened out 
one finds what was at the first a woman's 
hair is part of one of two trees occupying 
most of the front of the third section. The 
stunt did intrigue us. Another idea gleaned 
from examining your folder is that white 
paper may be printed to simulate colored 
paper. Two of the pages are thus made 
flesh-hued and the hue suffices, too, in one 
of two instances where the woman's head 
appears to give the “touch” of skin, also to 
provide color for some of the lines of type 
in one of the reverse color plates in black 
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imatine erstaece mitwoes | 
| 
Dunkirk 4-4 
| 
JANITORIAL & WINDOW CLEANING CONTRACTOR 
| 
1446 West birst Street Los Angeles 4, Calif ; 


new Rambles matel 


A M°KIBBAGE—BEYER ude 
BUILDING CONTRACTORS 


MODEL HOMES 
INTERNATIONAL FALLS, MINNESOTA 


ree 


| fred arnold PRINTING COMPANY 


1619 © STREET + LINCOLN © NEBRASKA + PHONE 2 1980 


More original and striking ideas for letterheads are offered in six shown above than by our usual 
selective disp'ays. Top one, by Robert L. Muir of Dahl & Curry, Minneapolis, is in brown and gray on 
white paper, se'ected also for following five. Frederic Pannebaker, Denver, used bright green and 
black for second. Third by Egdon H. Margo, of Los Angeles, is in black and “gold,” this suggested by key 
word in firm. Next two come from Border Publishing Company, International Falls, Minnesota, which 
observation should disclose, has not only talented craftsmen but as fine an array of types to be found 
outside great cities Motel head is in bright brown — orange other in deep green and red; this was bet 


ter than our brown. Color on striking, dramatic Arnold heading is changed from one printing to another 
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- Questions will be answered by mail if accompanied by a stamped envelope. 
By George M. Halpern Answers will be kept confidential upon request. 


Vehicle Is Primary Determinant of Ink Printability 


@ Carrying pigment and binding it to the stock is vehicle’s dual job tion from the flax plant which grows in 
Argentina India North America, and 
@ Basic vehicles used in inks are water, alcohol, oil, and varnish R » The method of extraction of th 
il from the flax seed 1s not important t 


®@ Consistency or body of printing ink is formed mainly by the vehicle is pressmen 


However we ire concerned with the 
COT the t gredients Compr sca) inks, th irticic Will De devoted t hange of the oil into a varnish, because 
ning , pigments, Compound a discussion of O11 and varnish vehick the length of the process determines the 
Nn ‘ fn f the vehick whi Vehicle ma De cla } tne mati lifferent consistencies of the vehicle. an 
f en in the nd product, 1s that part ner in which th nk arc the pressman must know the consisten¢ 
f the ik which is the primar leter Those which dry primarily by oxida of the vehicle in order to make his ink 
pant f the en i lr. It os the vehicle tion are the o-called drying oils such as idjustments 
hich trol printabpilit ot the ink mnsecad j emther ray boiled. or heat 
ther words, clarity, legibility, shary bodied to different viscosities, tung oil Varnish From Linseed Oil 
ene of detail can be obtained synthetics Of the alkyd type ich as alkyd In preparing the linseed oil vehicle 
f th nsiste ‘ ody of the ink varnish, petre im fractions such a the manufacturer places the oil in large 
ni “« ted to the stock I he methyl alcohol plasticizer ilcoho! sol cvlindrical kettles and heats it to ipproxi 
hicle gives ink its bo bles, synthetics, resins, naphthas, et mately 600°" | Ihe longest-bodied var 
| thermore th vet that vari I hose Vnich if i Orption al nish is kept over the flame it this tempera 
ible in ink whuicl changed to suit the mineral o1 petroleum derivatives ture for the shortest period of time, and 
{ th re ind stock. For ex mineral oil varnish, and irnt Oi] the shortest-bodied varnish is kept at this 
i ise ink ire sed in Those which ds evaporation are same temperature for the longest period 
tterpr itsons involving bond lineral Oi fractions and petroleum so] of ume. About one-half hour of boiling 
tock sf tock, cover stock, antique vents in mbination with synthetic time at this temperature ts all that is nec 
tc. Wat olor inks for letterpres resins, and rosin o1 ssary to produce a No Q varnish 
t i hiche not of orl, but of water Those which dt OagZuUlLaAviON OF pre Aliowing for stipulate 1 time intervals 
ble graph nh ilso letterpre pron cipitation rf mn af ih ric 1cCOno! the other varnishes can be obtained 
nave i con t hellac vehicle Rives ind alcon ( nthetu mis order i-) {) ){) () j 
mk resins, $oaj yum in 8) 
h f plast vers a8 their vehick The most mmot ed vehicle it Ne QO bod varnish | isual the 
he ilk ee roe i th na factut ! ting inks iit longest varnish manufactured, while Ne 
hy h man tilizing hea nsecd | 1} ‘ t extra ody varnish 1s the shortest 1 stiffest 
Know t favor practi ill in om a Ne 0 body t ai Ne 
t the th | ‘ vonhicies lepending tind that the varnish 1s extreme long 
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It hic \ i i) function t ter for N ! varnis! B 
} n in inds if to th Gun ca th Va i st r 
b i gum fan It i i 
{ ks w lanufactur i pearance 
t { S| ! pal i | cial operat Th ength shortn ia 4 n 
N A ! A cr, man pa endent pon th V 1S¢ { aL 
fact collaborating with f the varnish. A varnish that ts « 
k fact t roduc pecial | cre ng is one that flows rea if 
ting ana NV ink t! K Spatula If f were to cut the 
I ! i ni ‘ nm print flowing varnist with a knife } 
Ks f hy i f roducti prox hich th vid mor 
‘ A at i n ‘ in Varnish i nad 4 A eth | nt 
Wh tl hn if erived from o1 nat wv id det } tl ree riengtl 
th 7 i {reactions ditt f hort < 
if i imal af theretore treated a i if the varnish w { un to flow 
if r | sin the mayporit ot iSti s 1 a Water from a faucet if 
f COSS ‘ ind varnis! it a A cere i hesior 
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ind a high degree of length. It would be 
termed a long varnish. If the varnish were 
to cut short,” such as butter, and not flow 
readily, it would have a high degree of 
cohesion and a low degree of length. It 
would be a short varnish 

Short varnishes and inks made with 
them, having a low degree of length, have 
to be constantly agitated in the fountain 
to keep the ink flowing smoothly. Such 
inks are usually bond, job, and cover inks 
Varnishes and inks which have a high 
legree of length will flow smoothly and 
listribute evenly on the rollers. Halftone 
ind process inks have a rather high de 


gree of long varnish 


Linseed Oil Acts As Dryer 


Linseed oil, when exposed to the air in 
thin films, absorbs oxygen and forms a 
thin semt-elastic resinous film. It has the 
juality of acting like a drier, since it 
combines with oxygen, and this fact helps 
the ink to “set.” The linseed oil, which is 


urpose of speeding up dr 


ised for the | 


ing, either as raw linseed oil, or boiled 
oil, has special driers added to it 

In the case of boiled oil, a special cook 
ing process is used. This differs from the 
cooking process of varnish in that boiled 
oil is never allowed to burn. Linseed oil, 
when converted into varnish at 600° F is 
permitted to burn for a period of time 
according to the consistency of the var 
ish desired 

Raw linseed oil and boiled oil are long 
vehicles, and may, therefore, be used to re 
juce tack in an ink. In fact, they are ex 
cellent for this purpose since they do not 
iftect the drying quality of an ink as the 
themselves are made with driers. No. 5-0 
ody varnish up to and including No. 1-0 
od varnish ma aiso be used tor re 
lucing tack 

However, these varnishes do not hav 
rier added to them, and so the pressman 
has to exercise caution in their use for 
such purpose, or add the proper amount 
ind kind of drier to the ink to counteract 


their effect on the ink’s normal drying 


mnie 


Varying Varnishes Mixed 


In the manufacture of an ink, several 


t these varying bodied varnishes may be 
ncorporated into One INK tO affive at a 
itable viscosit In the recommended 


ne chart Ink Necessa! for lever Sho; 


see THE INLAND PRINTER, “Press 
om’ department, April, 1954) are 
isted several varnishes that ought to be 
n hand in ever pressroom 


Tung oil is another vehicle which dries 

oxidation. It 1s Commonly called China 
Wood Oil or Jay anese Tung QOu:l, accord 
ng to the country of its origin. It is made 
trom the seeds of Aleurites cordata 

Chinese tung oil has the highest spe 
ific gravity of all the known tatty oils 
with the exce puon of castor oil, and the 
highest refractive index. This latter char 


acteristic makes the inks, which use this 
oil as a vehicle, transparent 

The main characteristic of Chinese 
tung oil is the readiness with which it 
becomes polymerized, setting to a hard 
jelly on being heated for a very short time 
Tung oil is a long vehicle. It dries with a 
rather high luster. Because of its excellent 
characteristics, it is suitable for overprint 
varnishing, and as a vehicle in metallic 
inks. It is chiefly used as a vehicle with 
inks to be printed on hard surface stock 

Burnt oil, commonly known as plat 
oil, is used in steel-die engravings and 
engraver’s inks. This vehicle has moder 
ate cohesion and is short. It is more ex 
pensive than any of the other oils 


Mineral oil 


and mineral oil varnish are very long ve 


petroleum derivatives 


hicles and are poorly cohesive. They are 
used primarily in the production of news 
papers, and on stock which is highly ab 
sorbent. These vehicles are amongst the 
cheapest available 

Rosin oil 


facture of turpentine trom the resins ex 


a by-product of the manu 


tracted from trees, is a vehicle used in 


Index bristols often puzzle many printers who 


cheaper grades of ink. Rosin oils have 
poor cohesion and are usually long. They 
are penetrating, nondrying oils and are 
used in inks for highly absorbent papers 
Cheap news ink and book ink are made 
with this vehicle 

Since the vehicle plays such an impor 
tant part in the manufacture of an ink 
the method of its preparation will deter 
mine the cost of the ink. The more ex 
pensive the ink, the more refined the in 
gredients will be. Not only will the 
vehicle of a more expensive ink act as a 
carrier Of a pigment, but ic will exercise 
a profound influence on the speed with 
which that ink wall dry 

The more expensive inks have vehicles 
which control the drying ume of the ink 
Ihe cheaper inks generally have vehicles 
which dry much more slowly, They dé 
little to improve the printability of the 
ink 
@ In 1467 the Bishop of Aleria wrote to 
Pope Paul I that printing had reduced the 
cost of books by one-fifth over handwrit 


fe Nn COpies 


don't realize the difference between them and 


printing bristols. Here are some of the characteristics of index bristols and the qualities to look 


for when selecting them as printed on a card issued by Howard Smith Paper Mills, Lid. of Canada 


QUALITIES TO LOOK FOR 


IN AN INDEX BRISTOL 


Index Bristols are made especially to suit the requirements of card record systems. 
As such they have certain specific characteristics of their own 


Rigidity 


Since index bristols are most often filed in trays, they must 
have sufficient rigidity to stand upright to facilitate filing and 


finding. In general the lighter weights are less rigid than the 


heavier weights and solid bristols are more flexible than pasted 
Some idea of rigidity is imparted by the “snap-test” wherein 


a sample of the bristol is held firmly in one hand and the edge deflected 


by the thumb and then suddenly released. The combination of 


the “feel” and the snapping sound tells whether the bristol is limp or stiff 


Flexibility 


A quality slightly opposed to rigidity but important to have 
Extra stiff bristols tend to break off at the corners. Flexible 


bristols bend readily but do not crack. Rag content grades 
and solid bristols usually have the most flexibility 


Splitting 


When index cards are referred to often, the constant “fingering” 
tends to split them. Solid bristols and high grade pasted 


sheets are designed to prevent splitting 


Toothed surfaces 


Sizing 


Index bristols are made with a slightly toothed surface to improve 
writing characteristics They ure not as smooth as printing bristols 


Index bristols are hard-sized to take pen, pencil and machine 
writing. At the same time their surface takes printing, 


lithographing and commercial ruling 


Erasing 


Permanence 


Some records are temporary 
years. Permanence is obtained by the use of rag pulps 


A good index bristol will erase well, and will take writing ink 
on an erased area without undue “feathering” 


some must last for many 


Only all-rag or rag-content bristols should be used for permanent 
records. The sulphite grades are serviceable and 
economical to use for the temporary records 


Choose index bristols carefully 
by qualities, not price 


be guided 
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& “Color” is what we have in mind when important of the fundamentals of typog more inviting than Figure 88 is due solel 
we speak of tone harmony and contrast raphy and design to the fact that the tone throughout is 
it not in the sense that red and green are While maximum beauty results trom uniform, even where dense black 
colors, We are thinking of color in terms harmony of tones, there may also be Aside from the point under discussion 
of black and white, also in the gradations beauty in contrast of tone. Too, art must it will be readily seen that any one of the 
between the two, that is, the grays, which at times give way to utility. In fact, one first four examples is more easily read 
we have in varying degrees of lightness of the important devices of display out than Figure 88. The eye does not take 
and darkness. Gray is the mixture of lined and illustrated in earlier articles was kindly to the intermingling of various 
white and black, hence the impression the contrast of white and black, which is tones or styles of type, and it actually finds 
of type characters made in black on the in direct conflict with tone harmony. We such a mixture difficult to read. This is 
white paper of the printed page creates must, however, understand tone harmony due to the fact that it finds difficulty in 
an effect of gray. As spectrum colors are before we can intelligently build up serik adjusting itself to rapid changes in shapes 
ing, tone contrasts and tones of type. Figure 88, in addition 
= Furthermore, utlit ma he a lequately shows how bold face may Cause lines in 
served in most instances without bringing light face to be skipped. To justify itself, 
into play the contrast of black and whit in fact, contrast must bring out an out 
MODE RN In that case the effect will be more in standing feature without creating con 
; PECIALIZATION. Th he age of SPECIALIZATION: This is the age of 
efficiency. Rule-of-thumb methods are efficiency. Rule-of-thumb methods are | 
1s obsolete as the eight-ox plow of the as obsolete as the eight-ox plow of 
yncient Romans. The man who moke the ancient Romans. The man who 
the money is the man who keeps every makes money is the man who keeps 
nit in his sho , +t maximum ef | every unit in his shop running at max 
DISPLAY mer 
| SPECIALIZATION, This is the age of SPECIALIZATION: This is the age 
1 Manual efficiency. Rule-of thumb methods are of efficiency. The rule-of-thumb 
In the Selection and Use of as obsolete as the eight-ox plow of methods are as obsolete as the 
the ancient Romans. The man who | eight-ox plow of the ancient Ro- 
I \pe and Ornament makes money is the man who keeps mans. The man who makes the 
every unit in his shop running at max | money is the man who keeps all 
Figure 85 Figure 87 
viting to the eye, and therefore it wall fusion, or the strong notes must be so 
serve the better in attracting attention placed as to emphasize the lighter ones 
— —B J L 7 RAZI f R while proper interpretation can be given Ihe fact that bold types are general 
y © ° by some of the other devices, as, for ex employed on cheap work, such as dodgers 
ample, the contrast of big and little posters, and the like, and the further tact 
listinguished mainly by difference of huc That one can not juggle with tones and that our most stylish and attractive type 
so grays, including those formed by the achieve satisfactory results is shown by faces have always been found among the 
mingling in the eye of the black lines of Figure 88, a group of the same size as the light-face variety, are responsible for a 
type with the white paper, are distin first four examples, but in which alter certain prejudice against bold effects in 
wuished | lifferences in value or ton nate lines are set in the four tones of type type display. Of course, bold types sug 
Ivery type face has a tone peculiar to used in Figures 84, 85, 86, and 87. The 
self. Some of them, printed in mass, as first four exhibits are harmonious in tone 
on the page of a book, blend into an effect because each is set in one size and style rt ALIZAI N. This ine age 
which is light in tone because the lines of of type——the letters throughout each of | efficiency. Rule-of-thumb methods are 
the letters are thin and the white of the the examples cover a uniform amount of | as obsolete as the eight-ox plow of 
paper overbalances the black of the surface on the white paper. Each, it wall the ancient Romans. The man 
printed letters, Others in mass provide an be seen, is agreeable to the eye, due to the | wt ykes the money the man wt 
effect of deep or dark gray tone, or, figut fact that there are no discords like thos | keeps every unit in his shop running 
itively, black tone, because the black of evident in Figure 88 
the type dominates the white paper. Fig There are those, of course, who will not Figure 88 
ures BA 86, and 87 show groups of find the bolder examples as agreeable as 
type, each of a different strength, there the lighter-toned Figures 84 and 85, and gest the human qualities of boldness 
fore tome many can not like anything in which the brusqueness, and loud talking, which are 
The most agreeable ettects with type very black type of Figure 87 is used. Even not admirable ones, and that tact has con 
are secured when all the parts of the de these justifiably prejudiced individuals tributed to the unpopularity of strong 
sizn are of the same tone—of the same will admit that the effect of Figure 87 1s black designs. Nevertheless, the boldest 
lepth of color—whether light or dark more inviting to the eye than Figure 88, effects may be attractive and agreeable tu 
When the tone 1s uniform, when all the which is characterized by an interming the eve if they are consistent throughout 
clements blend into an even gray or black ling of the four styles and tones. That Extreme carelessness is often indicate 
we have tone harmony, one of the most Figures 84, 85, 86, or 87 are so much in the matching of rule borders to type, as 
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though it were a matter of no conse 
quence. Light rules will be found sur- 
rounding bold-face type, a condition that 
is not excusable on any grounds within 
reason. Heavy rule borders around light 
face type are also quite often seen. The 
latter combination, while not so agree 
able to the eye as a harmonious associa 
tion, may result in strong, striking, and 
contrasting effects, attractive because of 
the effect of color that they provide, as 
will be shown later. The importance of 
tone harmony between type and rule is 
demonstrated by Figures 89 and 90 

In advertising typography, however, it 


is often necessary to use bold type for 





A FEW 


McArdle Developed New Business 
With Unusual Customer Service 


Concluded from page 49 
petitors in Washington are not really 
compeutors because they are looking for 
a different kind of work 


In fact,” commented Edward McArdle, 


they often send us work which they can 
not handle well or profitably 
One of these 


that its own legal counsel occasionally had 


competitors” remarked 


a brief, and the firm sent it over to Me 





FACTS 
PERTAINING TO 
INSURANCE 
WHICH 
WILL INTEREST 


We Are Specialists in the Field of Fine Book Printing 





Four-Square Printing Company 


_ HIGH-CLASS PRINTS | 





YO 








Figure 89 





Colorful Stationery and Booklets 


| GOOD LETTERPRESS PRINTER 


Figure 91 





Bernstein's 


Asphalt 


The A-1 Printing Co., Inc. 





Floors 


PRINTERS and ENGRAVERS 





PRINTED LETTER 














Figure 90 


display and set the text in light-face. Even 
when a single style is used throughout, 
the display lines are stronger because 
larger. Obviously one border can not 
match both. While a border that strikes 
a happy medium between the two is pos 
sibly best, there is a rule, and a good one 
which prescribes that a border shall match 
the tone of the larger display lines 

In the case of rules that means they 
should be the same width as the heavy 
elements of the display type. When rules 
of the same strength of tone as the smaller 
and lighter type are employed, the effect 
in CoOMparison 1s NOt sO satisfactory, espe 
cially when the display face employed is 
a relatively strong one 

Figure 91 shows four running heads 
with rules that do not match the type in 
tone, and Figure 92 shows four with rules 
that do. This comparison should convince 
the most skeptical of the importance of 
rone harmony between type and rules 





Figure 92 


Ardle because the McArdle firm was bet 
ter equipped to do law brief work 

By the same token, McArdle reters calls 
to other printers when the occasion arises 
Once the firm put out a promouonal piece 
that well might be used by small job 
shops since it attracted many calls from 
peopl who wanted ‘small work done 
The piece was in the form of an announce 
ment greeting card for a “happy event 

Part of the copy read—''so, if you have 
a little one coming along, call McArdle 
Actually, the calls 


were for jobs too small for a shop like 


and let them nurse it 


McArdle, and much time was spent in re 
ferring the calls to other printers. A sim 
ilar type of promotion was not attempted, 
and a definition of “small” was amplified 
for future use 

McArdle's avoids the wastebasket type 
of promotional literature by providing 
useful materials and by limiting the mail 


ings to a maximum of about eight pieces 


a year, and never more than six of any 
one type. This plan results in a variety ot 
items, all of which can be evaluated very 
quickly. Since the mailings are local, 1 
sponse is almost instantaneous 

his also applies to some of the gimmick 
mailings, and to the “conversation pieces 
which are distributed at Christmas. None 
of the conversation pieces carry the Me 
Art Gt iph 


ic’ on them. They include items such as 


Ardle name but they do have 


coasters, cigarette lighters, playing cards 
etc. (Editor's note: A number of Me 
Ardle's Christmas pieces will be presented 
in the November tssuc 

Direct mailings are supplemented b 
leg work. The sales staff which consists of 
four men, including Edward McArdle 
contacts every prospective customer in 
Washington at least once every two 
weeks, The salesmen show samples of Me 
Ardle work, discuss pieces in related fields 
and generally try to be helpful by leaving 
ideas or information which can be re 
ferred to later, One of the more popular 
publications is “Art Graphic’s Personally 
Misconducted Tour of the McArdle Print 
ing Co.” Art Graphic guides the visitor 
through every department in the plant 
and ends up by stopping in the customers 
room for a look at some of the many pul 
lications which the company produces 
When local printers saw the illustration 
of these many publications, the first com 
ment was, “How foolish you are to let 
every printer in Washington know what 
work you are doing! 

The McArdle answer was significant 
because it proves that quality and sery 
ice count most. They said: “We are not 
afraid. Occasionally we lose jobs because 
of price, but we oftentimes get them back 
after the customer has had the opportun 
ity to weigh our service against possible 


small savings 


Printer Is Not a Banker 


The number of times a printer can turn 
over his capital determines his profit 
Slow collections will hardly bring about 
frequent turnover A collection routine 
should be set up to follow accounts s 
tematically and promptly 

If it is necessary to extend long-term 
credit tO a Customer, it 1s pertectl legits 
mate to mark up the sales price in future 


transactions with him until he begin: 


paying on time, If you are going to be 
his banker ou are entitled to interest 


as well as to your rightful profie 
@ Aldus Manutius, the master craftsman 


of the 15th and 16th centuries, originated 


both the lower case italics and small caps 
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Questions will be answered by mail if accompanied by a stamped envelope. 


By Alexander Lawson Answers will be kept confidential upon request. 





Printer’s Furniture Now Is Made of Newer Materials 


, ‘ ‘ r t 
®@ Many of the lighter metals and the newer plastics offer superior substitutes although criticized for inaccuracy, 1¢ be 
came in time a most acce | table substit ite 
@ Changes after centuries of dependence upon plain wooden furniture for wood 


® improved materials may lead to lower operating costs, greater accuracy 


In 1846 Thomas S. Houghton, an Eng 


lish printer greatly interested in compos 





ing room ethcency and one of the first 
Late in 19 i Canadian compositor rvived for centuri ip to the present sdvocates of labor-saving devices, pul 
nn wed that he ha invented a new ind was utilized in the imposition of book ished his ideas in a book entitled Ever 
b ! rintet rniture This an and newspaper ive Day Book. Houghton suggested the sys 
»”* . ’ ; ; P 
mement rings to mind the variet Hansard, in 7 pographia, a tamous tematic Cutting and storing of furniture 
i ; | r ] if ‘ 
f now available, after centuries of manual of the if th century, de leads, and rules, and drew up a scheme 
j ; ‘ ’ 
n ipon just one kind——plain fined furniture as merely slips of wood of to guide the printer 
J Thi y 
furniture lifferent length ind noted that it was MS system, Utilizing the pica em as 
1} ntiion of M. B. Wainman of ipplied the printer joiner in length and width standard, began with 1 
| f nsists of furniture manutac lengths ot a yard each, | the dozen yards picas and in 45 steps ended at 150 picas 
i heect f birch veneer, built Hansard is the first to mention the use of He further laid out font schemes for 
t henolic resin, and molded | improved iron side sticks. He mentions irawers to fit into a cabinet. The widths 
} 
ind heat that brass was too soft and expensive and Adopted Houghton wer not expressed 
i“ | j-inch thick, are laid cros that Cast 1ronm was too heay ilthough he Mm pica it simply broad, narrow, doubl 
1 built up to a hesghte of about ex periment with the latter | grooving road, ct These first attempts set the 
\ ) , {jp : 
i“ clore pressing, after which the upper and 1c! les to lighten the ace. De Vinne in his Practice of Printn 
he thickne lighel over inch weight ise cs 4 similar procedure for furniture 
\/ linw. the sheets are cut oversiz Another tault of the earl iron. furn TOTA RE 
inded to the proper dimension ture was that it rusted casily. However The only other improvement of the 
Ih jufacturer claums that tolerances the constant search tor materials which last centur was the introduction in the 
hy ro OO} or minus, Moisture would allow greater precision in lockuy ghues of steel interlocking furniture 
| I 
, 7 " 
tent erwe 6 and per cent resulted in the inufacture of more de which 1s stul popular for filling large 
i ( ot 
Ih irmiture old in fonts. 1Ot Of penda j " ct l< i Oil-treated Ca ATK prac 
i neth, and in the tandara birch is 1 f mmont ced, but a va Uy neil } ty} foundrn we! 
th It ‘ iVailable in 66-inch rict {fw ha t 1 the purpose fering foundry Cast r lcad-Dase, fut 
th which cat cut to an iv 1¢ ich as oak ner ind even mahogan uture Of various kinds. For « AM pie, ONE 
th an ordinary composing room About the middle t the Ith centur if NaS Calicd railroad furniture, sinc 
| j 1 
founds ist { ture wa roduced. and t the track or I-beam shape. It 
} rint who have sea the | aS availaDle in strips I ¢ inche long 
} i \ is | 
, : , f cuttit the rinter 
uit ‘ Ane qpuite enthusiasts House Magazine Institute annual award tor . : 
tits ability to hol hape under con contributions to effective communication in Amer Another kind was termed — Improved 
{ im all Kind ft lockups, and t ican industry went to Champion Paper and Fibre fal furniture in was hollow witl 
, rate. Naturall 1 somewhat Co., Hamilton, O., for Stet, a 16-year-old publ venly spaced brac for added strength 
e riod of p nder all kinds of cation, and for an industrial communications The siz rant va bon () picas in tl 
{ will ¢ required betore it film. Pictured (left to right) are E. M. Applegit OW tandard widel { f ( 
for Socony Mobil Oil Co., last year’s winner j 
CCE pt is a substitute tor « Y picas 
K.C. Pratt, Stet’s editor, and Ralph H. Colegrove 
1 furnitur | riditv ffered quota 
representing the Champion Paper and Fibre Co ' 
1 furniture itself seems tf ™ { [ ture ind 4 pica widtl 
tiquit Moxon, writing oni Als t every comy I any « 
! / é {t 16 the first r ri fod has handk aati cad is 
» thn rintit craft, stated that I i ts lait 1dvantag over wor 
vas Mad f wainscot " is if tance t isture. but its soft 
i ! ik straight an ot \ iw! K, aS if WaS Ca Dat 
kness all the length.” He furth BT ee 
{ that vas obtainable in ‘sev Metal ft ture, as cast the | 
} n { veral Works M t Giant Cast chines 
j ; nt © si r eight ced th f f riety in most 
| 1 
rh i The Elrod casts widths t ( 
\ il h tf furniture termed as oOint and in ngth t 10 pica 
tt tich sticks and foot sticks vi the Giant Cast plies materia 
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ip to 72-point width. This is the standard 
furniture used in makeup of pages, and 
f course lends itself to a nondistribu 
tion system. Newspaper shops have long 
tavored strip metal furniture for this pur 
pose, particularly since it can be used as 
base for the mounting of engravings 
In the United States cast iron furniture 
is undoubtedy the choice of those seeking 
accuracy and ease of lockup, particularly 
where there are register problems. This 
material, standard for many years, is halt 
the weight of lead furniture and has a 
most useful range of sizes, from 2x4 uy 
to 60x120 picas. The so-called mammoth 
sizes are hollow, keeping weight to a 
minimum 
Printers in this country are slow, in 
comparison to their European counter 
parts, to adopt the light-weight alloys 
such as aluminum and duralumin. This 
latter material, made of 90 per cent alu 
minum, along with copper and magne 
sium, appears to be most useful in the 
manufacture of furniture 
In the United States there are two for 
cign brands presently available from Hol 
land and from England. Both of these are 
light and strong, precision machined for 
accuracy, and are made in standard widths 
in lengths from 8 to 72 picas, and in giant 
sizes 15x15 to 40x70 picas 
Sull another European brand is the 
tubular steel furniture, which is also light 
and has great strength. It is manufactured 
in the usual widths and from 8 to 60 picas 
in length 
Additional features of the duralumin 
furniture are the noncorrosive finish 
added in manufacture, making the mat 
rial rust-proof, and its resistance to pres 
sures Of all kinds, retaining accuracy un 
ler constant hard wear 
Ihe use of plastics for lockup mat 
rial is now under way in Europe. Several 
satisfactory kinds have been manufa 
tured. They have many of the properties 
1f the light-weight metal furniture 
namely, resistance to pressure, lightness 
and the ability to withstand the solvents 
ised on the press 
There are three distinct brands avail 
ible. One takes the girder shape, one is 
solid, and the third is made in a grid for 
nation, somewhat similar to the old 
metal-base furniture 
It does seem { 
rs in the United States 


aradoxical that the print 
a country noted 
for its precision engineering in all fields 

should so long resist changes which 
can undoubtedly contribute much to the 
constant problem of increasing produ 
tion. In a recent research report to British 
printers, wood furniture was not even 
listed as lockuy material. A short fore 
word to the report mentioned wood as 


bsolescent in precision printing methods 


ind therefore not recommended 


A price 


kinds of furniture naturally 


comparison of the various 
shows wood 


; , 
to be the least expensive. In fact, the metal 


furniture, light-weight and cast iron, is 


ten to 12 times more costly. Plastic is 
slightly below metal in price 

However, astute printers recognize that 
first costs are not the only consideration 
Everyone who has worked with wood fur 
niture knows the problems involved in 
its use under all conditions. Cast iron has 
long been recognized as a worthwhile re 
placement, and is now standard in many 
plants. As the properties of the light 
weight metals are further investigated, 
there will undoubtedy be further interest 
shown 


) 


In the famous 1923 edition of the cata 
log of the American Type Founders there 
is printed a table, probably forgotten by 
most printers, showing the savings a 
crued by the gain of six minutes per hour 


Listing $55 as the weekly salary, the 


table showed that the annual saving 


would amount to $275. Using today’s 


wage scales, this saving would be close 
to $600. It would seem that the difference 
berween the cost of precision material 
and that now in most common use would 
quickly be recovered. An hour spent in 
observing lockup practices in most shops 
would effectively demonstrate this point 

Many of the progressive printing plants 
have been aware of this kind of problem 
tor a long time, and have taken steps to 
keep pace with the rapidly advancing 
technological changes that are affecting 
every single operation in the shoy 

It is the smaller organization whicl 
appears to be reluctant to establish new 
practices, and since the small plant is the 
norm in our industry, there can be n 
rapid changeover. But the present da 
economic picture with its trend toward 
consolidation, certainly points up the al 
ternatives to remaining abre ast of current 


trends in Operating procedures 





Mr. Brewington will answer questions on machine problems. Write him in care of The Inland Printer 


Last Mat in First Elevator Creeps 

Q.—Can an old first elevator jaw be set 
to prevent the last mat in a fairly tight 
line from creeping up and damaging the 
toe? I have set the jaw so tightly that the 
mat binds a little and still the end mat 
sometimes creeps up, particularly the thin 
ones 


I have noticed 


on some machines that 
a line even slightly overset will hold uy 
the elevator. Is it | ossible to secure this on 


old machines? 


A.—If the lower lip of the first eleva 
tor back jaw 18 worn away OF slightly bent 
out due to prior damage, the end mats of 
a fairly snug line will creep up and the 
lower back lugs of these mats will most 
like ly he she ared when the mold advances 
This holds true whether the machine 1: 
old or new 

There are no adjustments to compen 

ite for the trouble. The remedy is a new 
DAaCK jaw roperly sect [here are some 


reliable agencies who rebuild these back 


jaws so that a great deal more useful serv 
ice may be had from them. The jaw must 
be straight t function properl 

The mats should never bind between 
the jaws as that might interfere with the 


proper justification of the line and cause 


It the vise automatic stop 1s set proper 
; ’ : 
whether it 


new or id if a tiene ne is sent 


Replacing Distributor Screws 


Q A machinist-operator, common! 
M-QO, 


fast-speed | 


called an wants to know tf and 


pitch distributo 


screws) distributor assembly can be in 


how a 


stalled on a Model 5 Linotype to replace 
i completely worn-out distributor assem 


bly or unit of a slow-speed i-pitch 


screws) assembly now in use 


A.—In a machine using the 4-pitch 


listributor screws which are badly worn 
in the gears screw bearing and screws 
themselves, it is advisable to replace the 


entire distributor beam especiall with 


the 2-pitch (2 grooves to the inch ) screws 


when faster distribution of mats is desired 


| 


This involves the purchase of a complet 


' 
listributor beam or head and the assem 
Dler entrance, sometimes poken ft as the 
listributor gates at the toy of the maga 
zine. The cost runs trom $500 to $800 
ona urchase like thi bur if is the onl 


pendable, fase distriburie 


Deafness Only Slight Handicap 
Q.—Is 


leatness or the loss of the lefe 


A Deafness is but a slight hands 


n Operating the machine; there are ma 


xcellent deaf mute operators. Loss of tl 
eft thumb should not prevent the 
rors becoming rot ent at the k 
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Beginning Course in Printing 
PRINTING FOR THE BEGINNING Pt 
PIL, by James W. Loop (THE INLAND 

PRINTER Book Department $4.45) 
This is a revised edition of a book out 
ining a course of two semesters for the 
beginner in a printing plant. It is written 
in the form of a dialogue between an in 
structor and pupil in simple language that 
explains in detail what must be done and 
wh The first part or semester covers the 
work done in the composing room, Then 


the pu il is gradually introduced to the 


pressroom where he prints on a platen 
press type he has set. There are lectures 
on typesetting machines, stereotyping, off 
newspaper work, and in 


et presswork 


formation on the Fotosetter and other 


machines 


Modern Alphabets to Paste Up 

CLIP BOOK OF LETTERING, (Harry 
Volk Jr. Art Studio, Pleasantville, N.] 
$4.95 per month for subscription to two 
new alphabet sets of cight pages cach 
$4.95 per set, nonsubscription basis ) 

I his is 

{ 


interested in using modern hand-lettered 


lettering service for anyone 


ilphabets. Two new faces are added to the 
Clip Book every month printed both as 
individual letters and in frequently used 
ombinations. Most alphabets come in 
and lower case and are meant to be 

t out and pasted up. A new feature 1s 
the new Bourges Cold Mount which 


lak rubber cement unnecessat 


Revised Imposition Information 


BOOK IMPOSITIONS, Fourth Edition 
}. F. Tapley Co Ol Queens Blvd 

Long Island Cut 1, N.Y. No charge 

and their equivalents 

folded signature sizes, trade customs and 

¢ layouts of book imposition from 

to 64 pages should make this book valu 


ible to the rinter and binder 


Stationery Engravers’ Textbook 
ENGRAVED STATIONERY HANDBOOK 
Robert N. Steftens THE INLAND 
PRINTER Book Dept. $10 
For a complete textbook on engraving 


trom its history through the various hand 


76 


and machine processes, this book should 
prove useful. Gravers’ tools, metals, etch 


ing acids, die treatment Stamping presses 


; 


inks, driers, presses, and reference data 


with bibliography, are all included in de 


tail with other pertinent information 
Also included are samples of master 


North 


N.J., and illustrations and parts 


plate styles by the Cronite Co 
J 
Bergen 


lists 


Graphic Arts Production Handbook 
PRINTING AND PROMOTION HAND 
BOOK, Second Edition, by Daniel Meicher 
and Nancy (THE INLAND 
PRINTER Book Department. $ 
{ 


How to plan, produce, and use print 


Larrick 


ing, advertising, and direct mail” is the 


subtitle of this book. Actually an encyclo 


pedia, it should be iseful to beginners 


and professionals who have anything to 


lo with the production of promotional 
material 


All phases 


choosing the rik he 


from planning layouts 


printing process, hand 


ling cuts, typesetting, art work, photog 


rat 
Pa} 


covered in | ractical detail. Where-to-buy 
j 


hy, editing, binding, to shipping are 
it information is included with typical 
current prices along with suggestions for 
obtaining additional information 

Topics are listed alphabetically and 
have cross references. Four appendices 
contain examples of type faces, a bibli 
ography, a list of graphic arts films, and 
postal information. How to plan a com 
} let Campaign, Major printing processes 
and specialized printing are some of the 


reference headings 


Handling Labor Grievances 

SUCCESSFUL HANDLING OF LABOR 
GRIEVANCES, by Bertram R. Crane and 
Roger M. Hoffman (Central Book Co 
Inc., 261 Broadway, New York $5.95) 

The day-to-day administration of griev 
ance contracts from the point of view of 
management, the foreman and the shoy 
steward is the subject of this book. It is 
livided into three parts covering an in 
troduction to grievance problems, labor 
agreements, and control and handling of 
Bricvance |} roble ms The re are code § sug 
gested by the authors and forms used by 
various corporations. Bertram Crane 
teaches in the business division of Hofstra 
College, Long Island, N.Y., and Hoffman 
iS a Wage and salary administrator for the 


National Co., Inc., Malden, Mass 


PATRA Letterpress Conference 
PROCEEDINGS OF THE PATRA LE 
PERPRESS METHODS CONFERENCI 
Printing, Packaging & Allied Trades Re 
search Association, Randalls Road, Leath 
erhead, Surrey, England, Members: $4.20 
for bound volume; $1.05 for Sections A, 
(, and D; $.84 for Section B. Nonmem 


Margaret Meyer opened the Graphic Arts Library in Printing Industries of Philadelphia’s new build 


ing by presenting the first books purchased from John ¢ 


Meyer Memorial Fund authorized by the 


late Arthur J. Meyer in honor of his father, founder of John Meyer & Son. Others present cre (left 


to right, standing) Noel Rippey, PIP; Richard Meyer of Meyer & Son; George E. Hess, Junior Execu 
tives Club; William W. Mason, Meyer & Son; George H. Braceland and Joseph F. Sullivan, from the 


library committee 


seated) Joseph F. Matlack, PiP, and Harry E. Taylor, Junior Executives Club 
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bers: $8.41 for bound volume; $2.10 for 
Sections A, C, D; $1.68 for Section B) 

The Printing, Packaging & Allied 
Trades Research Association Letterpress 
Methods Conference held in Eastbourne, 
England, Oct. 12-15 last year, was for 
the purpose of exchanging technical in 
formation with the aim of reducing pro 
juction costs and maintaining quality 

The papers presented with reports of 
the discussions have been published in a 
complete bound volume and also in sepa 
Section A, “Composing 
Section B, “Blocks and 
Duplicates Pre-make-ready,” Section C, 
Section D, 


rate sections 
Room Practice, 
Machine Problems, Paper 


and Ink.” 


Managing Financial Problems 
How TO AVOID FINANCIAL TANGLES, 
by Kenneth ¢ 


stitute for Economic Research, Great Bar 


Masteller ( American In 


rington, Mass. $1 ) 

This book was written to help the av 
erage person who has had little or no 
technical training solve his financial prob 
lems. Topics covered include property 
problems, advantages of joint ownership, 
nvestments, wills, and insurance. The 
institute which published it is an inde 
pend¢ nt and noncommere ial Organization 
seeking to present material from an un 


biased viewpoint 


Proofreading and Layout Books 

PATTERNS FOR BULLETIN LAYOUT, 

and PROOFREADING PUBLICATIONS, by 
Grace Langdon (Miss Grace Langdon, 
College of Agriculture, University of Wis 
consin, Madison, Wis. $.50 each ) 

In the booklet on layout, the author 
lesignates several basic shapes such as the 
S” pattern, the “L” pattern, and the pyra 

mid pattern, and uses them in analyzing 
the illustrative material included as ex 
amples. For instance, a rough sketch of 
Ingelus by Millet, is 


applica 


the painting, The 
shown and determined to be an 
rion of the “U” pattern. Comments are in 
cluded on the effectiveness of the various 
shapes 

The proofreading booklet gives advice 
ind illustrations on correcting and proc 
essing galley and page proofs. The impor 
tance of close cooperation between the 
1uthor and editor in producing copy for 
the printer that will not require a great 


leal of resetting is emphasized 


Safety Pep Talks for Foremen 
FIVE-MINUTE SAPETY TALKS FOR 

Roland Blake National 

N. Michigan Ave 


FOREMEN, b 
Safety Council, 4 
Chicago 11. $1.70) 
[his is Book 6 of a series designed to 
ld sound attitudes on accident preven 
rion. Outline and text for 52 safety pe} 
talks and training sessions are provided 
n such topics as lifting and first aid, the 


ise Of caustic chemicals, flammable liq 





s, drills, saws, and electricit 


How to Think-It-Yourself 

THE WoORD FINDER, compiled and 
edited by J. I. Rodale ( Rodale Press, In 
Emmaus, Pa. $6.95 ) 

Here is a do-it-yourself book for non 
writers who wish to write. This book does 
not purport to inseruct in the art of verbal 
self-expression, but rather to become the 
instrument of such an endeavor by sup 
plying not only the words but also the 
thoughts that are the substance of writing 

This book is so constructed as to be an 
alphabetical listing of key words after 
which are a series of other words, adjec 
tives, adverbs, verbs, which in some ob 
scure way are supposed to be related to 
the key word, but which more accurately 
might be described to be the free associa 
tions of the authors’ minds 

The fact that this work is not merely 
a thesaurus which only substitutes one 


word for another is emphatically stated 


Rather, “From these lists colortul phrases 
can be built and shaped into effective 
sentences that will express any funda 
mental thought you have in mind” if you 


can only recall it when you're through! 


Printing Trade Down Under 

1956 GRAPHIC ARTS AND PRINTERS 
HANDBOOK ( Newspaper News Pry, Ltd., 
15 Hamilton St., Sydney, Australia ) 

This 128-page handbook is a quick 
reference directory to the printing and 
paper processing industries of Australia 
The two major categories covered are (1 
sources of supply for machinery, ink, pa 
per and other materials used in the graph 
ic arts, and (2) printers, paper processors 
and associated trades classified in metro 
politan and provincial regions with a 
guide to facilities and services available at 
each plant. “Who's who in printing” and 


a list of trade organizations are included 
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proper 
in making plates that produce top qualit 
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--- proper light 


it has definitely been proven, that 


light is the moet important factor 


on 


best crafteamen, using the finest 
it, film and other equipment can 
i lot of time and material if hi are 
do not give a haeht of constant color 
rature ut inte f 
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| tu il ' 
i ! plate 1 qua 
ilw i 
Contact your dea 
or write for bulletin 205A 
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624 S$. Western Ave., Chicago 12, | 
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Electromagnetic Sheet Control 


\ device offering 4 new approach to 
the detection and location of faults in 
sheet feeding or delivery 1 being manu 


factured | J. F. Crostield, Ltd., London 


from AB Inventing of 


beng inder license 


stockholm, Sweden 


The control consists of micro-switches 


calipers, and solenoids arranged to detect 


very small variations or irregularitics of 


the stock on sheet-fted presses 


An acoustic buzzer sounds an 


audn 


warning and a red light flashes when 


louble sheets are fed, a sheet has a folded 
corner, the sheet does not meet the side 
guide on either the nearside or tarsice 
lays, or the sheet is out of square at the 


front guides 


Similar warnings occur when the sheet 


uls to reach the tront lays, the sheet 


vershoots the front lays, or in deliver 


f the sheet transters in a damaged or 
rum led condition 

In addition to the buzzer sounding a 
warning and a red light flashing, the de 
vice, called the Nivetron 


top the press automatically when trouble 


can be set to 


This 4s 
doubl 


A smaller Nivetron unit is being pro 


occurs particularly important 


when sheets are detected 


luced, which takes care of the control of 


the sidelays only. Designed especially for 


offset presses, this unit can be used on 


letterpress equipment which already has 
companion mechanical controls 
AB Inventing 


Sweden 


lor wlor mation 


Svea 


vagen Stockholm 


Under Mold Metal Pig Dolly 
Model B' | Mold Pi, 
signed for use Nolan 

W ater-Cooled 


Doll 
Pwin-Tyy 


Mold 


nder was 
with 


i cavities Ingot 


Nolan's model B, twin-type under mold pig dolly 





but can be used with other molds of simi 


lar dimensions. For more 


ingot Capacit 


the underslung platform, | inches 
ibove the floor, permits greater clearance 


Handle is 


Swivel casters are used at the 


inder a water-cooled mold 


by] 
removabdit 


rear This unit is 20 inches wide 
inches long over-all with ends 9 inches 
high 

hor mtormation Nolan Cor Rome 


N.Y 


Invisible Printing Ink 
A unique 
been developed by A 
York 
The ink 1s 


on almost any 


invisible printing ink has 


August Tiger of 
x 

WoW 
inusual in that it is effective 
kind of paper or card stock 
according to Mr 


INVISIDIE ink 


white or colored Tiger 


Heretofore 


possible onl 


printing was 
on blotting or similarly un 
S1ZCG STOCK 

The ink 


printing lo 


message disappears soon after 


bring the message back into 


shary relict, a2 wet sponge of cloth 4s 
wiped across the surface of the printed 
irca. When the paper 1s df the message 


igain disappears 


The ink will be available in printed 


form through the facilities of the Tiger 
nr 
lor mformation: A. August Tiger j 


hitth Ave., New York | 


Radiator-Cooled Vacuum Pump 


By using a radiator-cooled lubricasing 


stem two new high vacuum pumps can 
AVCTARE 


operate at temperatures of 140 


| compare {to the average of 250° F. for 


watercooled types. The lubricating system 


SAI 0 


im} t 


precoolicd 


nl through the 


1 lit 
circulates lubricating 


yy maintain the 


wer tempcraturcs 


The pumps produce vacuums ot 4 
inches to 9 inches Hg., with air ca 
mites of | to 40 ctm. Each unit is 
Ox21, and is 27 inches high 

lor mformatt Leiman Bros ne 


10/7 Christie Se 


Ne Wark 


N.J 


Art Material Organizer Tray 
A break proot 


piasti tra isa new prod 


ct for organizing art materials Artists 
lesizner ind offset workers can use th 
tray for holding poster colors, c 
nent jar, th tack izor Diades, p 
i if rushe Th Tal r-lTra 
‘ vhs noes 
i , M. P. Goodkin ¢ 
Broad St., Newark N.] 


MOTrtises 


the plat 
above the 


actly 


according to the 





Plate is moved 


Shell Plate Finisher and Mortiser 


A novel shell plate finisher by 


with a burr-frec 


over cutting tool for 


perfect! 


mortising 


Carlson 


outlines irregular cdges and makes insid 


ver 


tical edge on flat casts and plastic plates 


On the finisher, the work is placed fac 


plate 


where the 


2,000 rpm, will come through the 


The operator has the 


from below. A 


shows the 


lox ating 
On rato 


cutting tool, revolving 


advantage 


»bstructed vision and control 


up and the cutting tool brought through 


pir 


: ex 


ad 
j 


bate 


un 


All chips adhere to the waste materia 


lepending on which way the work travels 


lor iwntormatto) 


0 Minne aj lis Minn 


A new line of “Pace 


trucks has been announced 


ip the series. Lifting cay 
trucks range trom 
ounds The are ivailable 
Diesel and L-P gas powere 
Features of the new line 


automat 


tion hydraulic system, a 
ne scating ind reep « 
rmits th perat t 
owl forward while Ma 
gine speed for lifting 
A essori ir¢ is iVal 
t tt trucks f har 
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Fork Lift Trucks by Towmotor 
Make I 


iris 
fork lift 
| the Tow 


acitics 


in Base 
units 
include 


iyustabi 


October 


motor Corp. of Ohio. Five models mak 


1956 


CLEAN AS TODAY’S HAMMERMILL BOND. When tt comes to bathing, thi 
young lady has nothing on Hammermill Bond. Every bit of pulp that goes into 


any Hammermill paper gets a final bath through centrifugal equipment that 


whirls remaining impuritics out of the pulp equipment that Hammermill 


nt a half million dollars to invent, dev lo and install. This extra stey make 


Hammermill Bond cleaner than ever. Another 
: d anc , / ~yet 
reason why Hammermill Bond prints better, types wrVMeERiny 


better, looks better. Hammermill Paper Company BOND costs no more 


Eric, Pennsylvania 
















CRRULEAN MINK © ABOUT $1, 40% 


RANCH MINK © ABouT $65 











With Hammermill Offset 


you can print the difference 


OU don't have to be a mink expert to see the 
differences in these mink stoles. It's the subtle 
differences in color and texture that make the not 
so subtle differences in price. And with Hammermill 
Offset, you can print the differences that reveal the 
differences in value. Hammermill Offset lets you 
breathe life into illustrations 


Lithographed on Hammermill Offset, Substance 80, Pearl finish 


MANUFACTURED BY 


HAMMERMILL PAPER COMPANY * ERIE, PA 


] 
















WILD MINK © ABOUT $1,000 


DESERT GOLD MINK © ABOUT $2,206 















f shap« hoads. One such accessory 18 a 
oll clamp which enables the Operator t& 
fr, t ort, and stack heavy rolls of 
aper 
I} nelir roll cl t ] | 
wm Upendin Ol CiaMmy{ fates loads 


M) degrees from horizontal to vertical, ot 


versa, Making it possil le to mov 


VICE 
loads through narrow aisles or doorways 
lor 
26 E. 1521 


rmation: Towmotor ¢ or] 


Cleveland 10 


Platemaking Line Redesigned 
The 


te 
quipment 


of platremaking 
Photo 


line 


by Robertson 


coms 


mack 


mechanix, Inc . has { ecn re designed, with 
all the new units becoming available this 
ear 

Among the newly designed equipment 


will be a new type of makeup, layout and 
ible al 


illumination, according to the 


ping ti employing a new 


roa h to 


company announcement. Two new series 


of floor type vacuum printing frames are 
included. Several new sinks will 
including a new tem 


and a 


introduce | 
1] 


AlSO b« 


perature controlled unit stainless 


steel developing sink 


lar 


mc hanix 


Photo 


Ave 


Robertson 


Lawrence 


iniormalion 
Inc 140 


(Chicago 4] 


High Intensity Printing Lamp 
\ high 

printing lamy frame 

HK IC 
This 


flector 


new 140 ampere intensit 
for 
Constantare 


tr 


use 1s the 


large 


lamy iturcs a widespread re 


{ 


1 
and uses a il 


inch trim of high 


intensity carbons. An airflow design per 


the use of an o; 
Kither a t 
count rl é 


Automatic 


exhaust 


stand 


mits tional alr 


pine t }« 
1 is available 


and 


tcm 


ra ancineg stan 


arc-control self-com 


pensating transformers maintain constant 
light intensity and color temperature, re 
irdiless of fine voltage fluctuations, ac 
ording to the manufacturer 
For information: Macbeth Arc Lamy 
Co., 141 Berkley St, Philadelphia 44 


Large frame lamp with top-mounted exhaust 





Movable Aluminum Drying Rack 
For Holding Printed Sheets 


A new sheet drying rack is to be un 
veiled at the Screen Process Printing As 
sociation meeting in Chicago, Oct. 20 


Masterscreen has announced an alumi 


rinted sheets for 


num unit for holding | 

irying. One hundred sliding corrugated 
shelves, 18x48, provide space for 400 
14x22 cards. The unit's efficiency is com 


pared by the manufacturer to having a 


table edge 400 feet long, along which can 


he 


overhanging 


placed the printed sheets with edges 


for casy restacking, within 


arm’s reach of the press 


The pressman draws out the bottom 
rack five or six inches, providing a target 
for placing wet printed sheets. When 
each shelf is full, the next shelf above it 
1S pulled out 

Since sheets are along the front edge 
only, and are allowed to overhang, several 
sheets can be unracked in one motion 


The rack occupies a floor space of 48x 


It is mounted on four-inch rubber 





Rack allows space for drying of printed sheets 


wheeled caster Total net weight is 150 
poun 1s 

lor intormatioy Masterscreen Print 
ing Equipment Cor, Union at Scotts 
Ave Stockton, Calit 
Portable Electric Punching Unit 

A machine for punching rectangula 
holes in sheets of paper to be bound with 
lastic binding equipment or metal loose 


} 
leat folders is now 


Phe Power A M itic 


yu if¢ 


In production 
nch re quire 
feet of space and Ci 


Ir 


Ov clec 


ated on any desk or table toy Comes 


equipped 
motor matic overload pr 


(ric 


tc inching area of 


fie hes 
lor in Binding 


hicago 14 


( or 


Offset Printing Machine 
Designed By Whitin 


rankRink 


Ottset 
to 


und 


printing on stock 


i manifold to twe 


if 


a 


fre 


from 





Masterlith offset printing unit by Whitin Corp 


ness is possible with the new Whitin 
Masterlith. Image ai 4 maximum ot 
Qs x] The specd ranve 1 Ot) yt) 
per hour 
The removable ink mechanism has ten 
rollers, with two torm rolls and two oscil 
lating roll It has a notch fountain 
control, On the morstenin echanism 
there is an l-notch fountain roll control 
Phe moistening unit has four rollers with 
i built-in metal oscillating roller 
Orher specification ot the Masterlith 
include an automatic suction type feeder 
i mechanical double sheet detector in 
automatic reset Counter, two hy mo 
tors, a built-in electric static climinator 
and a built-in wrench provided for cyl 
inder adjustment 
An extension pile delivery opuonal 
equipment. It is fitted in place of the 
Standard receiving tray and permits the 
use of a small, wheeled paper truck for 
simplified paper handling 
A tull line of | lates, ink mage form 
ng materials preparator Up pin ifiel 
cleaning aids is also available 
For information; Whitin Busine 
Equipment Cory Whitinsville, Ma 
Stock Cards for Announcements 
A new line of stock cards for adverts 
mn inccement ( level ‘ 
1 distributed | the \ ik ¢ a Ih 
ira if ivailabl ! { i} rt 
ilthough che A | ‘ ( kd ana 
int printe 
[he card ire cribed a somewhat 
ftheat and r re te in that the 
ine f } ipl ! 
} q tiit if 
One in the series is printed on parcel 
I if cé or in there color ind ha iT 
imotl I he ti mn ol 
ete ist hat if th 











Harris Model 477, 52% x 77” four-color offset press 


Here’s why our sales 


of multicolor presses 


have set a new record 


at Jersey City Printing Company 


Jersey City, N.J. « Photo by William Richards 


Those skids of printed sheets you see piling up 
in this busy pressroom are full-color covers for 
telephone directories, 

The familiar phone book is one more example of 
the sweeping trend to natural color—a trend that 
is one of the big reasons why we sold more multi- 
color presses last year than in any previous year 

Color lithographers give us many reasons for 
their preference for Harris presses. But three things 


that just about all of them mention are Harris feed 


























rolls, Harris inkers, and Harris transfer cylinders 
This exclusive, three-way combination gives Harris 
multicolors the most accurate system of register ever 
developed for sheet-fed presses, the smoothest film 
of ink in the business, and a single, positive transfer 
between color units. 

Because these three things add up to more print- 
ing profits, we build them into all Harris multicolor 
models — from the 23 x 36” two-color to the 


524% x 77” five-color. 


lor more 


information on Harris multicolor 


presses, just call in your nearest Harris-Seybold 


representative 
4510 East 71st 


HARRIS 
SEYBOLD 
COMPANY 


or write Harris-Seybold Company, 
Street, Cleveland 5, Ohio 


HARRIS PRESSES 


Harris Presses + Seybold Cutters + Harris Litho Chemicals 


Special Products + Cottrell Presses + Platemaking Equipment 


Macey Collators 
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OREAT NATIONWIDE SALE OF 
DIRGCT-MALL ADVERTISING 


All printers now offering 

colorful printed pieces for 

little more than the cost 
of black-on-white 








No one questions the eye-catching, salesmaking value 
of COLOR in printing. Direct mail statistics prove 
it beyond the shadow of a doubt. 


(25> NOW EVERY ADVERTISER CAN HAVE “J 


COLOR 


in even the most inexpensive printed pieces. Every printer can supply it 
at a price so little more than the cost of black-and-white that the difference 
is insignificant. All it takes is a little ingenuity, a little imagination. 


ee ee 


You Start with COLORED PAPER 


You use colored ink. You get a striking effect with one run of the press 
In this ad we show the effect of blue ink on canary-coloved paper, 


but any number of striking color combinations are possible 


SO, STEP RIGHT UP, Folks 


and choose your colors. The cost of colored papers is only a 
little more than for white papers of the same grade. The 
cost of colored inks is only a little more than for black ink. 


RFS Fi FIPS AFIS SIPS) 


SEE YOUR PRINTER 


Or, if you're a printer, see your customers | Swatches 
of colored papers in various grades in the Beckett 
line are free on request. Write for them now. Just 
say, ‘Send me a set of Beckett Color Selectors”. 


ss 
al 





THE BECKETT PAPER COMPANY 


HAMILTON, OHIO 
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period type face. The card is 81x11 and 
can be mailed flat, folded to fit a number 
10 envelope, or rolled into a mailing tubs 


Other items in the line will includ 


| vacation closings, moving, change of 


| phone numbers, and a variety of Christ 


| mas items. 


For information: Harry Volk, Jr., Art 
Studio, Pleasantville, N.J 


Step-and-Repeat Punch System 
A small size punch has been designed 
to aid in step images through the us« 


| of register holes and pins. The unit 


punches either plates or film and enables 


the Operator to step up and across with 
equal ease 


Dimension is controlled by the setting 


| of a solid sighting edge to 1 /42-inch units 


on a stainless steel scale. It will handle a 
full 24-inch width. The sighting edge 
has a dull black surface with a recessed 
guide. It is locked by a thumbscrew 

The tool steel punch is driven down 
ward by a camming mechanism. The 
punch housing has a center line which en 
ables the operator to position the master 
strip so that the work will be in the center 
of the plate 

lor information: Chesley F. Carlson 
Co., Minneapolis, Minn 


Carlson punch for step-and-repeat positioning 





Rotogravure Presses for Packaging 


Iwo new models of heavy-duty, high 


speed rotogravure presses for the pack 
aging industry have been introduced by 
Manton Brothers 

Both press models are available in a 
variety of web widths from 24 to 4 
inches. “Model America” is designed for 
foil, film, paper, cellophane, and light 
board. “Model America Special” is ey 
pressly designed tor heavy board up to 

») pont 

For information: Manton Brother 
Ltd., 94 Elizabeth St, Toronto, Canada 


Lanolized Antiseptic Hand Cleaner 

A direct-action hand cleaner, contain 
ing Actamer, is claimed by the manufac 
turer to master hard-to-clean stains. A 
savings in time is claimed in removing 
paint, printers ink, litho and ditto ink 
carl on smudge 5, and ercas from the 


hands. No reaction is said to resule from 


| the use of Speed Kleen 


lor information: Landon Laboratories 


117 W. 67th Ter., Kansas City 143, Mo 
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Scan-A-Sizer Engravers 
To Be Available Soon 


Fairchild Scan-A-Sizer electronic halt 


tone engraving machines, reéngineered 


with new features, began coming off as 
sembly lines last month. All of the first 
production run of 100, due for compl 


tion next February, have been allotted on 


a lease basis, according to E. P. Tracht, 
sales manager 
Model F-381-3 is for 85-120 line 


screen work, Model F-381-2 for 100-120 
They 


years of research and experience with elec 


line screening stem from seven 
tronic engraving for newspapers. In their 
new form, says the company, they become 
available to all who produce or procure 
letterpress printing plates 

Differences from previous models in 
clude enlargement and reduction contin 
ually while the machines engrave, use of 
larger copy, production of larger engrav 
ings, finer tone sensitivity, and two screens 
in one machine 

They are said to have the ability to en 
large or reduce up to four and one-half 
times, automatically and direct from copy 
without intermediate photographic steps 
or chemical processing 

The copy table takes mounted or un 
mounted photos, drawings or paintings up 
to 18 x 2214, and larger copy can be used 
for finer reproductions or for gang quan 
tities of smaller cuts 

A push button selector switches from 
coarse screen halftones for newsprint and 
antique finish stocks to fine screen for 
coated papers. The dual screen meets the 
halftone requirements of practically every 
letterpress job, according to the company 

Controls were simplified to assure faith 
ful reproduction ranging from high art 
to bold poster work. It is claimed that 
tone and contrast range can be set to im 
prove the reproduction quality of inferior 
COpy 

Flexibility, another advantage claimed, 
distortion, described 


permits controlled 


as stretch or shrink in either dimension, 
making a room seem wider or a short 
mode | talle r 

For 


Equipment, Inc., 


Fairchild Graphic 
Van Wyck Ex 
pressway, Jamaica |, N.Y 


information 
88-06 


All-Aluminum Barrel Hand Truck 
The Ezy-Rol Barrel Cart is an all-alu 
minum barrel truck equipped with two 
wheel safety brakes. The light weight of 
the truck and safety brakes give the opera 
tor complete control of loads as heavy as 
1,000 pounds when moving down stee; 
ramps, according to the manufacturer 
“Non-sparking” aluminum construc 
tion permits this cart to be used in plants 


where volatile materials are present 

For information: Valley Craft Prod 
ucts, Inc., 750 Jefferson Ave., Lake City, 
Minn 








Inspecting the first production model of the new Fairchild Scan-A-Sizer as it comes off the assembly 


line in Jamaica, N.Y., is the engineering team which was responsible for its design and development 


Electronic Camera Shown 


A laboratory Fairchild 


Graphic Equipment electronic Camera was 


version Of a 


displayed for the first time during the 


American Photoengravers Association's 
convention in Detroit early this month 


Fairchild manager J. A. V 


Hyatt pointed out that this electronic half 


RCT ral 


screening Camera Was Not a proto 


Scan 


ton 


type model but a standard consol 


A-Graver 
produce a 


an engraved Scan-A-Plate 


with additional devices which 
negative rather than 


The 


a } rotory pe 


screened 
company 
plans to introduce next year 
model which enlarges and reduces 

In its present form, the camera is said 
1 20-line 
screened negatives in less than ten min 


signed to turn out 


to produce up to 8x 10-inch, 


model is being de 
16! 


utes prototype 


14a x 


ip to 
negatives 
The current version was engineered to 


expose photographic film one light dot at 


Fresh air circulator for darkroom installation 





a ume, and to lay 2,000 dots per second 
around the cylinder on which the negative 
done on 


is mounted. Scanning would be 


another cylinder which carries the 


Actual 


conventional etching methods, either let 


COP 


engraving would be done b 
terpress or offset plates could be produced 
and hand tooling of plates is possible 
according to Fairchild 

It is said that the light beam can be 
adjusted in conjunction with built-in con 


Variable 


Unit so that a halftone screen can be 


trols and Fairchild’s Response 
laid 
down on film tailor-made for the metal 
or other material to be engraved 

The s« reening device applies directly 
to producing negatives for color plates in 
conjunction with an electric color com 
puter which the company is developing 
The ultimate aim ts to have fully corrected 


screened negatives 


For information: Fairchild Graph 
Equipment, Inc., 88-06 Van Wyck Ex 
pressway, Jamaica 1, N.Y 


Darkroom Air Circulator 
Miller-Trojan, pro 


vides a continuous circulation of clean air 


The Dustroyer, by 


inside a darkroom, The air capacity of 


2 This inflow volume 


the unit is 275 chm 
slightly pressurizes the darkroom interior 
thus preventing the entry of outside dust 
All air is pumped through a filter unit 
Iwo louvered air flow grids can be turned 
to direct air in one of four directions 
Specifications of the Dustroyer cabinet 


Depth is 12! 


for mounting the unit on the 


are 164exl2 inches 


The flange 





< 
darkroom wall is 2014%16 Operation 
is by a single toggle switch, on 110 v. 60 
¢ AC current 
lor mformation Miller-Trojan Co 
Ine LOR W. Main Se Troy, Ohio 
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Wide bin sheet collator with stapler-stacker unit 


Large Sheet Collator Assembly 


A collator bin assembly, especially de 
gned for sheet sizes up to 17x22, is now 
ivailable as Optional equipment for both 


powered and mechanicaily oper 


clectric 
ited Thomas Collators 

Ihe redesigned assembly is offered in 
- and 16-sheet floor models and 20 
ind 42-sheet tandem models. All colla 
tors are equipped with a Speed Load Con 
iro Thi 1eVvice automaticall raises the 


ollers in unison, thus enabling the 


operator to use both hands for stacking 
In collating large paper sizes, the oper 
itor touches a foot button or pedal which 


tuates the feed-roller in each bin. The 


llers in turn push out the top sheet in 
ah but The operator then grasps the 
heets, jogs and stacks them, and repeats 
tl i f 

/ nlormalion Thomas Collators 
| 0 Church St, New York 


Non-Flammable Ink for Plastic 
A new high-gloss 
tant ink for flexographic printng of 

ethylene, Mylar, and Saran 

vated cellophane has been introduced b 

Bensing Bros. and Deen 


iting ink 


water and oil re 


makers of 
bFormulated on an entirel lifferent 
tem than that of conventional flexo 
phic inks this new ink uses a high 


flash-point solvent and nontoxic vehicle 


bather vatural or synthetic rubber plates 
ind rollers may be used with the ink 
Called “Sate-T-Brite the new ink is 
reported as printing with an unusuall 
whe finish on polyethylene film. As the 


' 
water, its use eliminates the 


1 for overprint varnish on films that 
ili De « K posed rm moimsrure 


Other characteristics claimed include 


strong adhesion throughout a normal 
temperature range, resistance to sculting 
itching, and abrasion; and a high 
is rool qualit 
/ lormatn Bensing Bros, and 
lL) ve Ol Hunting Park Ave Phila 
Flexographic Printing Press 
A new flexographic press for roll-t 
on uper, foul cloth, cell 


phane, and film has been announced | 


Helix Machine Co 

Called the Helix Flexographic press, 
it 18 available for printing one to four 
colors in widths up to 40 inches. The 
press has a speed up to 300 fpm with 
Standard repeat lengths of nine to 25 
inches 

Available as Optional cquipmecnt are 
Anilox inking cylinders, heat rollers, chill 
rollers, and between-color driers 


Helix Machine Co 
Mineola, N.Y 


lor intormation 


Ine 140 E. Second St 


Sheath Guard for Power Saws 


An entirely transparent shield formed 
of heavyweight Plexiglas has been de 
signed to guard revolving circular saw 
Diades used in composing and stereotype 
rooms 

Ihe new device, called the Brett-Guard 


rotects printing surfaces 


lensec 
against damage and at the same time per 
mits the Operator to manipulate electros 
cuts, and Linotype slugs that are less than 
three-cighths of an inch long. It also 


offers complete protection of the operator 


from flying chips, yet permits complet 
freedom of finger movement, according 
to the compan 

The guard employs a twin set of stcel 
arms which suspend the shield above the 
fixed Clearance 


position 


saw blade in a 
between the table top and the shield is 
adjusted by means of a long screw spindle 
with a cast aluminum crank handle 


Guards are available in sizes to fit all pow 


lor wntormation: Brett-Guard Co.. 105 


Englewood, N.] 


S. Dean St 


Saw guard used in New York Times stereo room 





Moisture Retaining Sleeve 

A chemicall 
sleeve for offset work has been developed 
by Norman A. Mack of the Van Son Hol 


land Ink Corp. The sleeve will be dis 


impregnated molleton 


tributed under the Holland Ink trade 
name of Impreg Sleeve 
According to the announcement, the 


chemical treatment creates a sponge-like 


action which enables the new molleton to 


retain moisture for exceptuonall long 


eriods This propert KCC)S the cover 
sotter and cleaner, thereby lessening plate 


weal Imy rez Sleeve 1s rewashed to cur 


’ 
tail lint, then further chemically treated 
i prevent hard caking Of ink part les 
/ mformation; Van Son Holland Ink 


Cor } nion Ot Mineola, N.Y 





Extending overhead rack is feature of ad frame 


Newspaper Ad Makeup Frame 

A new ad frame which features an 
overhead rack for the storage of leads, low 
and high slugs, and column cutoff rules, 
has been designed. All materials are with 
in easy reach of the shortest comp 

The copy holder is on a swinging rack 
at eye level. Other features include a 14 
inch thick work surface top; a removable 
waste truck which catches material from 


the cut-out on the work top; a deep, lock 


irawer for personal tools, and a recessed 
bottom for toe room 

Over-all size is 30 inches wide, 28 
inches deep, and 40 inches high 


Foster Mtg. Co 
Philadelphia 


lor wntormalion 


14th & Cherry Sts., 


Press Feeder and Delivery Tapes 

General Rubber Corp. offers a series of 
press feeder and delivery tapes and trans 
mission belts suitable for graphic arts 
equipment 

The tapes are claimed to have mini 
mum stretch, to resist static build-up, and 
to be flame resistant. They are available 


in either two- or three-ply, in exact widths 


from inch up in l4-inch increments 


and come in standard 125-foot rolls or 
cut lengths 


Multdury 


transmission service 


Neoprene belts are used for 
These belts are said 


| 


to be very flexible, even in seven-ply con 


struction. They are offered in from four 





canizing service is avail 


to seven-ply. Vu 
able to provide endless belts 
lor wnformation General Rubber 


Cor Tenafly, N.J 


Envelope or Bag Stuffing Device 


Tele-Sonu bag Openers operating with 


controlled air pressure, have been adapted 


to the stuffing of printed matter into en 
velopes, the manufacturer has announced 


The machine uses horn-shaped clamps 


to hold the bag or envelope. Air suppli 


t n internal tan per fully the toy 
nvelo; A sweeping arm motion by the 
cr if f My the 1 ij} / me [ other 
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material through the horn guides into 
the envelope. This motion also removes 
the envelope from the clamps 

Machine models are available to han 
dle envelopes or bags in sizes from 3 to 
4 inches wide 

For information: Tele-Sonic Pkeg 
Corp., 1170 Broadway, New York 1 


Two Small-Size Paper Cutters 


A smaller size, 8 inch, and a larger 


inch, have been added to the 


size, 20! 
regular line of Michael 14-inch paper 
cutters 

Offset shops will find the larger siz 
convenient as it handles 14x20 sheets 
The small cutter serves printing depart 
ments with letter-sized equipment 

All three models are automatically 
locked with a safety latch when the cutter 
is open, and all have back tables equipped 
with a permanent rule and movabl 
guides for easy setting 

For information: Michael Lith, Inc 


145 W. 45th St... New York 36 


Small Michael cutter handles sheets under 14x20 





Adhesive for Plastic or Metal Mounts 
Mounting of plastic, rubber, or conven 
tional type metal plates without clamps, 
heat, or pressure is possible with an adhe 
sive made by H. A. Callahan, Inc. The 
lon Adhesive, con 


sists Of a powder and a liquid activator 


new product, called 


which when mixed and applied to both 


bond of great 


plate and base forms a 


strength and complete resistance to cree] 


ing and warping, according to the manu 


facturer’s claims 


The adhesive 1s said not to shrink, ex 


pand, crack, or change shape in any way 


It is not affected by solvents and wall stick 
to stone, wood, plastic, rubber, and glass 

An alternate form is Brushing 4 Ton 
Adhesive which requires no mixing. Two 
sctting times are availal le quick curing, 
which sets in about five minutes at 70 


and slow curing, which sets in about one 


half hour 
For information: Harry D. Bryan, 5214 
N. Howard St., Philack pnia A) 








Strong camera galley lamp in improved model 


Redesigned Camera Arc Lamp 
The Gratare 


lamp has been improved and mechanical 


Challenger camera arc 
ly simplified, according to a company an 
nouncement 

As the Challenger ts completely and 
automatical] lriven, Operation is im 
proved by the new type motor which ad 
vances the carbons, strikes an arc, backs 
uj the carbons to establish the correct arc 
gap length, and steadily feeds the carbon 
to maintain the proper gay 

This motor teed is also said to hold 
constant current, the color temperatures 
ot the light remaining constant at 6,700 
K. A fingertip contro 


arates the carbon holders to their full ex 


automatically sep 


panded length tor insertion of new 
carbon trim 
lor mtormation Strong Electric ¢ Orp., 
City Park Ave., Toledo 1, Ohto 


Electronic Light Integrator 
A new series of light integrators called 


Essar 39 employs new circuit 


and com 
ponents. The instruments meter light at 
the copyboar {and extend or shorten auto 
matically the exposure time as light in 
tensity varies due to changes in lamy 
positon, voltage variation, or change of 
color temperature of the light source 

The series 49 instruments have a lin 
carity Of within 2 per cent, with an ac 
curacy of better than 0.1 per cent between 


exposures of identical setting. There are 


Control for metering light at camera copyboard 





two ranges of settings, 10 to 500 and 40 
to YOO units, giving exposures trom three 
seconds to 30 minutes 

The model 39 is recommended by the 
manufacturer for camera use, while the 
companion models 300 and 900 are sug 
gested for use on photocomposers and 
printing frames 

For information; Unitronics, Inc., 4 


Paul Ave., St. Louis 21 


Electric Collators for Printers 

A "Printer Series” of electric collators 
for the graphic arts has been added to 
Collamatic’s line 

Featuring a bin width of 21 inches, 
these machines will accommodate sheets 
up to 10x14, and by utilizing two adja 
cent bins for a single sheet, will accept 
sheets up to 20x14 

Models are available in either Console 
(operator seated) or Spacesaver design 
(for desk or tabletop) in 8-, 12-, 16-, 
and 24-bin units. All models can be 
supplied with the “adjustable stroke” fea 


ture that permits gathering of odd size 





Console model with stapling stacking bin added 


sheets down to xo! without need 
of special trays or inserts 

The Automatic Starter | utton 15 lo ated 
beneath the left-hand position. This en 
ables the operator to actuate the machine 
as a natural conseg ucnce of jogging the 
last set into alignment 

A portable stapling-stacking bin may 
he had as an accessory component 

Vor information: Collamatic Cory 


Wayne, N.J 


Motor-Run Portable Psychrometer 

A motor-driven portable psychrometes 
for determining relative humidity 1s now 
on the market 


Named the Psychron, it consists of a 


matched wet and dry bulb assembly ven 
tilated | a tin lan Ihe fan motor 3 
powered three tlashiighe batters 
There 1s a iit-in thermometer illumina 
ion stem for fre mn f ark areca 
lor information: Vriez Instrum f 
Div., Bendix Aviati Cor OO la 
4 Towson, Balt i, M 











Popularity vs. Convictions 


Q.—-I am prominent in Republican 
circles in my community which is mainly 
Democratic territory. My wife holds that 
it's all right to be in politics, but a sales 
man should be with a winning, not a 


osing team | Sa iccesstul or no a 


alesman should have principles like 
other people and be where his convictions 


ire Am | being a hero or is m wil 


A Your wite is wrong but be careful 


how you tell her. Of course, a salesman 


hould be where his convictions are 
There is nothing about being a salesman 
that even suggests suppression of the nor 
mal role of a free American, regardless 
f what some people say or others do 


It is assumed that you don't go around 
intagonizing Democrats left and right 


ind the normal voicing of your beliefs 


can hardly stir uj 


j Oj position H« sure ot 


ne thing As between the fervent Demo 
crat who does a half-hearted job as a 
dyed-in-the-wool Re 


publican who knows how to sell printing 


lesman and the 


our employer will choose the latter an 


| 
aa 


Printed Greetings? Of Course! 

8) Customers and | often exchange 
information about our families. I learn 
ibout weddings, birthdays, etc., in the 
normal course of writing business. Is it 
good form to participa personally in 


private celebrations by way of gifts or 


plain greetings, or might it be resented 


is an intrusion 


A lt is perfectly okay to exchange 
birthday and anniversary greetings with 
ot 


it should be encouraged for printing sales 


customers and their families and mor 


men. In many ways it is one of the tools 
of their trace If you have some good 
samples of cards or other mailings, what 
better occasion to display them than on 
functional occasions when the printing 
means something to recipients? There ts 
another side to it, too. In business we 
profess ourselves to be moved only b 
the cold tacts. We don't go in for senti 
ment and dewy celebrations—ofhicially, at 


least. In actuality, frequent exchanges of 
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Printing salesmen interested in having Mr. Irving 
Sherman, who prepares material in this depart 
ment, answer special questions, may address him 


in care of The Inland Printer 


yvood Will and congratulations in business 


and industry point up a very pregnant 


point, namely, that in business or out of 


it, basically we all aspire to maintain good 
feeling, as well as to the more ostensible 


goals of higher sales and net prone 


Setting Limits to Friendliness 


) Il have a pecullar Condition on m 
hand Normally | contact a media buyet 
of an agency tor my business with this 
agen However, | am very friendly with 


the president of this company who 1s a 


neighbor. It is inevitable that talk gets 


around to printing and, almost without 
thinking about it, he gives me an order 
On the face of it this is going over the 
head of his own media buyer who gets 


quite mad about it How can | kee} ul 
the good relations with the agency hea 
man and yet not get into the hot water 


with his printing buyer? 


A You are at fault in this situation 
You not only mix business with pleasure 
but worse, business with business. The 
headman you refer to either has no con 


fidence in the judgment of his media man 


Joseph F. Matlack (right), retiring president of 
Printing Industries of Philadelphia, congratulates 


his successor, Arthur H. Kinsley, who was for 


merly first vice-president of the organization 








in which case the man should be re | laced, 


or he just likes to meddle and upset the 


apple cart of organization. It is up to you 


Insist that all orders be 


dia man even when 


tO take a stand 
routed via the me 
urgent and communicate to your friend, 
the agency head, that you appreciate his 
interest but that it would be better for 
everybody if routine were followed. It's 
good to have an inside track; but far bet 
ter to have universal acceptance to keep 


the volume rolling 


Community Is Responsibility, Too 

Q.—A certain group in my community 
wants me as a candidate for a local office 
which will entail considerable work but 
no pay. Don't I owe it to my job and fam 
ily to refuse or would it be shortsighted 


] ’) 
to do $0 


A You cannot reasonably refuse this 
call because it is a debt that you and every 
other American owes to a community. Of 
course, first loyalties are to your famil 
our jol 

But other loyalties exist, too. You've 


got to be loyal to the 


lomocrath rOocess 


} 
and its Operation, and this means not 
but rolling up your 


merely lip service 


sleeves and pitching in. And don't think 
this pitching in is remote from your job 


| 


as salesman. If sincere, honest men an 


women reject the Oopportunit for com 
munity representation when they are 


called upon, then insincere, dishonest 


people will gladly take up the slack 

The economic and social scene can be 
come so compromised and corrupted that 
normal relations as between buyers and 
sellers is well nigh impossible and the 
best salesmen, the most ardent business 
men, are frustrated 

Accé pt the offer to service get to work 
on it. You'll find ita little trying and even 
apparently aimless at times, but it will 
bring its satisfactions in good work done 
for the benefit of all 


Warmth Control May Be Needed 

Q.—A certain printing buyer whom | 
contact 1s extremely class conscious. In his 
eyes an executive should do no more than 
merely acknowledge the existence of sub 
ordinate personnel. I like people. I cannot 
help showing my friendship and liking 
for this man’s subordinates. This annoys 
the executive He has told me as much 


It may cost business. Any suggestions? 


A.—Continue to be pleasant to the em 
ployees as you have been. But don't mak« 
a fetish of it. It is possible that it is not 
your friendliness but the excess of it that 
your account resents. Remember when 
you visit a Customer you're his guest—a 
very precarious guest. It is in the preroga 
tive of a host to make his own rules of 
1, 


It may be practically 


hospitalit | no hos 


pitality at all, but the guest has no alter 


native. When in Rome, do as the Romans 
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PIA’s Engineering Service Is Available on Fee Basis 


Printing Industry of America now has 
available to its members on a fee basis 
industrial engineering services covering 
plant layout and 
design, work sim 
plification, plant 
production stand 
ards, methods en 
gineering, waste 
control, equipment 
design, plant and 
job method analy 
sis, incentives, cost 


reduction analysis, 





job analysis and 


Ralph D. Holmsten 


description, and 
materials handling. This new service will 
cover all of the areas normally associated 
with a consulting industrial enginccring 
scrvice 

In this new activity, Ralph D. Holm 
sten replaces Donald E. Sommer as tech 
nical director. Mr. Sommer is now vice 
president of Rudisill and Company, Inc 
of Lancaster, Pa. Mr. Holmsten brings to 


the PIA membership 42 


years of engi 
neering experience, 17 years of which 
have been with the printing industry 

Mr. Holmsten graduated in mechani 
cal engineering from the University of 
Minnesota in 1924. His first 14 years of 
general experience included a year’s train 
ing in production followed by one year 
of production and three years of develop 
ment work for Western Electric Co., Chi 
cago. He spent five years as assistant chief 
engineer of Aurora Metal Co., producing 
aluminum bronze die castings for the 
automotive and general trades 

His printing experience includes 14 
years with R. R. Donnelley & Sons Co 
of Chicago as an industrial engineer con 
centrating on cost reduction work. This 
experience included time study, methods, 
work simplification, methods-time-meas 
urement, job standards, incentives, wast 
control, plant layout, design, and mat 
rials handling 

The combination of mechanical and in 
dustrial « nginecring training and « xperi 
ence enables Mr. Holmsten to resort to 
mechanization for solutions to problems 
One solution resulted in a full automatic 
roll conveyor to handle 4,000-pound rolls 
of paper to any one of three storage points 


rolls per hour. This sys 


at the rate of | 


tem included a lowerator 


tunnel con 
veyor, two ulting units, a transfer car, two 
belt conveyors to carry rolls under a street 
a turntable and tilting unit, and a recipro 
cating automatic roll elevator 

Some of his work was the major part 
of the layout of a $6-million letterpress 
plant and a $1-million rotogravure plant 


He developed the clamp truck to handle 
paper rolls for vertical storage to save 


paper damage, and labor. Mr 


1 as an independent 


Space 


Holmste n has operate 





Devoted to timely items concerning men and 
events associated with printing. Copy must reach 
editor by 15th of month preceding issue date 


consultant to the graphic arts industry for 
the past three years 

In addition to plant service on a fee 
basis, Mr 


the important technical work connected 
with the PIA Production PAR project 


Holmsten will carry forward 


Graphic Arts Secretaries 
To Meet in L.A. Oct. 26-27 


Graphic Arts Trade Association Execu 
tives will hold their annual convention at 
the Biltmore Hotel in Los Angeles just 
prior to the PIA meetings. The GATAI 
board will meet Friday morning, Oct. 26 
A reunion luncheon for all members will 
follow at noon, and the afternoon will be 
taken up with a business session and panel 
discussions. Printing Industries Associa 
tion of Los Angeles will be host at a 
cocktail party from 5 to 7 p.m 

Another business session and more dis 
cussion panels are on the Saturday morn 
ing agenda. Officers will be elected at the 
Saturday afternoon business session. The 
annual banquet will be held Saturday 
night 

Olive A. Ottaway 
of the Toronto Graphic Arts Association, 
is president of GATAE. Vice-president is 
Arthur | 
the Graphic Arts Association of Wiscon 
sin, Milwaukee. W. Floyd Maxwell, exec 
utive director of the Lithographers Na 
tional Association, New York City, is 
secretary-treasurer. Richard A. Stout, ex 


exccutive-secretar 


Johnson, executive director of 


ecutive director of the Printing Industr 
of Atlanta, Inc., is the immediate past 
president. Glen W. Cruson, general man 
ager of Oregon Printing Industry, is pro 
gram chairman of this year's convention 

Henry Henneberg, general manager of 
the Printing Industries Association of Los 


play hose to the GATAI 


Angeles, will | 
delegates, and the association will act a: 


the host group for the PIA convention 


John M. Wolff, chairman of the PAR 
committee, has announced that now that 
much of the PAR book data has been 
completed, his committee will concen 
trate on activities which will assist sub 
scribers of PAR to attain the production 
standards which the book set forth 

For the present, Mr. Holmsten will 
continue to operate the Chicago PIA of 
fice with the assistance of Miss Florence 
Bell. Mr. Holmsten may be contacted by 
addressing him at the Printing Industry 
, 600 W. Van Buren St 
Chicago 7, Ill. His telephone number is 
CEntral 6-4942 


ot America, In¢ 


Horace Hart Gets New US. 
Commerce Department Job 


Horace Hart, president and treasurer 
ot the Leo Hart Co. and the Franklin 
Rochester, N.Y., and 


prominent in Print 


( olortype Co 


ing Industry of 
America affairs, is 
the new assistant 
director for print 
ing and publishing, 
Forest Products 
Division, Business 
and Defense Serv 
ices Administra 


t10n, United States 





Department of 


Horace Hart 


Commerc 
Mr. Hart has served on PIA’s execu 
1949 and for the 


past four years as chairman of the com 


tive committee since 


mittee on education, which plans PIA 
conferences for top management execu 
tives. He was president of Printing In 
dustry of Rochester from 1947 to 1940 
and from 1942 to 194 In the latter 
period, he was elected to PIA’s board of 
directors 

He is a member of the National Board 
of Printing Type faces, American Insti 
tute of Graphic Arts, Bibliographical So 
ciety of America, Grolier Club, National 
Association of Sales Executives, National 
Industrial Advertisers Association, John 
Barnard Associates, Advertising Clubs of 
Rochester and New York City, and Has 
vard Clubs of Boston and New York 
Biblio 


Printing: Indus 


He has written three books 
theca J pographica 
trial Giant’ and The Printing Produc 


tion Man 


Virginians Affiliate With PIA 


Athliation of Virginia State Printer 
Association with Printing Industry of 
America on a state-wide basis has been 
voted | directors of the former grou 


whose members will have an opportunit 
to ratify a permanent agreement at their 


innual meeting next Februar 
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Forum Sessions to Be Featured 
At Screen Process Convention 


A “Cavalcade of Progress” will ke 
vote the caighth annual convention of the 
screen Process Printing Association, In 
ternational, Oct 1-22, at Hotel Sher 
man, Chicago 

Kecognizing the diversity of the screen 
process printing industry, the 1956 con 
ventuion committee is featuring a new 
approach in the use of forum sessions 
bach of the four major industry phases 
will have its own forum sessions. These 
Industrial Applications, De 
i- Sheet 


phases are 
cal Point-ot-Purchase, and 2 
Poster and Drill Cloth Banners 
hkdmund A. Schilling, assistant adver 
tising production manager of the Kraft 
hoods Co., will point out characteristics 
Of good point-ot purchase art at the P.O 
P. forum 
P.O.P 


poster and drill 


In a combined session of the 
forum and the 24-sheet 
cloth banner forum, auditor George Horn 
of Condon & Horn, Chicago, will tackle 
the fundamentals of job pricing. At the 
same session, Louis T. Hagopian, director 
of adverusing and sales promotion, P| 
mouth division, Chrysler Corp., wall pre 
sent an economic forecast tor 195 as 
seen by an advertising and sales executive 
of the auto industr 

Ata P.O.P. forum session, O. H. “Dow 
Graphic Arts As 


sociation Of Illinois, Chicago, will draw 


Runyan, field secretar 


mn his specialized knowledge in the care 
ind use Of paper and cardboard stocks for 
printing 

4 representative of the Outdoor Ad 
vertising Association is scheduled to dis 


problems of 


the | -4-Sheet poster con 


struction, At the same joint forum 
George Ferber, manager, Fulton Ban and 
Cotton Mill's textile division, will handle 
the production problems of drill cloth 
anners 
Host at the preconvention reception 
briday, Oct, 19, will be the Chicago chay 
ter of the SPPA 

Accentuate the Positive” wall be the 
featured speech, given by Mendel Segal 
Stein Printing Co., Atlanta, Ga., at the 


| 


mstaliation and me mibe rshiy lune he on 


Sunda Oct. 21 


W. O. “Toby 
Vont/ j 


Morgan, Graphic Art 
will speak at the chapter oflicers 
Monday 


ments on his organizational expecricnce 


mecung Oct. 22, offering com 


with the National Association of Litho 
( lubs 


Nc arl| 


suppliers and manufacturers in the com 


100 booths will be occupied by 


mercial exhibit section of the convention 
This year’s emphasis is on mechanization 
of the industry. Another feature of the 
convention will be the product fair, an art 


exhibit open to the public 
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Ralph Karsten, left, is president of the Screen 
Process Printing Association, International. Men 
del Segal, right, will present the highlight 


speech at membership luncheon on Sun., Oct. 21 


Harris Chemical Joins Lithoplate 


All sales operations and personnel of 
the Harris Chemical Division 


Seybold Co 


Harris 
Cleveland, Ohio, have been 
integrated with Lithoplate, Inc., a sub 
sidiary of Harris-Seybold with offices at 
kl] Monte, Calif ( D Cal 
has been appointed eastern sales manager 
Bert I 


president of Lithoplat 


Harman 


in Cleveland | Menne, sales vice 








Education Council Wins 
Award for Plant Safety 


The Education Council of the Graphic 
Arts Industry, in competition with 2] 
groups, will receive this year's award from 
the National Safety Council for outstand 
ing programs promoting plant safety 

This award, recognizing the council's 


develo; ment of a complete Safety pro 


gram for graphic arts industry plants and 
local printers’ associations, will be pre 

Elmer G 
Voigt, Western Printing and Lithograph 
ing Co., at a National Safet 


luncheon on Oct. 24. Among those due to 


sented to council president 


Council 
attend the ceremony are Lillian Stemp, 
author of the council's safety manual, and 
Walter Smith, R. R 


Chicago, chairman of the safet 


Donnelley & Sons 
program 
committer 

[he council is conducting a series of 
local association safety programs with in 
structors from Liberty Mutual Insurance 
Co 

A recent council report covers five 
printing plants whose accident prevention 
programs achieved dollar savings. For de 
tailed information, address the council at 


8 Connecticut Ave N.W W ashing 
ton 15, DA 


) 


Monophoto Photographic Typesetting Unit 
Now Is In Production, Lanston Announces 


The Lanston Monotype Machine Co 
announced at the International Typo 


graphic Composition Association Con 


vention in Toronto, Oct. 10-14, that the 
Mono} hoto | hotogra| hic unit is now in 
production 
Mono; hoto Incorporates the basic me 

chanical principles embodied in the 
Monotype hot-metal typesetting machine 
merely exchanging the metal pot, pum 
and mold tor a photographic unit. The 
Monotype Ke board Operates 


Standard | 


with the Monophoto exactly as it does 
with the Composition Caster. The samc 


ertorated paper ribbon, produced on the 


' ed 


keyboard, controls the photographic unit 
as well as the hot-metal caster 

The company announcement pointed 
out that instead of producing columns of 


. the Mono 


produces exposed photographic 


sing type from molten meta 
photo 
film of justified lines ready for develo; 


negatives according to 


iNZ as positives oO 
the process for which it is required 
Double or 


can be produced, headings and other in 


multiple-column matter 


sertions can be accommodated, and type 
sizes can be varied between 6 and 24 
point, in fractional sizes if desired. Lead 
ing is independent of the keyboard and 
can be adjusted in half-point measures 
Corrections in type matter are made by 
replacing the line containing the error 


Using the Monophoto correction method 


the new line is stripped in directly on the 
film 

The photo matrix case is the counter 
part of that used in the hot-metal caster 
’55 characters and spaces, the 


It contains | 


former transparent against an Opaque 
background. This permits roman, small 
caps, italic, and boldface to be mixed at 
will in the same line or throughout the 
copy without requiring machine change 
or adjustment 

The photographic system consists of a 
projection light assembly, a mask to limit 


the illuminated area, the photo-matrix 


case, a line shutter to lock the light he 
tween line movements or when a line 
killer is used, the character shutter that 


0 


pens tor the exposure of each character, 
and a self-contained optical system of 
lens and two prisms that enlarge of re 
duce the image to any point size or inter 
mediate size within the range of 6 to 24 
point 


Also included in the system is a scan 


ning device consisting of two tront-sur 
face mirrors that are controlled by the 
wedges and move in proportion to the 
set width of each character to project each 
image successively along the line of com 
position, and the film magazine that holds 
the sheet or galley length of film in posi 
tion for photography, advancing it by the 
desired body size tor each successive line 


of composition 
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Approval in principle of a comprehen 
sive research and development program 
for letterpress and appointment of a new 
secretary-treasurer were among the high 
lights of the 59th annual convention of 
the International Association of Electro 
An even 200 
members and guests attended the conven 


Albe rta, 


typers & Stereotypers, Inc 
tion Sept. 5-8 at Lake Louise 
Canada 
The new secretary-treasurer is Floyd 
C. Larson, civilian director since 1946 of 
the Navy Printing Office, Great Lakes, 
Ill. He succeeds A. P. Schloegel of Cleve 
land, who is retiring after 161% years of 
service with IAES. Larson expects to take 
office in Cleveland on or about Nov. 1 
By resolution, the convention also 
authorized the secretary and the letter 
press committee to work with the Ameri 
can Photoengravers Association and other 
letterpress groups and interests to explore 
the possibilities of forming an all-induser 
research and development organization 
Payson M. Curry, president of Syracuse 
NLY Electroty pe Cor} 


other new officer elected. He 


was the only 
succeeds 
James E. Thomas of Albany as second 
Vice president 


IAES 


were: president, Elmer M. Schwartz, pres 


Reelected fo second terms by 


ident of the United Electrotype & Stereo 
type Co., Chicago; first vice-president 
Walter ¢ Deye Quality En 
graving & Electrotype Co., Cincinnati 
and third vice-president, C. H. McNellen 


Electroty pe Co., Ltd 


secretary 


president, Boma 
Poronto 

Other actions taken by the convention 
were to continue the publicity and educa 
tional programs started in 1955 and t 
sclect convention and meeting sites for 
1957. The spring conference and exhibi 
tion will be held in Buffalo, while the 
60th annual convention will meet in 
Florida 

Guest speakers Donald ( 
and A. A 
pictures of the future of letterpress 


ing. At the same time, ther 


Cottrell, Jr 
Polscher painted optimistic 
print 
advised elec 
trotypers and other segments of the letter 
press industry of the need for educational 
and development programs 

Mr Larson who will succeed Mr 
Schloegel as secretary-treasurer, has been 
a printing plant owner, superintendent 
ind general manager. He has three years 
World War II service as a Naval officer 
and tor the last ten years has been civilian 
lirector of the Navy 
Great Lakes, Ill. He also has 25 years of 


Printing Service, 


ral hic arts association ¢ xperience and 
recently was elected to the International 
Craftsmen’s board of governors. He was 
International Printing Week chairman 
for 1954-1955 and 1955-1956 
President Schwartz opened the conven 


non Wednesday, Sept with an account 





Elmer M. Schwartz 


Floyd C. Larson 


of his stewardship. He also reported on 
the results of the second annual electro 
typing and stereotyping business study 

Exactly half, or of our active mem 
bers, completed questionnaires for our 
confidential accountant,” he said, “show 
ing the volume of business done in 1955 
and where it came from. By comparison 
with 1954, our volume was about the 
Sam 

Sources of 


business showed some 


reported About two per 


changes,” he rej 


cent less electrotyping business came from 
magazine publications and periodicals in 
1955. Advertising agency business also 
was down three per cent 

On the plus side,” he continued, “bust 


nearly three pet 


ness from printers was uf | 


’ 
cent. Folding box, carton and label work 
was Up more than nine per cent 

At the same session, Carl N. Becker 
chairman of the public relations commit 
tee and president of the Becker Electro 
Milwauke« 


lic relations report by the 


type Co introduced the pub 
Maurice | 
Collins Organization 


16 copies 


This report showed that 90 | 


of Che Present and Future of the Print 
[ | D Robbins had been 


listributed; that cight new showings of 


ing Processes 


the electrotype film had been made on 
television; and that scores of articles had 
appeared in trade publications and news 
papers 

' 


clectroty pe letter, ress 


dd ) 
In addition } 


programs are scheduled for the fall and 


Albert J. Spelker, 80, of Toledo, and Emil G. J 
Gratz, 74, of Pittsburgh, pose at the Interna 


tional Association of Electrotypers & Stereo 


typers convention at Lake Louise, Alberta, Can 


They both started their careers in the 1890's 





Floyd Larson New Electrotypers Secretary- Treasurer 


winter, 49 plant visits were made sinc 


ublications are plann 


May; two new | 


and more than 1,200 advertising and di 
rect mail inquiries were handled 
Motivation Research for the Electre 
typer Was the sul 
talk | A. A. Polscher 
Detroit othce of McCann 


ject on Tuesday of a 
producti nh man 
ager of the 
Erickson, Ine 

lo open the Thursda 
sion, Harold A. Fleis 


letterpress committee and president of th 


afternoon ses 


chairman of the 


Nauonal Electrotype Co., Chicago, sul 
mitted a report on the progress of a ictt 
press researe h program 


Members of this association and of 


the American Photoenxzravers Associa 


tion,’ he said, “recently were polled tor 


opinions. To date, 70 per cent of the ele 


trotypers and O8 per cent of the phot 
engravers polled have returned question 
naires in tavor of the idea of beginning 


a program of letterpress development an 


research. Sample opinions expressed | 


printing press and equipment manutac 
turers, printers and other letterpress in 
terests also are favorable. Kighty-tive cf 
cent of these approve he said 

Taking as his theme “A New Centurs 
ot Letterpress Printing Donald C. Cor 
trell, Jr 


Cottrell Company, reviewed the past LOO 


western district Manage 


ars of letterpress printing press man 


facturing and indicated what was in th 


future 


Electrotypers Present Special 
Programs to Graphic Arts Groups 
The International Association of Ele 


trotypers & Stereotypers, Inc is part of 


; 
i public relations campaign is offering 


puckape | special clectrotyy 


comy letel } 
and letterpress programs tree of charge 


I he have been book« 1 with graph art 


sroups for this fall and winter. Five of 
the programs will be in the Middlewest 
five in the East, three on the Pacific coast 
ind two in the South 
A color-sound electrotype tilm wall be 
ntroduced | an industry leader who will 
ilso discuss the |. D. Robbins report ¢ 
The Present and Future of the Printing 
Processes” and will participate in a que 


tion and answer period, Informaty 


ibout these programs ma be ol taine 
from the Maurice FE. Collins Organization 
») BE. Wacker Dr., Chicago 1, Hl 


Brown-Bridge Mills Expands 
Ihe Brown-Bridge Mills, Ine Ire 


Ohio, is planning an expansion program 


cosuing about $500,000. A new plant 

being completed this fall consists of 

ground floor and basement with about 
2,000 square feet Of floor $ 


{1 floor may be added later 


Finishe 
ind raw stock will be kept in the nev 


lant with new equipment to be installed 
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Arriving in Honolulu after the Los Angeles Craftsmen’s Convention are (I. to r.) newly-elected In 


ternational president, George Wise, Cleveland; A. R. Tommasini, San Francisco, immediate past 


president, and Reaugh Fisher, Los Angeles, general chairman of convention. Forty-nine Craftsmen (in 


cluding wives) took the trip, seeing Hawaii for about ten days. Honolulu Club officers were installed 


Gravure Technical Assn. 
To Hold Forum in Chicago 


Gravure Technical Association's Oct 
25th forum at Chicago's Sherman Hotel 
is due to get under way with a discussion 
of the development of proofing presses 
for letterpress by Philip C. Simons, en 
graving division manager, Curtis Publish 
ing Co., Philadelphia 

Prooting presses for gravure cylinders 
will be studied panelwise in terms of press 
manufacturers versus engravers and print 
ers. On the manufacturing side will be 
Joseph Martin, Champlain Co., Inc., E. J 
Peal, Kidder Press Co., George J. Bernard, 
Jr., Magnat Machinery & Pattern Co.; D 
E. Murray, American Type Founders 
Fulton MacArthur of MacArthur Associ 
ates, and an E. G. Staude Mfg. Co. repre 
sentative, Engravers and printers: Oscar 
Smiel, Intaglio Service Corp.; George D 
Beck of Beck Engraving Co., Walter H 
Haase, Acme Gravure Services, Robert 
MacKay, Southern Gravure Services; Arch 
Dixon, Marathon Corp., and Jack L. Ros 
er, Milprint, Inc 

Dr. Walter W. Roehr, Kimberly-Clark 
Corp., will review a study of mealiness in 
four-color gravure printing 

Slated to report graphic arts develo; 
ment abroad as they saw them recently 
are Ira Weber, Sinclair & Valentine Co 
Matthew Romano, Triangle Publications 
Carl M. Bigsby, California Rotogravure 
Co., W. |. Alexewicz, McGraw Color 
graph Co.; Kenneth H. Wollaeger, U.S 
Printing & Lithograph Co.; H. E. Peyre 
brune, Michle Printing Press & Mtg. Co 
and Carl H, Ringe, R. Hoe & Co 


IP! Opens New Pittsburgh Office 
Interchemical Corp., Printing Ink Di 

vision, has opened a new IPI sales and 

service location in Pittsburgh, Pa. Robert 


(5. Pender is the manager 
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Packaging and Materials Handling 
Course in St. Louis Oct. 22-25 

St. Louis University and the Society of 
of Industrial Packaging and Materials 
Handling Engineers are sponsoring a 
comprehensive technical short course in 
protective packaging and materials hand 
ling Oct. 22-25 in Kiel Auditorium, St 
Louis. The 26 morning sessions are di 
vided into three divisions: protective 
packaging, materials handling, and hu 
man relations in industry 

The subjects will range from technical 
information to training programs, sales 
manship, and labor-management bargain 
ing. There will be a ‘special projects ses 


sion” devoted to specific requests 


Blattenberger Is Keynoter 
At National Safety Meet 


The National Safety Congress will be 
held in Chicago at the Conrad Hilton 
Hotel Oct. 22-26. Keynote speaker at the 
Printing and Publishing Section Oct. 24 
is Raymond Blattenberger, public printer 
of the United States. With him will be 
Dr. Harry Levinson, director of the divi 
sion of industrial mental health, Men 
ninger Foundation, Topeka, Kan., who 
will speak on the illogical logic of acci 
dent prevention 

On Oct. 25, Richard L. Siegel, Gardner 
Board & Carton Co., Chicago, will speak 
on industrial relations and safety. Dr 
Hedwig Kuhn, Kuhn Clinic, Hammond, 
Ind., will discuss “Eyes.” The relation of 
safety and production will be the topic 
of John Redpath, Chicago Carton Co 

The American Society of Safety Engi 
neers will sponsor sessions on general in 
dustrial interest with discussions on 
human engineering, materials handling, 
noise control, employee attitudes, and 
others on Wednesday, Thursday and Fri 


day mornings 


Package Design Contest Is On 

The Third American Package Design 
Competition, sponsored by the Package 
Designers Council, is now under way 
Competing for cash awards are American 
and Canadian designers, product manu 
facturers, packaging suppliers, advertis 
ing agencies, and others concerned with 
creation and production of mass-produced 
packages. Entry deadline is Nov. 1. Fur 
ther information is available from the 
Council at 12 E. 42nd St., New York 16 


Moby Dick’ is the theme of the 1956-1957 midyear calendar of the Harris-Seybold Co., 4510 E. 
7\st St., Cleveland 5. Reproduction rights to the illustration, as well as to the previous illustrations 
in the annual Harris-Seybold calendar series—‘‘Tom Sawyer,” ‘Treasure Island,”” and ‘Robin Hood’ 


are available from Harris-Seybold, with licensing fees going to support the Education Council 
of the Graphic Arts Industry, Inc. The painting is by Everett Henry and is based on Herman 
Melville's famous novel about a great white whale. Reproduction is in four colors by lithography 
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Arthur Burdge Ils DMAA’s 
New Full-Time President 


The Direct Mail Advertising Associa 
tion now has a full-time paid president, 
George E. Burdge, former assistant to the 
vice-president in charge of bottle sales for 
the Coca-Cola Co., Atlanta, Ga. His ap 
pointment was announced at the 39th an 
nual convention, Oct. 1-3, in New York 
City. The managing directorship was 


abolished. Mr. Burdge took over that 





George V. Rumage 


Arthur E. Burdge 
work from George V. Rumage who re 
signed to become a direct mail consultant 
in New York City 

William EF 
the Federation for Railway Progress, 
Washington, D.C., and former DMAA 
American vice president, 1s DMAA's 


Carlberg 


Merriam, vice-president of 


board chairman. Glory Palm 
Zellerbach Paper Co., San Francisco, is 
secretary, succeeding David Goldwasser, 
Atlanta (Ga 
elected American vice-chairman. New 


Envelope Co., who was 


Canadian vice-chairman 1s former Cana 
dian vice-president Douglas B. Mahoney 
of Frank W. Horner, Limited, Montreal 
Theodore V. Bihler, New York Journal 
of Commerce, continues as treasurer 

Mr. Burdge is a graduate of Wharton 
School, University of Pennsylvania. His 
early ¢ x perience ine luded advertising 
agency, department store retail supervis 
ing, Magazine work, and food store oper 
ation. He then became Greater Atlanta 
Community Chest public relations dire 
tor and an Atlanta University instructor 

He has served as president of the At 
lanta Advertising Club, district governor 
and a board member of the Advertising 
Federation of America, and chairman of 
International Council of Industrial Edi 


tors | ublications contest 


William H. Sills, Calvert Litho 
Board Chairman, Dies at Age 41 
William H. Sills, chairman of the 
board of directors of Calvert Lithograph 
ing Co., Detroit, died Aug. 23 at his 
home in Winnetka, Ill. He was 41 years 
old. He was also president of Sills & Co 
Chicago investment bankers 
Charles F. King, Calvert president, said 
that no successor to Mr. Sills as board 
chairman has been selected. No changes 


in Management are contemplated 


Officers Elected by Washington 
Graphic Arts Association 

John S. Beckham, 
Newspaper Printers Corp., has succeeded 
A Me rkle, Inc 9 
as president of the Graphic Arts Associa 
tion of Washington, D.( 

Other ofhcers chosen at the 


general manager, 


Garwood Chamberlin, I 


associa 
tion's 42nd annual meeting on Sept. | 
are Ralph I 


ing Co., vice-president; Clarence E. Hat 


Dewhirst, American Print 


lowe ot Harlowe Typography, Inc., re 
and David Porterfield, 


Ir., Arrow Service, 


cording secretary, 
treasurer. George P 
Mallonee continues as executive secre 


tary with Doris T. Hall as his assistant 


Crane & Co. and Byron Weston, 
Paper Mills, Join Interests 

Crane & Co., Inc., Dalton, Mass., manu 
tacturer of LOO per cent rag papers tor 
business and social use and of currency 
papers, has bought all of the outstanding 
stock in Byron Weston Co., also of Dal 
ton. This purchase joins two of this coun 
try's longest established mills 

Byron Weston will continue operations 
as a separate corporate entity under its 
own name. It will distribute its lines of 
rak papers for business and kovernment 
records, letterheads and ledger stocks, in 
dependently. No management or policy 


changes are contemplated 





1-Time Roll 


rey N:1:5°)) Bs 


NOW simplify your forms production with these 2 great new TARA 





general-purpose carbons! Both make up to 


10 good, legible copies. Because of 


standardized long-run production on the 4 most wanted, practical widths, we can 


pass on important savings to you! 


4 STOCK WIDTHS: 
5% 6% 8% 107%" 
in 8,000-f1. rolls with %” CLEAN EDGE on 


right side 





Following length and widths available on 
10-day advance ordering 
12,000-ft. rolls. (544 6%", 814", 10%”) 


at no additional cost 








NO. 3030 BLACK 





NO. 2020 BLUE 





CALL or WRITE TODAY for SAMPLES and PRICES 


THE AMERICAN CARBON PAPER CORP. 


1313 West Lake Street « 


Chicago 7, Winois ¢ 


ee a 
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The Dayco Color Separator 


The Dayco Color Separator (only mechanical 
color separator made) eliminates expensive 
roller-cutting, drastically reduces make-ready 
time and press time. Lets you print several 
colors——one time through the press-——with 


splits as narrow as 144” and no color mixing. 











From fountain to form 
Dayeos roll out ink 7 
smoothly for livelier 


reproduction 





For every press position ductor distributor, angle, vibrator or form— 
there's a job-proved Dayco Letterpress Roller to help you print more 
sharply detailed half-tones, more realistic solids 

You Ret smoother ink distribution because rigidly controlled manu 
facturing methods make Daycos perfectly true in diameter. And 
Daycos stay permanently truc because their specially compounded syn 
thetic rubber won't melt or swell, regardless of press speed, length 
of run, heat, humidity, or weather conditions 

In the form position Daycos lay ink with a deft, sure couch. Their 
satin-smooth surface is sofe and resilient, their tack unmatched, giving 
every printing face the ink coverage you want 

Try Daycos on your presses. You'll see that they save money 3 ways 

1. Daycos reduce press downtime because they never need resetting 

2. Daycos hold their face longer—give more miles of perfect ink 

ing in the ferm position; 
3. When Daycos finally do need resurfacing, they can be re-Daycoed 
like new at far less than their original cost 

Ask your Dayco Representative how to multiply your press capacity 
and increase your profits with Dayco Colors Separators and Dayco 
Fountain Dividers. Without cutting a single, valuable roller you can 
run two, three or more colors through your one-color presses with 
splits as narrow as 11 inches 

Get full information from your Dayco Representative or write 


Dayton Rubber Co Dayco Div., Dayton 1, Ohio 








© 0. 8. 19% 






7/ 
ubbexr 


YEARS OF PROGRESS 


Fountain Divider 






ane Dayton, 
2 


The ideal fountain divider for split color and ( 


all other fountain uses, the Dayco Fountain 
Dayco Rollers . . . for Offset, Letterpress, Newspaper, Gravure, Analin, Coating, 
Graining, Steel Mills 


Dayco Offset Blankets. Dayco Fountain Dividers. Dayco Color Separators, 


Divider is absolutely leakproof, quickly in 
stalled, easily adjusted and cleaned. It is 
sturdily constructed for years of economical 


service. Fully Guaranteed. West Coast Distributor, Tillicum Rubber Co., Lacey, Wash. 








Donald C. Cottrell, 64, 
Dies in Westerly, R.1. 


Donald ¢ 
Cottrell Co. who was looking forward to 


Cottrell, president of the 


enjoyment of retired life beginning this 
month, died on 
Sept. 16 in West 

erly (R.L) Hospi 
tal. His untimely 
death came as a % 

vere shock to his 
family, business as 
sociates and count 

less other friends 
Born in Westerly, 
he was a grandson 
of Calvert Cottrell, 





Donald C. Cottrell 


who cofounded the 
Cottrell printing press manufacturing 
house in 1855. He was graduated from 
Harvard University in 1915 and was a 
captain in World War I, He became as 
sociated with the Cottrell business after 
the war. In 1920 he left to become con 
nected first with the United Drug Co. in 
Boston and then with the Sanderson & 
Porter engineering firm 
Mr. Cottrell returned to his family’s 
company in 1932 and served in the New 
York othce for a year and in Chicago for 
three years before he was named presi 
dent of the Claybourn Division. He was 
elected president of the Cottrell firm in 
1949. In 1954 he played a leading part 
in the negotiations under which Harris 
Seybold acquired what was then known 
B. Cottrell Co 


Cottrell’s president was guest of honor 


as the ( 


at a New York banquet last October when 
the Newcomen Society of North America 
paid tribute to the company for its cen 
tury of contributions to the industrial 
progress of the graphic arts. George S$ 
Dively 


the company as a leader in the press build 


Harris-Seybold president, hailed 


ing field and as a pioneer in the develop 
ment of letterpress color reproduction 
equipment 

Mr. Cottrell was a director of the Na 
nonal Printing Equipment Association 


Platen Press Instructional Film 
For Beginners Is Available 

An instructional film entitled “Putting 
the Job on the Platen Press” was shown 
recently at the 41st Annual Conference on 
Barbara, 


Calit. The tilm, designed for students 


Printing Education at Santa 
without previous platen press experience, 
covers the inking of the press, the hand 
ling of forms, preparing a simple packing, 
and correcting impression and position 

Robert | 
structor at Luther Burbank Junior High 
School, Burbank, Calif., produced the 


hlm. Preview prints, purchase or rental 


Appleton, graphic arts in 


of the film may be obtained from Bailey 
Films, Inc., 6509 De Longpré Ave., Hol 


lywood 28, Calif 
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The camera crew prepares to shoot a movie on 


modern paper cutting for Harris-Seybold Co 


Two Harris-Seybold Movies Now 
Available on Paper-Cutting 

Harris-Seybold Co, has produced two 
motion pictures on modern paper cutting 
and trimming. “The Safer Saber” features 
the new Seybold Saber line of 41-, 47 
and 54-inch power cutters 

The new line of 65-, 85-, and 100-inch 
full-hydraulic cutters and trimmers are 
Accuracy by the Car 
load This film is keyed to large com 


demonstrated in 


mercial printing finishing departments 
and trade binderies where stock by the 
lift, con, and carload is handled 
Positioning, Clamping, and cutting are 
shown with some slow-motion shots. Both 
films are 16mm, in color and sound, and 
run about 18 minutes each. Showings 
can be arranged through Harris-Seybold 
dealers or by writing to the company at 
i510 E. 71st Se, Cleveland 5, Ohio 


Clawson Joins Harris-Seybold 
As Sales Promotion Manager 

William T. Clawson has been named 
sales promotion manager of the Harris 
Seybold Co. in Cleveland. His work will 
consist of a con 
tinuing appraisal 
of the company’s 
customer scrvices 
He will assist in 
industry activities 


and communica 





tions, and advis« 
on ways of kee} 


ing sales-service 





: 
ue 


William T. Clawson 


functions up-to 
date. Clawson pre 
viously was direc 
tor of marketing for the Miller Printing 
Machinery Co., 
ten years with Miller, he was vice-presi 
dent of National Metal Products Co. He 
PIA Printers and 


Exhibit 


Pittsburgh. Prior to his 


is the originator of the 
Lithographers Self-Advertising 
and Awards” and is a member of the In 
ternational Association of Printing Hous« 


Craftsmen 


Lewis Fink Succeeds Hacker 
As President of MASA 


Lewis L. Fink, president of the Lewis 
Advertising Co., Baltimore direct mail 
firm, is the new president of the Mail Ad 
vertising Service 
Association Inter 
national of Detroit 

Mr. Fink was 
elected to head the 
1,000-member as 
sociation at MA 
SA's 35th annual 
convention in Chi 
cago, Aug. 24-28 
He succeeds D. W 
Hacker of Detroit, 


who served as pres 





Lewis L. Fink 


ident of the association for two years 

Election to the presidency has capped a 
steady rise through MASA ranks for Mr 
Fink. He was first vice-president during 
1954-56, and is now serving his second 
three-year term as a member of the board 
of directors. He was also president of 
MASA’s Baltimore chapter for five years 
He has been in advertising since age 21 

The Miles Kimball Award, highest 
honor in direct mail advertising, was pre 
sented to Charles $. Downs, vice-presi 
dent in charge of advertising and public 
relations for the Abbott Laboratories, 
North Chicago, Ill 

Mr. Downs is the fifth winner of the 
Kimball Award. The award is given an 
nually by the MASA to the man or wom 
an who has made the most outstanding 
contributions toward more effective use 
of direct mail advertising 

Mr. Downs is president of the Mail 
Advertising Club of Chicago and a direc 
tor of the Chicago Federated Advertising 
Club 

He is also a member of the Direct Mail 
Advertising Association in which he has 
held several national posts. He was DM 
AA American vice-president from 1953 
to 1955 

The Miles Kimball award was first 
awarded by the MASA in 1952 to honor 
the memory of the late Miles Kimball, 
pioneer mail order genius of Oshkosh, 
Wis. A former president of the MASA, 
Mr. Kimball died in 1949 

One of Boston's largest direct mail 
plants, Hub Mail Advertising Service, 
Inc., was awarded the John Howie Wright 
cup, symbolizing the best creative adver 
tising program for a direct mail concern 

The MASA convention drew 600 del 
gates from all over the world, including 
several from Europe. The organization 
has members in Canada, France, Belgium, 
Switzerland, Germany, Sweden, Holland, 
Norway, Puerto Rico, and New Zealand 

Members of MASA create and produce 
more than 60 per cent of all direct mail 
advertising in the United States and 


Canada 
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Challenge announces a new improved line 





of 19”, 





~ of 





6” and 30” 


POWER and LEVER PAPER CUTTERS 


Fourteen new time saving, cost cutting im- 
provements are provided in the new Series H 
line of Challenge Paper Cutters. 

Cutting is up to 100% faster and easier. Knife 
changing is simplified. Performance is smoother 
and easier. In all, there are 14 definite engi- 
neering advancements that can benefit your 
cutting operations. 

After you’ve checked, we are sure you'll 
agree these improvements make Challenge 


Power and Lever Cutters—already the out 
standing paper cutters in their class— your 
best buy! 

Now, more than ever, it will pay you to get 
a Challenge power-operated paper cutter or 
lever cutter for your operations, to replace 
old equipment or to expand your present 
paper cutting facilities. See your Authorized 
Challenge Equipment Dealer today or mail 
coupon for more information. 


Some of the improved features built into the new H Series Challenge Paper Cutters 


FASTER CUTTING 
\ new, power drive produces a 
100% increase in the cutting 
peed of all Challenge Power 


AUTOMATIC KNIFE BAR RETURN 
On all 26';" and 30%" Challenge 
Power Cutters the knife bar 
returns to up position automat 


MORE OPERATING ROOM 
Front table of 264%" and 30% 
Model-H Challenge 


Cutters now increased to 18% 


Power 















PC -103 


Cutter ically after 


48 stroke 


Cutter now operates at 


per minute —slightly cutting stroke 


more than 2 seconds per cut 


A new knife 


when power | 


THE CHALLENGE MACHINERY COMPANY 


Office, Factories, Showroom: 


Pama esom 24 Bts ees 284678646 4 OS 


completing each 


NEW KNIFE BAR SAFETY DEVICE 


prevents knife bar drifting down 
hut off maintain 
ing positive control of knife 


in front of knife bar to provide 


easier handling of paper 


EASIER KNIFE CHANGING 


safety device Knife bar bolts are inside the side 
frame when the knife bar is up or 
down, making them more acces 


sible for easier replacement of 






knife with knife bar in up position 


Check FIRST with 





For PAPER CUTTERS 


THE CHALLENGE MACHINERY COMPANY 
GRAND HAVEN, MICHIGAN 


[] Please send more information on the New, 


Improved Challenge H Model Paper Cutter 


NAME 


COMPANY 


ADDRESS 


POSITION 








Gothics 


No matter what size, no matter what purpose, it always looks right in 





The great variety of ATF Gothic type faces is yours to command — for expressive 


typographic styling which wins your customers’ approval. ATF places at your fingertips 
the finest families of type faces, to give you the right size and style for every printing 
purpose. Your local Authorized ATF Type Dealer provides the type you need — when you 
want it. Ask him for your copy of ATF’s Handy Type Index and speci 


hures of the Gothics or write directly to the Type Division 


men bro 
American Type Founders, 200 Elmora Avenue, Elizabeth, New Jersey 


ATF TYPE NEWS IS GOOD NEWS FOR EVERYBODY 
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GRAND HAVEN, MICHIGAN | 
DEALERS IN ALL PRINCIPAL CITIES | 


Authorized 
ATF type dealers 


Eastern region 


BALTIMORE 

George R. Keller, inc 
BOSTON 

Wild and Stevens, inc 
BUFFALO 


Buffalo Printers’ Supply Company 
NEW YORK 

New York ATF Type Distr.butors, Inc 
NEWARK 

Globe Printers’ Supply, inc 
PHILADELPHIA 

Foster ATF Type Sales Company 
PITTSBURGH 

U. S. Printing Supply Company 
SYRACUSE 

The Alling & Cory Company 
WASHINGTON, D.C 

George R. Keller, in 


Midwestern region 
CHICAGO 

Graphic Arts Equipment Company 
CINCINNATI 

Cincinnati ATF Type Sales, Inc 
CLEVELAND 

Cleveland ATF Type Sales Company 
DES MOINES 

Capitol Printing Ink Company 
DETROIT 

Turner Printing Machinery, inc 
GRAND RAPIDS 

The Central Trade Plant of Grand Rapids 
INDIANAPOLIS 

Modern Photo Offset Supply, Inc 
KANSAS CITY 

Western Typesetting Company, inc 
MILWAUKEE 

Milwaukee Printers’ Roller Company 
MINNEAPOLIS 

Perfection Type, In 
ST. LOUIS 

Warwick Typographers, Inc 


Southern region 
ATLANTA 

Southeastern Printers’ Supply Company 
BIRMINGHAM 

Dixie Type and 
CHARLOTTE 

George R. Keller Company 
DALLAS 

Robert W. Grubbe Company 
JACKSON, MISS 

standard Mat Service 
LITTLE ROCK 

Roach Printers’ Supply Company 
MIAMI 

Printing and Offset Supply 
SAN ANTONIO 

Texas Type Foundry 


« 


supply Company 


Rocky Mountain region 
A. E. HEINSOHN: Offices in 


Lenver, Phoenix, Salt Lake City, Albuquerque 


West Coast region 
LOS ANGELES 

The Steward Company 
PORTLAND 

A. D. Coy Company, Inc 
SAN FRANCISCO 

Griffin Brothers, Inc 
SEATTLE 

A.D. Coy Company, in 


Canada 


SEARS LIMITED: Offices in 
Toronto, Montreal, Vancouver, Winnipeg 


Look for this sign 








AUTHORIZED 
TYPE 
DEALER 





Commercial Printers Can Beat 
Private Printer at Own Game 


Concluded from page 55 

spects, to be more efficient than the small 
commercial plant, or the “bed-room 
shop, from which it takes work 

The duplicator, of course, cannot usual 
ly match the quality of the work produced 
by the smaller commercial plant, but on 
many jobs it produces adequate quality 
at greater speed 

The smaller plants should meet this 
situation by installing the new duplica 
tors, and Riving their customers taster 
service than their customers can obtain 
from privately-owned machines 

The PIA Committee believes that the 
duplicator problem must be solved at the 
grass-roots level. Printers must revise 
their attitude toward the customer who 
If you tell 


a customer who wants a job tomorrow, 


requests “impossible service 


that you can’t touch it until next week, 
you have prepared the ground for the 
duplicator salesman who tells him: “With 
this machine, you can do all your own 
printing, and the girl in your office can 
run it 

There is only one answer: The way to 
meet this kind of competition is to take 
it over, by installing your own duplica 
tors and the most modern auxiliary equip 
ment. In this field, just as in letterpress, 
there 1s plenty of room tor service tea 
tures which the girl in the customer's 
office can never learn to do 

Several printers have reported a most 
effective method of dealing with a cus 
tomer who has just installed his own 
duplicator, One describes it as follows 

I gave all the help I could to the fellow 
in charge of the duplicator installation 
He didn’t have his own platemaking 
equipment, so | offered to make his plates 
He didn't have the type faces he needed, 
so I offered to furnish him the necessary 
reproduction proofs. His cutter and his 
bindery facilities often prove d inadequate, 
so | offered to help him out. In the end, I 
was doing almost as much business with 
his company as I had done before, and 
when good jobs came along, | was the one 
who got them. After a while the firm got 
tired of the printing business, and got rid 
of its duplicator, but meanwhile | had a 
quired one, so that | could render them 
the kind of rush service, on emergency 
jobs, that they had become used to 

Company D; An insurance company 
owned and operated several duplicators 
Ihe man in charge of the department was 


constantly handicapped for lack of suit 


able type faces; for perforators, stitchers 
ind numerous bindery facilities 

The printer, sensing the inadequacies 
of the privat plant, kept a close service 


} 


relauonship which inevitably led to the 


sale of all the duplicators, save one, which 
was retained to meet emergencies, Such 
case histories should be valuable examples 
for printers to use in approaching cus 
tomers who have “gone overboard” for 
too much private plant equipment 

The duplicator and the full-size pri 
vate plant are thus two aspects of the same 
problem. The controlling consideration 
in the case of the duplicator is rapidity of 
service, in regard to the private plant, the 
criteria are ethiciency and cost 

Both aspects of the problem are cover 
ed by the materials in the PIA Privat 
Plant Kit which is available through local 
associations athliated with PIA. It has 
been designed for the use of individual 
commercial plant executives in converting 
potential customers trom the operation of 
private plants 

Attractive in format, the materials in 
the kit are flexible enough to be adapted 
to the individual needs of each printer's 
own campaign. By using them in the con 
text of a man-to-man relationship with 
the top executive of a potential customer, 
the ARRTCSSIVE commercial printer can 
throw a strong light upon a complex 
operation about which the man he is ap 
proaching probably knows very litel 

The committee will have achieved its 
purpose if it has furnished each commer 
cial printer the means of bringing square 
ly home to his potential customer the ne 
cessity Of tacing the question: “Is yow 


private plant an asset or a liability? 


Malcolm Frost Appointed Head 
Of Book Manufacturers’ Institute 
Malcolm H. Frost has been appointed 
executive director of the Book Manufa 
turers Institute, with he adquarters in 
New York City 
He succeeds J. Ray 
mond Tiffany, gen 
eral counsel from 
1945 until he died 
in April of this 
year. Mr. Frost is a 
Yale University 
alumnus with a B 
A. degree and re 
ceived his LL.B de 


gree from Harvard 





Malcolm H. Frost 


Law School, From 

1924 to 1925, he was an instructor at the 
college of Yale-in-China. He is a mem 
ber of the bar of Massachusetts and New 
York 


and was formerly general counsel, advet 


practices also in the Federal Courts 


ising Manager and 


executive vice presi 
lent of Metcalf Bros. & Co., texule firm 
He has served as a director and commit 
teeman of the National Association of 


Wool Manufacturer 
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Richard McArthur, Nationally-Known Type 
Designer and Craftsman, Dies in Atlanta 


Kichard N. McArthur, internationally 
known printing craftsman and a designer 
and improver of type faces, died Sepr. 1‘ 
in Atlanta, Ga. He was | resident and co 
founder of the Higgins-McArthur Co 
Atlanta printers 

McArthur was one of the book de 
signers of 20 nations selected last year to 
participate in a project honoring Guten 
j 


berg. Each designed a page from the book 


of Genesis on the 100th anniversary of 
the printing of the famed Gutenberg 
Bible 

Karly in his varied career, Mr. Me 
Arthur became competent in both press 


work and 


in Composing room Ope rations 
In 190 he lett the composing room ot 
Foote & Davies’ Co., Atlanta, to write and 
print advertising for the Dodson Printers 
Supply Co., Atlanta. From 1908 to 1912 
he worked for the Keystone Type Found 
ry, Philadelphia, where he became assist 
int to the general manager 

In 191 McArthur returned south to 
become manager of the Southern Printers 
Supply Co. The Barnhart Brothers and 
Spindler Type Foundry, Chicago, aj 
pointed him advertising manager in 1916 


In the following nine years, he did much 


csipzning recutting renaming and rr 
viving of some 140 type faces. He re 
turned to Atlanta in 1925, and took part 
in the establishment of the Higgins 
McArthur Co 

His achievements in the graphic arts 
field included the designing of two type 
faces—-Old Dutch, a series of decorative 
capitals later renamed French Copper 
plate, and an italic type face used for ad 
verusing by Hart, Schaffner and Marx 

McArthur recognized the talents of 
many designers early in their careers 
Among these was Will Ransom, who pro 
duced Parsons. Oswald Cooper was pet 
suaded to produce Cooper Black, which 
inaugurated the Cooper family of type 
faces, Other type tace designers which 
McArthur “discovered” included George 
Trenholm and Norman Munder. Inti 
mates of his included Frederic William 
Goudy and Stanley Morison of the Lon 
don Times, McArthur was one of the 
principal authors of “The Book of Oz 
Cooper He 
friendship with F. W. Goudy by spending 


also paid tribute to his 


much time getting up memorials to honor 
his memory 

At the ume of his death, McArthur was 
at work cataloging an extensive library of 
fine printing which he had personally 
gathered for the Printing Industry of At 
lanta. He had led in the establishment of 
permanent headquarters for that organ 
ization of which he was past president 

In 1951, McArthur proposed a Printers 
Hall of Fame 


this project is still Rome on 


Organizational work on 
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RICHARD N. McARTHUR 


Research Expert Joins RIT Staff 

Sven Ahrenkilde, a member of th 
Graphic Arts Group of the Danish Civil 
Engineers Association, has joined the 
Graphic Arts Ke 
search Division 
Rochester 
f Tech 


nology. He has 


Stall af 


Institute « 


charge of the pho 
tographic labora 
tory and is working 
primarily on color 
reproduction prob 
lems. He formerly 


was employed in 


Sven Ahrenkilde 


the laboratories of 

the Graphic College of Denmark. He 
taught process photogray hy and mathe 
matics, did consulting work on probl ms 
submitted by the graphic arts industry, 
and file work for the college library's 


technical service 


DuPont and Mexican Firm Join 
Gravure Research, Inc. 

E. 1. du Pont de Nemours & Co photo 
| roducts de partment and the Mexico City 
firm of Artes Graticas Unidas, S.A. have 
become associate members of Gravure Re 
search, Inc., a nonprofit organization in 
cluding gravure printers, engravers, suj 
pliers, and equipment manufacturers 

At the new Gravure Research labora 
tories in New York City, Harvey George 
is direc tung a program aime dat Improving 
gravure color production processes and 


performance of rotogravure presses 





Carnegie Tech Now Offers 
G. A. Technical Option 


The School of Printing Management at 
Carnegie Institute of Technology in Pirtts- 
burgh is offering a new four-year “graphic 
arts technical option” program, which was 
developed in cooperation with the Re 
search and Engineering Council of the 
Graphic Arts Industry 

Dean Glen U. Cleeton said that the 
course, taught nowhere else, will prepare 
students for positions involving applica 
tion of scientific principles and analytic 
techniques to graphic arts production and 
development problems 

We have had a tremendous demand 
for graduates thus trained,” he said. “Em 
ployers, especially in the equipment serv 
icing and paper fields, are seeking, befor« 
any other graduates, students trained for 
positions requiring ability to work in 
areas Of technological advancement of 
ral hic arts processes 

The new course, open to qualified high 
school students who demonstrate Spec ial 
aptitudes in science and mathematics 
leads to a B.S. degree in printing manage 
ment, and is aimed at meeting the needs 
of those who can plan for self-directed 
later development 

Carnegie’s other courses lay emphasis 
on what learning may mean from a pro 
duction control or management view 
point. Dean Cleeton pointed out that de 
mand from the industry “has made us 
realize that we must also produce students 
skilled in technical sciences, and Cal able 
of understanding entire production prob 
lems from management through account 


ing, enginecring, and graphic arts phases 


Anderson President of Davidson 
Martin M. Reed, president of Mergen 
thaler Linotype Co., announced last 
month the election of Harry C. Anderson 
as president of 
Davidson Corp., 
Brooklyn, N.Y. Mr 
Anderson is a past 
president of the 
Office Equipment 
Manufacturers In 
stitute and the Na 
tional Sales Exec 
utives. He was 
formerly associated 


with the A. B. Dick 


Co, as vice-pres! 





Harry C. Anderson 


dent in charge of sales and as an inde 
pendent distributor in the Metropolitan 
New York area. W. W 


continues as executive vice-president of 


Davidson, Jr., 
Mergenthaler's Davidson subsidiary 


Heidelberg Showroom in Cleveland 
Heidelberg Eastern, Inc, has opened a 

press showroom at 2430 Euclid Ave 

Cleveland, with James D. McCann as 


manager 
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18th Packaging Institute 
Forum Held in Cleveland 


A. Douglas Murphy, Esso Standard Oil 
Co., is the Packaging Institute’s new pres 
ident. He was elected at the 18th Annual 
Packaging Forum 
Sept. 10-12 in the 
Statler Hotel, 
Cleveland. Serving 
with him are Har 
old Mosedale, Jr., 
Packaging Machin 
ery Co., vice-presi 
dent and treasurer 
L. H. Zahn, Ciba 


Pharmaceutical 





Products, Inc., vice 


A. Douglas Murphy 


president and tech 
nical operations committee chairman, and 
Charles W. Kaufman, Kraft Foods Co., 
vice-president 

Dollars and sense of protective pack 
aging was the forum theme. Cola G 
Parker, president of the National Associa- 
tion of Manufacturers, former president 
of the American Paper and Pulp Associa 
tion and Kimberly-Clark Corp., and now 
a Kimberly-Clark Carrier Corp. director, 
delivered the keynote address. 

Flexible packaging was discussed by 
E. G. Penn, Riegel Paper Corp., and Rex 
Paxton, Sutherland Paper Co., Kalama 
zoo, Mich. Printed packaging came up 
for seminar treatment. Frank W. Gray 
screened “This Is Color,” Interchemical 
Corp. film showing the use of color in 
printing, television, textiles, and indus 
trial enamels 


Louisville Group Enters Fair 

Ac the Kentucky State Fair in Louis 
ville recently, the Louisville Graphic Arts 
Association displayed samples of letter 
press, lithography, silk screen and roto 
gravure printing. Marvin E. Pinaire, Pin 
aire Lithographing Co., was chairman of 
the event in which prizes were awarded 
for the finest work in the various cate 
gories of the graphic arts. Two booklets, 


‘What Would Happen If the Presses 
Stopped” and “Careers in Printing for 
Youth,” were distributed 


For 
ied 
a . 





The growing Louisville Graphic Arts Association, 
Inc., has a new membership decalcomania de 


signed by John Scully, Bush-Krebs Co., Louisville 


Printing Developments, Inc. 

Opens Chicago Scanner Studio 
Printing Developments, Inc., distribu 

tion organization for Time and Life 

Springdale, Conn., laboratories, have 

opened an electronic color scanner studio 


at 540 N. Michigan Ave. 


A new color scanner studio is also be 


in ¢ hi azo 


ing established in San Francisco. Includ 
ing the studio at Stamford, Conn., the 


company will have three locations for 
making electronic color separation nega 
tives for lithographers, photoengravers, 
trade shops and plants with their own 


color departments. Time and Life operate 


a color scanner in the plant of R. R. Don 
nelley & Sons Co., Chicago, where edi 
tions of each publication are produced 
Printing Developments is now build 
ing a $250,000 electroplating plant in 
Racine, Wis. Much experimental work on 
Lithengrave and Lithure offset plates has 
been done at Western Printing and Litho 


graphing Co. in Racine 


NY & Penn Joins Trade Assn. 

New York & Pennsylvania Co., New 
York City, has become the 89th paper 
manufacturer in the United States to join 
the ranks of the Writing Paper Manufac 


turers Association 











STOP OFFSET 
SPRAY MATERIALS 


set in 
coverage, 
POW DERS—Compounded 
especially for anti-offset 
spray Pure vegetable com 
pound—no minerals or grit 
Free flowing and moisture 
resistant, A 
trolled particle 
type work 


LIQUID —A.s 


ilable in con 
izes for any 


tilable in 


light, medium, heavy, and 
extra te grades Non 
inflammable, non-toxie, non 
ibrasive Won't freeze 
blows free non-settling 
















WRITTEN GUARANTEE 
WITH EVERY INSTALLATION 


© Get more, cleaner, impressions per hour 


© Complete air operation... 


A “Printer Design’’ 
vidual Press, One simple adjustment 
3 seconds 
controlled dry 
prevents offset 
job faster. Regardless of the size of your shop; the 
make of press in service, OF the type of printing 
in which you may specialize, OMC has a 
mode} of Stop Offset dry 
your needs 

Nearly 10,000 shops the world over are equip 
ped with OME 
is proof positive of absolute dependability 

Available thru leading Graphie Art 

Write for FREE folder 
in detail O VC Slop Of ai equipme nt 


NEW... CLEAN... LOW PRESSURE 


OMC LIQUID SPRAYER 





© Reduce reject sheet waste 

© Completely automatic —accurate—dependable 
© Easily adaptable to any type press 

@ Only one finger-tip setting for positive control 


ne moving parts 


Tailor-Made for the Indi- 
normally 
provides a dependable, full 
spray that definitely 
turns out a better printing 


pecihe 
pray equipment to fit 


top off et spray equipment Thi 
upplier 


and literature he cribing 


True LOW PRESSURE + Easily adaptable « 
Adjustable Pattern + Definitely Cleaner 


IMPROVED to give Clean, dependable pet 
formance at true LOW PRESSURI only a 
low pounds air pressure required for full 
coverage spray pattern’ All you do with an OM¢ 
UNIT Liquid Spray Unit is set it and forget it. Bight 
efficient models available for any size pre plus 
essential accessories for greater efficiency, Write 





for new, descriptive folder giving complete details 


ORTMAN MCCAIN COMPANY 


Specialists in Offset Stopping Equipment 
1329 West Washington Bivd. e Chicago 7, Illinois 
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IPI experts analyze magnified cross-sections of paper stock 
to study ink penetration... and give you better quality printing 


To grasp the full story of how printing ink be- 
haves on paper, you must “read” the edge of a 
printed page enlarged many times by a micro- 
scope. 

The preparation of such a specimen for study is 
one of the challenges to a microscopist. 

The first successful method for the preparation 
of intact sections of paper and board stock was 
developed at Interchemical research laboratories. 
It involves a special technique of embedding the 
stock which supports the delicate structure of the 
fibers in sections as thin as 5 microns. After the 
stock has been embedded in mounting material 
such as vegetable gum, it is placed in the jaws of 
a microtome, a sort of scientific meat slicer. This 
machine provides specimens that are tissue thin 


for study under a microscope. 


The artist’s sketch, at left, taken from actual 
photomicrographs, represents an extreme case of 
roughness of a magnified cross section of printing 
ink on coated stock. The ink film is seen as a 
jagged red line extending along the rough, irregu- 
lar surface of the coating. Next comes the base 
stock and at the far right is the coating on the 
back of the paper, displaying peaks and depres- 
sions on the printing surface. 

IPI technicians use the microtome to examine 
the binding characteristics of IPL printing inks . 
and to determine the depth of ink penetration of 
the fibres or the coatings. 

This further example of IPI researeh which 
leads to quality control techniques means higher 
quality printing inks for you—and better quality 


printing for your customers. 


IPI service at work for you 


Printing plants of all sizes are invited to use IPI’s 
complete ink service facilities in printing centers 
from coast to coast. Each IPI service station and 
branch is staffed by local experienced ink men, 


well-seasoned in the special printing problems of 


each locality. They are always on call to help you 
solve any printing problems—large or small— that 
may arise. For know-how that comes from gen- 
erations of graphic arts experience, for prompt 


ink service with a personal touch, contact IPI. 


IPI, IC and Vaporin are trade marks of Interchemica! Corporation 


Interchemica 


CORPORATION 
Printing Ink Division « 


RELY OW I1Pt FOR 


LEADERSHIP IN 


INTERCHEMICAL 
PRINTING INKS 





67 West 44th Street, New York 36, New York 


INK RESEARCH 











74 Students Attended Monotype 
School, Lanston Reports 

Seventy from 19 states 
and Canada Monotype 


School in Philadelphia during this 


four students 
attended the 
year s 
first cight months, according to Lanston 
Monot pe Machine Co Fort 


onsored by customers and the rest came 


three were 


on their own, Twenty attended under the 
veterans’ educational benefits program 
Reporting qualified operators still in 


short supply, Lanston foresees no nearby 
attendance pace. In 


South 


slackening in the 


quiries have been received from 


America and South Africa 


Keyboard and courses are the 


ilar courses so far. Others cover 


Caster 
most po} 
type and rule caster, material maker, giant 


caster, the Monotype-Thompson, and sp« 


cial technical and mechanical work. In 
quiries should be sent to the Monotype 
School, care of the Lanston Co., 24th and 


Locust Sts., Philadelphia 


Interchemical Acquires Angier 
Interchemical Corp. has acquired An 


gicr Products, Inc., an industrial adhesive 


manufacturer with plants in Cambridge, 


Mass., and Huntington, Ind. Angier is of 
erating as Angier Adhesives Division of 


Interchemical 





YOU CAN EASILY PRODUCE 


EVERY TYPE 


OF SNAP-OUT FORM 





Carbon snap-out forms, large and 
small, simple or complex sets 
JCM semi-automatic Collating 
and ‘Tipping machine handles them 
all easily, accurately! Every plant, 
store and office needs and buys 
shipping forms, invoices, sales 
tickets, purchase orders, etc, 
Installed in 18 
apace, a JCM provides you with a 


; square feet of 


carbon forms department— opens 


up a whole new field of profits for you 
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Please Write for Complete Details 


J. CURRY MENDES 
CORPORATION 


CANTON, MASS. 


@ 1953 J. Curry Mendes Corp ® 


500 S. Clinton Street, Chicago 
7, Winois 


EASTERN OFFICE: 22 East 29th Street, New York 
16, New York 


WESTERN OFFICE 


Se 





Pictured is golden plover trophy offered by the 
Whiting-Plover Co. for prize-winning letterhead 


Whiting-Plover Contest 
Winners Go to Wisconsin 


Whiting-Plover Paper Co. has an 
nounced the 24 grand award winners, 
from over 500 entrants, in its nationwide 
Plover Bond 
Twelve printers and 12 distributor sales 
men went to Stevens Point, Wis., home 
of Whiting-Plover, Sept. 28, for a plant 
tour and The then 
went to Three Lakes, in the north woods, 
Sept. 29, for an all-expenses-paid “Won 
derful Week End in Wisconsin.” 

At the awards banquet, Sept. 29, each 
Plover 


Letterhead Competition 


reception winners 


prize winner received a Golden 
award and was initiated into the Order of 
the Golden Plover 


up received gold cigarette lighters and 


Forty-eight runners 


honorable mention certificates 

The three typography and design ex 
perts who judged the contest were Dr 
Albert A. Sutton, Medill School of Jour 
nalism, Northwestern University, Evan 
Howard A. Guernsey, Whita 
ker-Guernsey Studio, Inc., 
R. Hunter Middleton, Ludlow Typograph 
Co., Chicago 


LNA Exhibit Dates Set 


Winning entries in Lithographers Na 


ston, Ill 
Chicago, and 


tional Association's sixth annual compet 
tion are due for exhibition Oct. 23-24 in 
Indianapolis and scheduled tentatively as 
follows 

Nov. 6-7, San Francisco; 12-13, San 
Diego; 15-16, Los Angeles; 19-21, Al 
buquerque 

Dec. 3, Denver 
WaUKce 


Jan., Oklahoma Cir 
ing Week, Baltimore 


10, Racine; 14, Mil 


January Print 
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Sirst choice 


for 


annual reports... 


HAMILTON 





There is a marked trend toward the use of Hamilton Text & Cover 
Papers for annual reports. Virtually every business regards its 
report a8 a showpiece—-and these papers have the feeling of im- 
portance and quality most people want. 

The distinctive finishes of Hamilton Text & Cover Papers 
actually blend with line cuts or halftones, in black and white or 





color. The result is greater depth and realism. The surface of a 


machine, the texture of a product, the character in a face stand 





S ENTEN N bag out sharp and clear 
Good typography becomes even better on these papers. Their 
plan the design with the paper in mind opacity and exceptional ink receptivity give type a look of beauty. 
Hamilton Text & Cover Papers are easy to print, and you can 
count on exceptional results. Choose from felt, laid and vellum 
finishes... many different whites and a huge array of colors... 
dozens of sizes and weights. Ask your distributor for swatchbooks, 


or write direct. 
HAMILTON PAPERS w.C. Hamilton & ons, Miquon. Pa. e Offices in New York, Chicago, Los Angeles 
HAMILTON TEXT & COVER PAPERS include Starwhite + Carousel « Andorra « Victorian 


Louvain « Gainsborough « Weycroft « Kilmory « Hamilton Vellum 
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Giesey Sells Typography Firm disposable dampening covers, Dis-Base, Eastman Chemical Forms 


Harris Whitaker has purchased the Dampener Dope and Dis-Cleaner. Ar- 

* 
firm of Paul O. Giesey, Typographer, rangements were made for Holland to Sales Development Section 
Portland, Ore., from the owner, Paul manufacture a chemically impregnated 
Giesey, who will continue in active asso molleton trademarked Impreg Sleeve A new chemical sales development sec- 
ciation for the time being. The new owner Norman A. Mack has moved his office to tion separate from the commercial sales 
has experience in national sales and ad Mineola, where he is heading Holland's department has been created by Eastman 


verusing and is in an executive capacity new research and development division Chemical Products, 


Inc., a subsidiary of 
Eastman Kodak Co 


with the firm , , 
Sam'l Bingham’s Son Enlarges 


Van Son Holland Sells Mack Goods A two-story addition is being made to with William M 

Van Son Holland Ink Corp., 92 Union the Chicago plant of Sam’'l Bingham’s Son Gearhart, formerly 
St., Mineola, N.Y., has been appointed Mfg. Co. The Samson offset blanket di chief chemist in 
exclusive sales agent for all products of vision will occupy the basement and first charge of the com 
Norman A. Mack Associates, Inc., Stam floor and research laboratories will be on pany’s service and 
ford, Conn. Products include Dis-Cover the second floor development labo 


ratories at Kings 








port, Tenn. as 
Manager The pur 


William M. Gearhart 


pose of this new 
section will be to deal with customer 
problems connected with the sale of prod 


ONLY THE NEW C. B. NELSON ucts already on the market, and to work 


» “ » » » with products being considered for the 

| first time. Mr. Gearhart and his staff will 

a | = ‘a | coordinate laboratory work and industry 

contacts to bring new developments to 


GIVE YOU ALL THESE § commercial status 
WANTED FEATURES®@ GAA of Cincinnati Names Director 


John D. Rockaway has been appointed 
managing director of the Graphic Arts 
Association of Cincinnati. His past 





achievements in 





e@ SUPER-SMOOTH OPERATION! 


clude being assist 


Full-sliding, Ball-Bearing Table ant manager of the 
with exclusive Adjustable Brake Convention and 
Visitors Bureau of 

@ PERFECT SQUARE CUT! the Cincinnati 
Exclusive Adjustable Saw Head Chamber of Com 


merce from 1945 


‘Ww eliminates taper 
to 1942. As a colo 





© GREATER CAPACITY! nel, he is the com 
Larger table handles plates up to 24” ry " = 1 i the 
Y%, H.P. motor provides extra power coe kenny John D. Rockaway 


regiment of the 
Ohio National Guard. Mr. Rockaway is 
a veteran of the American and European 


@ MICRO-ELEVATING TABLE! 
Precision ball-bearing elevating war theaters with the rank of major and 

mechanism for undercutting and served in Korea as a lieutenant-colonel 

mortising . . . dial indicator He is a graduate of Ohio State University. 


graduated in points 


Versfelt of St. Regis Paper Dies 


@ COMPLETE SAFETY! William H. Versfelt, vice-president, 
Improved Saw Guards and Waste treasurer and a director of St. Regis Paper 
Chutes shield operator from Co., died on Sept. 4 at the age of 58 in 


New York City. Mr. Versfelt joined St 
Regis in 1921 and played a leading role 
e BENCH OR CABINET STYLES in the company's development. He be 
Strip Cabinet or Self-Contained came assistant treasurer in 1928, treasurer 
Waste Truck 


flying chips 


in 1935, a director and vice-president in 








1945 
THE QUALITY IS BUILT IN 
The test of «@ good sew trimmer is how well it does Heintzemann on Miehle Board 
its job, and how well it stands up under constent wv. George A. Heintzemann, president of 
wroge ae Nelson COST nay Plage poss both Dexter Folder Co., Pearl River, N.Y., was 
hae ape lt ps wae ree quay = COMPANY elected a member of the board of direc 
cision job i Division of Fastener Corporation tors of Michle Printing Press and Man 
3700 River Rood » . —_— ~ 
Welte teden fer tell Gitalle ond Peontiiie Perk, Wilasle ufacturing Co., Chicago. Dexter has been 
the name of your distributor a wholly owned subsidiary of Miehle since 


early this year. 
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Rk th th th | 
) 
ask the man with the answers: 
What paper are you going to use on your next 
printing job? As a printer, you probably have a 
pretty good idea right now. . 
But it may be a special job. Then’s the time to YOU THE PRINTER 
call in your Nekoosa paper merchant. He can ER and your 
recommend unusual sizes, weights, finishes... 
tell you about new papers...show you actual 
= OLG. 
Your Nekoosa paper merchant is always ready 
to serve you in every way he can. Ask him to come PAPER MERCHANT 





in... soon! one ACom!/ 


NEKOOSA PAPERS: Nekoosa Bond « Nekoosa Ledger « Nekoosa Duplicator « Nekoosa Mimeo 
Nekoosa Manifold « Nekoosa Offset » Nekoosa Opaque « WNekoosa Master-Lucent « and companion ARDOR Papers 
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Men and Presses Combine 
To Deliver Quality Work 


(Concluded from page 51) 
press run a complete reading, and this 
their written O.K. The 
prootreader at the same time marks the 


sheet must have 
quantity on the press sheet which the 
pressman must confirm against the job 
envelope. This final reading, plus check 
ing of quantity, has caught errors that 


would have 


and time-wasting for our customers 


been costly, inconvenient 


We also maintain close relationships 


with our customers at what we choose to 


call the “key 
For instance, we submit a complete dum 


customer points of a job 


my to our customers {| rinted in the exact 
inks and on the same specified paper 
stock the job 1s run upon. These jobs are 
proofed on our color proot presses as 
close to pressroom conditions as possible 
Since everyone has different ideas about 
color, the customer must O.K. every color 

On process work, the progressive 
proofs and the press proofs are submitted 
together for final checking by the cus 
tomer. Color fidelity must be maintained 
at the 
workups, ink coverage, filling up of plates, 
Control Table 


customer's standard for register 


etc., at a at each press 





The Only Press 
of Its Kind 


14% « 


yy * 


Super Heavy Duty 


Chandler & Price 





110 


The customer's O.K.’d proof, or en- 
graver'’s proof, or both, are kept on this 
table during the press run. The pressman 
checks his delivered sheets periodically 
against this standard. In addition, our 
pressroom foreman constantly checks the 
delivered sheets from the various presses 


against these sheets 


CONVENTIONS 


WHAT - WHERE - WHEN 





OCTOBER 
Audit Bureau of Circulations, annual meeting 
Drake Hotel, Chicago, Oct. 18-19 
New England Newspaper Mechanical Conter 
ence, Statler Hotel, Boston, Oct. 20-21 
Screen Process Printing Assn., International, an 


nual convention, Hotel Sherman, Chicago, Oct 
H).99 

National Safety Council Printing and Publish 
ing Section, annual conference, Conrad Hilton 
Hotel, Chicago, October 24-25 

Gravure Technical Assn., one day forum, Hotel 
Sherman, Chicago, Oct, 25 

Graphic Arts Trade Assn. Executives, annual 
convention, Biltmore Hotel, Los Angeles, Oct 
5.27 

Printing Industry of America, annual conven 
tion, Statler Hotel, Los Angeles, Oct. 29-Nov 

National Printing annual 


convention, Statler Hotel, Los Angeles, Oct. 40-31 


Equipment Assn., 


NOVEMBER 
Canadian National Packaging Exposition, Auto 
motive Bldg., Canadian National Exposition 
Nov. 6-8 


Grounds, Toronto, Ont., Can 


DECEMBER 
National Flexible Packaging Assn 
vention, Biltmore Hotel, New York, Dec, 4.6 


annual con 


Statement of the Ownership, Management, and 
Circulation Required by the Act of Congress of 
August 24, 1912, as amended by the Acts of 
March 3, 1933, and July 2, 1946 (Title 39, 
United States Code, Section 233) of 


THE INLAND PRINTER 
published monthly at Chicago, Illinois, 
for September 1, 1956 
1. The names and addresses of the publisher 
editor, managing editor, and business managers 
are 


Publisher: Maclean-Hunter Publishing Corpora 


tion, Chicago. Illinois 
Editor: Wayne V. Harsha, Hazel Crest, Illinois 
Managing Editor None 


Business Manager: Joseph J. O'Neill, Lombard, 

Iinois 

2. The owners are: Maclean-Hunter Publish 
ing Corp., 70 W. Monroe St., Chicago 3, Ill 
and Maclean-Hunter Publishing Co., Ltd.. 441 
University Ave., Toronto, Ont., Canada 

+. The known bondholders, mortgagees, and 
other security holders owning or holding 1 per 
cent or more of total amount of bonds, mort 
gages, or other securities are None 

4. Paragraphs 2 and 3 include, in cases where 
the stockholder or security holder appears upon 
the books of the company as trustee or in any 
other fiduciary relation, the name of the person 
or corporation for whom such trustee is acting 
also the statements in the two paragraphs show 
the affiant’s full knowledge and belief as to the 
ircumstances and conditions under which stock 
who do not appear 
trustees, hold 


other than 


holders and security holders 
upon the books of the company as 
stock and 
that of a bona fide owner 

The average number of copies of each issue 
of this publication sold or distributed, through 
the mails or otherwise, to paid subscribers dur 
ing the 12 months preceding the date shown 
above was (This information is required fron 
daily, weekly, semi-weekly, and tri-weekly news 
papers only.) 


securities In a@ Capacity 


WAYNE V. HARSHA, Editor 
Sworn to and subscribed before me this lat 
day of September, 1956 


(SEAL) CLARA M. BROCKSCHMIDT 
Notary Public 
(My commission expires March 16, 1960.) 
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ich a card... 





but be sure it’s F alpaco 


No matter which one you choose, you are sure of 
getting a quality card that performs on any job. 

Keep in mind that you are in good company... . 
generations of printers and production men in all 
processes have continually used FALPACO coated 
blanks because of their superior printing qualities. 

Falulah offers a complete range of coated blanks, 


Ask your paper merchant for samples and prices 














NEW YORK OFFICE—500 FIFTH AVENUE, NEW YORK 36, N. Y. 


coated one or both sides, white and colors and 
specially coated for lithography .. . also specially 
coated for letterpress and screen process. Specify 
FALPACO on your next job and see the difference. 

Falulah also makes FALPACO coated folding bristol 
— a versatile bristol that gives maximum results in 
printing, scoring and die-cutting. 


Distributed by authorized paper merchants from coast to coast 


MILLS: FITCHBURG, MASS. 








NEW 


LITERATURE 


Those interested in literature described are asked 
to write direct te the company listed in the item 


Removing Static Electricity 


Merix Anti-Static No 
9-OL for fabrics are described 


9 for plastics 
and No 
ina bulletin offered by Merix Chemical 
(o., 1021 E. 55th St, Chicago 15. These 
solutions are recommended for printing 





presses, inks, paper mac hine ry, acetates, 
photographic films and lenses, and other 
machinery and equipment 


Rubber Covered Squeeze Rolls 


The relationship of roll diameter pres 
sure and area of nip contact are the sub 
jects of Report No. 10 on industrial rolls 
offered by Rodney Hunt Machine Co., 
Industrial Roll Division, Orange, Mass 

The deflection of typical rubber rolls 
under various loads, how roll deflection 
affects performance across the full width 
of the roll, and how roll diameter influ 
ences nip width are discussed and illus 


trated with graphs. Information on how 





Looking For More Profits? 


MORE 
PRODUCTION 


with less fatigue! 








The NEW RAR-1 


fasier to 


Operate 


Longer 


Lasting 


lower 
Maintenance 


Costs 


No Belt 


Shifting 


No 


Arm Drag 


Router Bits 


Write for descriptive literature today 


WESEL MANUFACTURING CO. 


1141 N. WASHINGTON AVENUE 






WESEL ROUTER 






While the Wesel router is built for heavy duty and longer 
life it is one of the easiest routers to operate. No arm 
drag and no belts to shift! The resulting reduction in 
operating fatigue increases production and profits. The 
exclusive Wesel design eliminates most of the mainte- 
nance problems usually encountered with machines of 
this type. Make your next router a Wesel RAR-1. Plan to 
retire your old equipment now! 


MANUFACTURERS TO THE GRAPHIC ARTS INDUSTRY 


Saw and Trimmers 


en 


Since 


1880 


———————————— 





SCRANTON, PA. 
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to correct unevenly worn rolls by crown 
ing rolls is included along with mention 
of operational and maintenance problems 
and a description of the Niptrol pneu 
matic mangle 


Web-Fed Perfecting Letterpress 

A folder on the Hess & Barker web-fed 
perfecting letterpress has recently been re 
leased. The versatility of the press is de 
scribed and illustrated to show how four 
colors can be printed on a two-color press 
by the addition of a few parts without the 
need of extra floor or ceiling space. By 
adding another unit, four colors can be 
printed on both sides of the web. Copies 
should be addressed to the advertising de 
partment of the company at 212-22 § 
Darien St., Philadelphia 


Durable Plastic Printing Paper 

A sample book with swatches of Texo 
print, a plastic printing paper which folds, 
rolls, cleans easily, sews like cloth, and 
has a high resistance tO water, oil, and 
some chemicals, is available from Kim 
berly-Clark Corp., Neenah, Wis. This 
material comes in various finishes, colors, 
and weights and can be printed by offset, 
silk screen, or line letterpress. It is said to 
be useful for printed matter that must 
withstand oil, grease, or water, such as 
instruction manuals, labels, and posters 
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Brenmarin Cree 
° 


Texoprint is a moisture-resistant plastic paper 


Kodak Color Films Data Book 

A new edition of “Kodak Color Films” 
contains data sheets on the higher speed 
Ektachrome films designed for Process 
E-2 and the new negative films, Kodak 
Ektacolor, Type S, and the Kodacolor 
film. Exposure and filter recommenda 
tions for individual films are given with 
practical information on the materials de 
signed for still color photography 

Color illustrations are included with 
material on color balance and speed. Be 
sides the recently modified and improved 
films, there are data sheets for Ektacolor, 
Type B; Ektacolor Print; Ektachrome 
Daylight Type and Type B (Process E 
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would you 


like to hear what IDEAL ROLLERS can do for production in your plant? 


GRAYTONE, MASTERLITH & LITHOCRAFT 


Lithographic rollers assure you 


More saleable sheets per run 

Faster full-color strength at beginning of run 

Uniform color strength throughout the job from fountain 
to sheet 

Velvet-tone coverage without hickeys 


SYNTHOX, TYPOCRAFT, PROCESS, INKMASTER, 


ACE ROCKET 4 € § 


Rotary and letterpress rollers guarantee 


Full advantage of the high speeds you paid for in . 
your press years 
IDEALS remain constant and cool-operating at full A 
speeds all day long in any kind of weather of 
FLEXOCRAFT 
reanapennts, rollers, developed in cooperation with ro ller 
press builders vO 
Available in recommended hardnesses for fountain progr ess 


and impression rollers 
DX FLAME-RESISTANT NEWSPAPER ROLLERS O 
for black and the finest R.O.P. color reproduction. 
PAPER CONVERTING ROLLERS 
for waxing, coating, laminating, tining and special 
formulas for special purposes, 
TIN COATING ROLLERS AND INNUMERABLE 
WET AND DRY Mechanical applications 





Tell me more about 


IDEAL ROLLER & MANUFACTURING CO. ™ rollers 
2512 West 24th Street NAME 
Chicago 8, Illinois ADDRESS 
CITY STATE 
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1); Kodachrome, Daylight and Type F, 
and Kodachrome Professional Type A. 
Copies may be obtained from Kodak 


dealers at $.75 each 


Booklet on Miehle V-50 Vertical 


“The Basic Press for Profitable Print- 
ing’ is a booklet describing the Miehle 
V-50 vertical press. Operating principles, 
| features and recent improvements are 
covered with a discussion of the types of 
work the press will handle. An economic 





comparison of the press is made with the 





WATERMARKED SUBSTANCE 9# | V-36 vertical and the automatic platen 
BRILLIANT WHITE AND COLORS | press. Copies may be obtained from the 
STRONG OPAQUE | Miehle Printing Press and Mfg. Co., 2011 
DISTINCTIVE | W. Hastings St., Chicago 8 
A LEADING LIGHTWEIGHT PAPER FOR USE WHERE ai : 
QUALITY IS BOTH DESIRED AND REQUIRED | Carbonizing Process Sample Kit 


BUILT TO PRINT BY LETTERPRESS, OFFSET 
AND MULTILITH 


The Transkrit Corp. is offering a sam 
ple kit showing the uses of its spot car 
| 


bonizing process. This method is the 


TUB SIZED FOR MAXIMUM PRESS PERFORMANCE | application of hot wax carbon to the 
STOCKED IN STANDARD WRITING SIZES IN WHITE | backs of single or multiple forms in any 
AND FIVE COLORS | area or shape. The process eliminates car 

BY LEADING PAPER MERCHANTS bon sheets, makes up to 17 copies, and 
MANUFACTURED BY does not smudge or smear. The kit is 


available from the company at 704 Broad 


FIFICHER | way, New York 3, or 634 Plymouth 


| Court, Chicago 5 


—_— — | Pressure Sensitive Labels 


PAPER COMPANY The Allen Hollander Co., Inc., 385 
ALPENA, MICHIGAN Gerard Ave., New York City, is offering a 
portfolio of case studies of industrial and 





| business problems solved by “Able-Stuk.” 





| This is the name of pressure sensitive 


4 A of LA 0 PEN G EAR labels which require no oa Illus 
S Pp RAY LU K R | CA N T trations and tip-ons are included. 


Blueprint, Diazotype Glossary 

A glossary explaining the terms, proc 
f . | esses and methods used in the coating of 
blueprint and diazotype ultraviolet light 


— 





sensitive materials has been produced to 
establish a common technical language. 
This glossary was compiled by the Re- 
search and Standardization Committee of 
the National Association of Blueprint and 
Diazotype Coaters. Copies may be ob- 
tained from the association at 1001 Con- 
necticut Ave., NW, Washington, D.C. for 





$1 each 
— News Gothic From Intertype 
Use on all Gears not running in Oil STICKS TO METAL P 
“ ’ A booklet showing specimens of newly 
Absolutely Nothing Else Like It! OUTLASTS ORDINARY LUBES 5-to-1 si iis Cieiihe wally Mild ond Dawe 
1. ECONOMICAL,—-Spray container reduces 4. CLEAN—No drip... no throw off... . — . . , 
lubrication time. Long lasting film. One no clean up of excess lubricant. Will not Gothic Condensed with bold is available 
ean covers approximately 25 «#q. ft. of drip in hot or steamy areas. trom Intertype Corp., 460 Furman St, 
surface with no waste. 5. SPRAY—Assures perfect lubrication even oye ) 
to the most hard-to-get-at areas. Brooklyn 1. The sizes are 6-, 8-, 10-, 12-, 
2. HEAVY DUTY—The finest extreme pres 6. HANDY—Marla Spray Lubricant can be . . . , 
sure adhesive lubricant there ls for open carried easily and is always ready for and 14 point for use on all linecasting 
gears, use. Eliminates the brush, paddle or any machines. Matrix information is given 
pre-heating. 
3. EASY-TO-USE—No fuss ... no muss 7. VERSATILE—A superior lubricant also and there are examples of application of 
Kase of application encourages and as- for cams, reciprocating actions, mono these faces 
sures complete lubrication of open gears. rails, guides, chains, sprockets and cables. . 
Prices F.0.B. Case of Six—12-ounce Cans $10.74 Fotosetter Advance Proofs 
Your Plant Case of Twelve—12-ounce Cans 21.00 Reamer Atewene Beank” of abil 


JOBBER INQUIRIES INVITED. MFG. AND GUARANTEED BY tional faces are available from the Sales 


3618 Laclede Ave. | Promotion Dept., Intertype Corp., 360 
ROTH LAN COR Pp. St. Louis 8, Mo. | Furman St., Brooklyn 1, N.Y. The fifteen 


faces include Bodoni Modern, Cornell, 


- 
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SIMCO MAKES A BAR FOR EVERY 
PRINTING STATIC CONDITION! 







TRIMOSAW | METAL ENCASED STATIC BAR 


The Hammond Glider Has the highest possible efficiency of 


oe - bce wg any static bar sold. Designed in a wide 
mond TrimOsaws and range of diameters and lengths. 

stands apart from every- 

thing in the field. There SCHOTT EHEEEHHEEHEEEHEHEHHHEHHE HEHEHE EEE 


is no other saw that com- | 
pares with its precision, | 


smoothness and speed, | CHANNEL STATIC BAR 


THE SAW WITH THE 
BALL BEARING TABLE 

Has same high ionization and low cost 
of operation as metal encased bar. It's 
easily cleaned ... preferred for use in 


dirty places. 


MODEL G-4 


cd 
’ *eeeeeeeeeoeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 


Mercu ry TRIMOSAW 


The Hammond Mercury TrimOsaw may 


SHOCKLESS STATIC BAR 
be compared with the ‘‘best'’ or ‘most 


expensive” sews on the morket. For This bar is safe in explosive atmos- 
the medium size plant the Mercury is pheres, yet highly effective. Points are 


the ideal machine—it will handle | 
; som tely shockless when th 
every kind of slug, rule and plate “ nple ery hockle he ney 


work smoothly and accurately. 





are touched. 


THE SAW WITH THE 
BALL BEARING GAUGE 


MODEL M9 
Each SIMCO “Midget” is guaranteed to be the most 


effective, least expensive static eliminator of its type 
available! Send coupon now, for complete information. 


Btn Franklin TRIMOSAW 


The Hammond Ben Franklin TrimOsaw 
compares with the lowest priced good 
saws. Designed as the ideal machine 
to fit the production requirements and 
pocketbook of the smaller plants. 


the SIMCO company 


920) Walnut Street, Lansdale, Pa. 


FINEST SAW IN THE LOW PRICE FIELD 





MODEL BF.10 





920 WALNUT STREET 
LANSDALE, PENNA. 
Please send me information about the SIMCO “Midget” 


j SIMCO COMPANY 
| 
| 
| 
| 








Compony 
My name Title 

i 

| Street 

City Zone State 

| T f 

| ype of machine 
iad ee er — <P ED "1 Citiscicsehdeidtcaiacinttecnianndheenninnancaniaditigniininnemaniianinaied 
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Wane 

osni" 

Model 0521 Model 0211 
V4 h.p., 3.8 <.4.m Ve h.p., 1.3 ¢.4.m 


*0321 similar in appearance 


V4 hip., 2.2 «4m 


2 New Types (3 models) 


of GAST 


ta 
wre, 
- a 


AIR PUMPS 


offer 10 advantages on 
Graphic Arts’ Equipment 


1. Latest type G. E 
Form G 
2. More compact than any 
pump of equal capacity 


motors 


5. Total weight reduced V4 
cuts shipping costs 

1. Motor mounting ume and 
labor eliminated 

5. Simple, trouble-free 

rotary-vane design 

Vanes take up their own 

wear automatically 

Positive displacement, 

pulseless air delivery. 

8. Improved appearance 
smoother exterior 


~ 


9. Dependable for 
original equipment 
10. Forced air fan cooling 


on Models 0321 & 0521 
Write for New 


Manufacturers: 


Bulletins V-356 and P-356. 


GAST MANUFACTURING CORP. 
P.O. Box 117-L, Benton Harbor, Mich. 





Original Equip- (le 4 WP) 
ment Manvfoce | © 
turers for Over eo 3 PSA) 
25 Years eVA 

| (Te 28 IN.) 


See ovr Catalog in Sweet's Product Design File 
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and additions to the Futura and 


Gothic series. Light weights of Futura 18 


sOmnic 


point advertising figures are also included 


Modern Lift Truck Operation 
Capacities of from 6,000 to 11,000 
afforded by the new Pace- 
Maker series of fork lift trucks as de- 
scribed in the booklet, “A New Concept 
of Power and Performance.” Illustrations 


pounds are 


and descriptions of design and operating 
improvements feature a precision power 


steering mechanism, self-energizing hy 
and several comfort ad 


from the 


draulic brakes, 


vantages. Copies are available 


Towmotor Corp., 1226 E 152nd St., 
Cleveland 10, or from local dealers 
Crescent's Spectrum Ink Service 

The Crescent Ink & Color Co., 464 N 


Sth St., Philadelphia, is offering a bro 
chure on its new Spectrum Ink Service. 
Less press downtime, faster getaway, no 


ce ad 


are claimed the 


inventory, and quantity purchases 


advantages of the service 


Masterscreen Automatic Press 

The Masterscreen Printing Equipment 
Corp. has produced a 25-page manual of 
detailed instructions for the Masterscreen 
24x40 automatic press. Methods of stencil 
guides, stretch 


makeready, registration, 


ing silk, and ink control are some of the 
topics covered with maintenance and spe 
cial operating information. Manuals are 
included with each press. Individual 
copies may be purchased from the com 
at Union at Scotts Ave., Stockton, 


for $1 


pany 
Calit., 


Booklet on Careers in Paper 

Pulp and paper industry career oppor 
tunities for young men and women are 
highlighted in a special edition of the 
Oxford Log, house organ of Oxford Paper 
Co., Rumford, Me. The American Paper 
and Pulp Association recommends it as a 
manpower building tool for distribution 
schools, churches, and civic 


to the press, 


Organizations 


Kodak CC Filter Booklets 

A “Kodak CC Filter Dataguide” 
how various Kodak Color Compensating 
Filter combinations for color printing can 
neutral density 
eliminated calibrated 
dials to be used in determining the sim 


shows 


be simplified and the 


There are three 
plest combination of filters 

A 12-page illustrated 
pamphlet is included with the Dataguide 
This describes Kodak Color Compen 
sating Filters and filter combinations and 
fundamentals. Both booklets are avail 
able from Kodak dealers for $2 


instruction 


Numbering on the Dual-Lith 


“Numbering on the Davidson Dual 


Lith” 
able from Davidson Corp., 
St., Brooklyn 5, N.Y. Eight 


is the title of a new bulletin avail 
29 Ryerson 
illustrated 





the OME business gift 


> 


PRESIDENT 


4 pee 
gle 
v 


e's 


GENERAL MANAGER 


DEPARTMENT HEAD 





PURCHASING AGENT ‘ 


What to give? Some- ; 
thing specialized. 
Something lasting. 
That's the new, 
remarkably versatile « | 


ACTUAL 
Size 





writes in 


NORMA Pen and if 3 colors 
3-Pencil Combination. FIR IB Sens 

It is the ideal customer | f ; CLICK 

gift that speaks LB | Black Pencil! 
well of you for years CLICK 

to come. Guaranteed Blue Pencil! 
for mechanical per- 

fection by NORMA, ' a 
makers of quality CLICK 
Multikolor writing IT’S A PEN! 


instruments for over 


25 years. 
The NEW 


norma 


pen ond 3- pencit Cecliatition 
Retail value — in chrome, $5.95 
ink refill 49c 
introductory Offer—extra ink refill FREE! 
Other models from $4.50 up. 


ol 














re PENCIL CORP., Norma Bidg. i T 1 
| 137 West 14th St., New York 11, WN. | 
| Please send quantity rates on ae for | 
| good will business gifts | 
| name | 
| FIRM ea | 
| TITLE — = 
| ADDRESS eee Seana ee a | 
1 city _IONE __ STATE j 
EEE EEReRRCT RT 
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pages give step-by-step instructions for 
horizontal, vertical, and combination 
numbering operations, and tell how to set 
up and use attachments for different mod 
Operating tips for timesaving and 
Thirty-six of 
require 


els. 
better results are detailed 
the many forms which 
consecutive numbering are listed. 


usually 





These letterheads were selected for good design 


Prize Letterheads From Gilbert 

A “Letterheads of the Year” brochure 
containing 14 letterheads selected for out 
standing design by a board of designers 
in the field of graphic arts is available 
from the Gilbert Paper Co., Menasha, 
Wis. The judges of this continuing con 
test were Burton Cherry, president of his 
own company in Chicago; Park Phipps, 
head of the advertising and printing de- 
sign department of the Art Institute of 
Chicago, and Everett McNear, painter and 
advertising art designer 

The letterheads were produced by off 
set for commercial use. Included are a 
design analysis and identification of type 
elements. Copies may be obtained from 
the company or from local dealers. 


Gluing Machine Catalog Sheet 

The Potdevin Machine Co., 285 North 
St, Teterboro, N.J., is offering a bulletin 
on the Topside Margin Gluer. The fea- 
tures of this machine, intended for mass 
production setups, are listed, emphasizing 
the delivery of the work coated side up 
for casy inspection and adjustment 


Hurlbut 150th Anniversary Booklet 

Hurlbut Paper Co., South Lee, Mass., 
has marked its 150th anniversary by is 
suing a booklet entitled “Papermaking in 
the Berkshires 


Buying Information on Motors 

Two bulletins, GEC-1026A and GEC 
1027A, giving buying information on a 
selected group of motors, are available 
from General Electric Co., Schenectady 5, 
N.Y. Application data, ratings and prices 


for fractional horsepower motors, inte 


gral-horsepower polyphase and single 
phase induction motors, motors and con 
trol for part-winding starting, and gear 


motors are among the topics covered 


Electronic Engraving Machine 
Fairchild Graphic Equipment, Inc., 88 
06 Van Wyck Expressway, Jamaica 1, 
N.Y., is offering a 1 2-page bulletin which 
describes new Scan-A-Sizer features de 
signed to make this electronic halftone 
engraving machine useful to all engaged 
in production or procurement of letter 
plates. Illustrations, all 


press prinung 


printed from engravings produced on the 


Scan-A-Sizer, show the machine's working 
features, how engravings are made, fine 
and coarse screen reproductions demon 
strating the use of the new dual screen 
device, and examples of enlarging and re 
ducing work. Other information includes 
leasing rates and engraving sheet prices 


Index of Type Faces on Film 

A Rapid Film Lettering Styles Index 
showing a variety of type faces, reduced 
or enlarged, positive or negative, is avail 
able to users of film lettering. Copies may 
be obtained by writing PR, Rapid Ty 
pographers, Inc., 305 E. 46th Se, New 


York 17. 





Founded 1920 


NT p& 





Howard Flint Ink Co. 
Gravure +Letterpress »Lithographle *Plerographie 


ATLANTA + CHICAGO + CLEVELAND 





HOUSTON 


DETROIT 
INDIANAPOLIS + LOS ANGELES - MINNEAPOLIS « NEW ORLEANS + NEW YORK + TULSA 


DENVER 
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Setting New Standards in 


ADD GALLEY 





THIRD & FOURTH 
Wai UNIFORMITY 


and 
Accuracy 











AT LOW COST 


LACK 
EAUTY 


Reg. Trade Mark 


RUST-RESISTANT STEEL 


of greater accuracy, 
at competitive prices, or 


| ALUMINIZED STEEL 


of high precision uniformity, 


| at slightly higher cost. 

| s 

| ALL HAVE MAYVILLE’S EXTRA 

| QUALITY FEATURES — Safety 

Rolled Edges and — Reinforced 














a . , . Corners! 
Western Printing Machinery’s Extra 
Color Letterpress Unit for Miehle flatbed ALL STEEL 
presses is the answer for low cost addi- 


tion of third and fourth color. | GALLEY 
Precision built in several sizes, it will | 

make a three or four color press of any | CABINETS 

standard 2-color Miehle flatbed. Produc- | 

tion specifications are the same as the press 

to which it’s permanently attached. Syn- 

chronization is perfect. No changes re- 

quired in either the Miehle press or its 


with One-Piece 
Full Length Galley 
Supports 
Reinforced Construction 
25-50-100 Galley Sizes 


1 
' 
' 
- 
" 
H 
4 
M 
: 
5 
8 
. 
, 
. 
J 
a 








operation. 

Phis unit is low in cost and requires no | Special Size Galleys and Galley 
additional floor space as it is mounted on Cabinets Made to Ord 
top of the Miehle units. Operates efficient- Bs lc i inane 





ly and economically with the Miehle. OTHER QUALITY MAYVILLE PRODUCTS 


Movable Stock Racks — Offset Filing Cabinets 


C7-7) Write for further details Several Excellent Dealer Territories Still Available. 
See Your Dealer 
WESTERN PRINTING MACHINERY CO j 
. 


3519 N. SPAULDING AVE. + CHICAGO 18, ILL. 
ETALC/ PRODUCTS CO. 


Manvtacturers of color units for Miehle Aatbed presses, 
also CONVERSION OF FLATBEDS TO ROTARY and Honeycomb Plate Cylinders  § MAYVILLE, iJ WISCONSIN 


or write for lherature 
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DO YOU 


KNOW THAT... 


Make folding 
show a protit 
with the FH! 







HAROLD S. HUTCHINSON has been 
elected executive vice-president of the 
Mack Printing Co., Easton, Pa. MRs 
HARVEY F. MACK was elected chairman 
of the board and J. WILBUR MACK was 
named secretary-treasurer 

JAMES B. ASHWELL has become presi 
dent and HENRY B. ASHWELL is vice- | 
president of the Equity Press, Inc., letter 
press house in New York City of which 
they have acquired full ownership. REGI 
NALD B. GILLETTE, who was president 
and treasurer, has retired. 

C. RAY EVANS, JR. has been appoint- | 
ed sales manager of the printing division | 
of American Colortype Co., Chicago. E 
ROBERT ELLIOTT, former assistant man- | 
ager of American Bank Note Co., Chica 
g0, has joined the company’s sales force 


Big folding machines make money 
lolding big jobs, long runs, Short run 
jobs cut into the profits. 

But a little Pitney-Bowes FH fold- 
ing machine will pay off big on the 
short runs and the small size jobs 
sizes that your regular folding 

machine can’t handle, or handle 

only at a prohibitive cost 

The FH, electrically driven, with 
semi-automatic feed, can make two 
folds at once, double-fold &Y% by 11 
Sets up in seconds. inch sheets up to 80 per minute. With 
costs less than a typewriter! automatic feed (at slight extra cost), 
it is even faster. Hand-folding can't 
come close to this speed. 

The FH makes eight different folds, 
handles sheets as large as 8% x 14 
inches, as small as 3 by 3 inches, in 
most weights and finishes. Even folds 





C. Ray Evans, Jr E. Robert Elliott | 


HEYWOOD R. HARTLEY, owner of the 
Hauke Press, Richmond, Va., has pur 
chased the Printcraft Co. in that city and stapled suante 

Small and light, can be moved 
anywhere, used easily by anyone. Two 
adjustments, made in a few seconds, 
set it for any job. 

Costing less than a typewriter, il 


| 
| 
built an addition to his plant to provide | 
space for the additional equipment. WII | 
LIAM E. BURTCHETT, former owner of | 
Printcraft, has been named Hauke Press | 
manager 
WALTER J. ASH of Consolidated Lith | 
ographing Corp., Carle Place, Long Is- | 
land, N.Y., has been named chairman of 
Point-of-Purchase Advertising Institute's 


earns many Umes its Cost in a year 
Call your nearest PB office for a 





demonstration, Or, send coupon for 





Cae cauve cOommM Itted Move two knobs on inch scales 

TYPESETTING SERVICE Co. has been to fold widths wanted and free illustrated booklet 
expanded and modernized by moving the FH is ready to go! 
from 5O Peck St. to 211 Eddy, Provi The larger Model FM, as \ 
dence, R.I fully automatic, folds “a f 5 . ) 

JAMES A. MARTIN has been elected Py, | ee 
to succeed G, P. FREELAND, retired, as wy 

, ’ } — — ETE lle 
executive vice-president and general man = PITNEY-BOWES r i 
ager of Desaulniers and Co., Moline, IIL | (rr) . Priney-Bowes, INC. 
| , — 

Other officers are: H. M. RAILSBACK, | Sd | 1216 Warnes Dixons l 
president; V. V. MILLER, treasurer; BEN ¥ Stamford, Conn. | 
BUTTERWORTH, secretary; T. K. WOop- | . ! Send free Folding Machine booklet to: 
ARD, assistant secretary, and EDWARD LA | Machines | | 
PIERRE, assistant treasurer Name 

Ww ARD RAY wen I af of Western News- Made by the originators of the | | 
paper Union, New York City, has been postage meter... Offices in 95 cities Address 
promoted from assistant purchasing agent coast-to-coast = ——_—_— —_— 
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. = 
ul ti e usiness orms of fine papers in Omaha to purchasing 
agent of the fine paper department. CARI 
SEIFFERT has moved up from manager 


FLEXOGRAPHIC COMBINATION PRESS FOR in Little Rock, Ark., to sales manager at 


the general office in New York. JOE HER 


© ° FORD, former manager of purchasing and 
ing e ress-run peration inventory control, has become purchas 
ing agent of printing machinery 
NATHAN JULIUS has been appointed 
PRINTS ONE OR TWO* COLORS IN HAIRLINE REGISTER .. . plane DapeRRnnENS a6 Ranceren Seem 
ers, printers and lithographers, North 
Abington, Mass 


(*Also available with 4 colors) Jd NUMBERS 
d/ PERFORATES AND 


J PUNCHES 17° 
AND 22 FORMS 











Nathan Julius John W. Roux 


JOHN W. ROUX has been elected vice 
president of Colyer-Roux ‘Printing Co., 
Newark, N.J 

GORDON C. JERMYN has become man 


* FIELD TESTED 
PRODUCTION PROVEN 






* NEWER THAN NEW SINGLE COM.- 
BINATION PRESS PRODUCES EITHER 17 OR 
22 FORMS ELIMINATES NEED FOR TWO 
INDIVIDUAL PRESSES NORMALLY REQUIRED 


ager of personnel relations of the Ozalid 

Division of General Aniline & Film Cor, 

He formerly was personnel director of the 
| Reuben H. Donnelley Corp., New York 
City 

DONALD REED and DENNIS CASEY 


e Nothing like it ever produced before, this modern, flexo 
have become eastern district representa 


. raphic Combination Press is revolutionizing the business forms indus ‘ 
groF 9 | tives for the General Printing Ink Co 
try. Prints and processes paper in perfect register at speeds up to | division of the Sun Chemical Cor; 
800 feet per minute BENTLEY G. MCCLOUD, JR., vice 


president of the First National Bank of 


Chicago, has been elected to replace his 


es Standard 17 22° 2-color combination press. PACKER 


Press can be built 18", 24", 30° etc. in increments of 6" to cover deceased father as a member of the board 


of directors of the Dayton Rubber Co., 


any multiple width forms required. Machine can be furnished with 
Dayton, Ohio 


any quantity of numbering and punching units for printing unusually 
small forms. Versatile mechanism for cross perforations skip per ae 
forations and angle perforations Continuous chain hole and file 


hole punching as desired 


we Press also features barrel or straight type numbering mech 
anism which automatically adjusts to different weight stocks without 
punch-thru” or offset and has synchronized throw-out device 
Machine also features PACKER'S exclusive “Feather Touch” hydraulic 


control for equalized press impressions on paper at all times and for 





positive, instant color throw-outs 





& PACKER forms equipment is also available with 3- or 4-color 
flexographic presses. Write for complete information. Dept. IP-2 


Philip Masterpool (I. to r.), sales manager, and 


J. P. Catlin, president of the Virkotype Corp., 
congratulate Larry J. Burillo, eastern sales 


representative, for his 25 years of service 


Manufacturers of | 
“ ” JOHN C. UNDERWOOD has joined the 
KE). CHAIN-HOLE | installation and service staff of Didd 
PUNCH | Glaser, Inc., Emporia, Kan 


Mlanufiaclining Company Printing and Fairchild Graphic Equipment, Inc., has 
H. TOGUEVILLI 


Die Cutting appointed WILLIAM 
GREEN BAY. WISCONSIN Equipment | customer engineer for southern New 


York, northern New Jersey, and Fairfield 
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your important 
figures 







Each capable young executive 
in your company stands out 
— he adds prestige, substance 














and greater performance 






Why Parsons Record 


by Printers and Users 















to your operation. ‘Parsons 
ledger papers and index 
bristols, made from cotton 
fibers, do the same for your 
accounting records — and for 
your organization. Parsons 
record-keeping papers — 
perform well for machine 
accounting or handwritten 
systems .. - offer a perfect 
writing and erasing surface 
will not “dog ear’ 
from constant handling. An 
extensive range of matching 
colors in both ledger and 
index weights, and five 
cotton content grades can 
provide the right paper for 
your record requirements. 
For your important figures 
(both men and records), : 
specify Parsons cotton fiber 
ledger and index papers. 


Aso 
PAPER 


_.. makers of permanent 
prestige business papers 
an 





































































































































These are the reasons why Form Printers stock and recommend Parsons 


cotton fiber record-keeping papers: 


@ A large variety of matching col- 
ors fit the needs of record-keeping 
color control systems. 

@ Parsons ledger and index papers 
offer a wide range for most form 
uses, sizes, or weights. 

@ “Solid” sheet formation (in any 
weight) will not dog-ear 


from 
frequent hard use. 


@ Parsons smooth, uniform “no 
glare” surface takes hand or ma- 
chine posting perfectly and 
erases without roughening or dis- 
coloration. 

@ Cotton content sheets add 
longer life to important records . . . 
(Parsons Extra No. 1 100% grade 
is often specified for permanent 
records). 

@ Parsons cotton content papers 
run well on letterpress, offset or 
pen-ruling equipment. 

@ Accurate, efficient record-keep 

ing is improved by quality form 
printing on high grade cotton 

content papers. 


@ Recommending Parsons papers 
adds prestige to a quality printer's 
reputation. 

@ Service on all Parsons papers is 
fast — shipment from paper mer- 
chants’ stocks or mill stocks on 
same day your order is received, 
eliminates delivery problems. 

@ Parsons Guide Book for Record 

keeping Papers helps printers and 
users get the right paper for the right 
record ... making better business 
for both.* 


These are the famous Parsons Cot- 
ton Fiber Record-Keeping Papers: 
Cotton Content Parsons Ledgers 


100°), Extra No.1 Seotch Linen Ledger 


100% Parsons Linen Ledger 
15%, Defendum Ledger 
50% Mechano Form Ledger 
25% Crest Ledger 
Parsons Indexes 

100% Parsons Index 

5007 Mechano Form Index 
ae | Arkon Index 

25% Crest Index 





Parsons is preferred by your customers 


A Friendly Invitation: You are cordially invited to become 


When you recommend a Parsons Paper, it makes sense to your customer, He has been 
pre-sold by Parsons advertisements stressing prestige, performance and permanence 
In 1956, Parsons advertising will appear in 12 magazines, including Business Week, 
The Office, Office Executive, Office Management, Journal of Accountancy and Fortune 
‘To cash in on this advertising, it will pay you to stock and recommend Parsons bonds, 


writings, ledgers and indexes, 
amy Ce . 
t . 
- : : >, "7 











% Mail to Parsons Paper Company e Holyoke e Massachusetts 






Gentlemen: 
4ee0 | 

ex 

iG PAPERS AND IND! 

ee PARSONS PAPER 

o HOLYOKE, MAS 


Please send your guide book: How to get what you need in 
¢ prco 19% 


record keeping papers and index cards. 


I would like to become a charter member of The Parsons 
King Cotton Club. 
a charter member, during 1956, of 


The Parsons King Cotton Club YOUR NAME 





. an exclusive group of men and women, who in the de- 
signing, producing or selling of fine printing, strive constantly 
to attain the high-quality craftsmanship on which the Graphic 
Arts Industry has been built. 


COMPANY 


ADDKIKESS 


STATE 


YOUR POSITION 





The . 
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Bi HUMonce i the Meador... 


The Miehle 29 3-Roller Letterpress is the 
carefully considered choice of printers who 
place the most exacting demands on small flat- 
bed equipment. It is the accepted standard in 
plants where quality and production are of 


prime importance. Performance is the reason. 








29/3-Roller Letterpress 


Listed below are a few ot 
outstanding plants from 

to coast which operate the 
Miehle 29 Letterpress with 3 


roller coverage of the full forn 


Ace Carton Corporation 
Chic ago I] 


American Bank Note Company 
New York City, N. Y 


Colorpress Incorporated 
Washington 8 Be 


Fibreboard Products, Inc 
Los Angeles, Calif 


W. P. Fuller & Company 


San Francisco, Calif 


Holden Printing Company, Inc 
Minneapolis, Minn 


Houghton Mifflin Company 
Cambridge, Mass 


International Harvester 
Chicago, Ill ; 


Liberty Printing & Litho. Co 
Pittsburgh, Pa 


Magee Bros..Company, Inc 
Piqu 1, Ohio 


Milprint, Incorporated 
Milwaukee Wis 


Quality Press 


Birmingham, Ala 


Redfield and Company 
Omaha, Nebr 


rhe Rough Notes Company, Inc 
Indianapolis, Ind 


Runkle-Thompson-Kovats, Inc 
Chicago, Ill 


John P. Smith Company, Inc 
Rochester, N. ¥ 1 


J. T. Townes Printing Co., Inc 
Danville, Va 


lriangle Press 


Knoxville Tenn 


Warlick Law Printing Co., Inc 
Dallas, Tex 


The Wayside Press, Inc 


Paterson N J 


Wolfe Incorporated 
Detroit, Mict 


Wr 


MIEHLE PRINTING PRESS AND 
MANUFACTURING COMPANY 











County, Pa. He was formerly associated STEPHEN J. FLAHERTY has joined 
with Fairchild Guided Missiles Division Mergenthaler Linotype Co., Brooklyn, as 
and Republic Aviation Corp a production engineer located in th 

JOHN V. SILLIMAN, now in his twen Cleveland agency. He succeeds G. A 
tieth year of service for American Type BOUCHER who has been transferred t 
Founders, Elizabeth, N.J., has been elected the executive sales department in Brook 
vice-president of operations and a mem lyn. THOMAS E, DEPOY succeeds HER 
ber of the board of directors BERT S. RAND, now in the production 


planning department in Brooklyn, as pro 
duction engineer in Boston 

RUSSELL F. COSBY, secretary, Rey 
nolds & Reynolds Co., has been electe: 
first vice-president of the Dayton Control 
of the Controllers Institute of America 

RUSS BURGET has been appointed 
manager of Sam'l Bingham’'s Son Mf, 
Co.'s Oklahoma City roller factory. M. D 
PAT” PATTERSON has joined the Chi 
cago sales department 

CON DONOVAN, JR. has been ay 
John V. Silliman Joseph C. Molitor pointed manager of advertising and pre 


mouon for Ansco, the photographic man 


) ( , ‘ 
JOSEPH MOLITOR has been named ufacturing division of General Aniline & 


sales representative in the newly opened Film Corp., Binghamton, N.¥ 
New York sales office of Herbick & Held JAMES H. HAYES has been named 
Printing Co., Pittsburgh, Pa 


JAMES M. KEARNEY, former salesman 


manager of the newly created book and 
publication department of Michle Print 
for the Kennelly Paper Co., has becom« ing Press and Mfg. Co.. Chicago. ROB 
assistant to the head of the order depart 
ment of the New York & Pennsylvania 
Co., New York City 

ROBERT T. RINEAR, vice-president 
and a director of General Precision 
Equipment Corp., New York Cit has 
been elected a director of Mergenthaler 
Linotype Co. He succeeds DONALD H 
SHERWOOD, vice-president of Ellicott 


ERT HIRST has become a sales represent 


ative at the Los Angeles ofhc« 


Machine Corp., Baltimore, who resigned 
because of increased responsibilities in 
his other business affairs 


LEONARD T,. THOMASMA has been aj 





pointed vice-president of marketing and 


' 

RICHARD C. BROWNE has become gener James H. Hayes Merle D. Kirstein 
al sales manager of the Todd Co., Ine 
Rochester, N.Y., a subsidiary of the Bur MERLE D. KIRSTEIN has left Western 
roughs Corp., Detroit, Mich Newspaper Union, New York City, to be 

[THOMAS PUNSHON has been named come sales promotuon manager for the 
technical director of the ink division of Chandler & Price Co., Cleveland, Ohio 
J. M. Huber Corp., Hillside, N.J. CLAUD! WALTER MESSNER has been ay 
GEFFKEN is now laboratory manager pointed manager of the St. Louis offic 
and DOUGLAS CAMPBELL is production of the Bristol Co., Waterbury, Conn. He 
manager succeeds S. E. GEWIN who is now the dis 


Architect's visualization shows new plant of San Gabriel Valley Daily Tribune, to be constructed on 


a two acre site near Covina, Calif. The building will house both offices and mechanical departments 
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( oo ONT 
S ; 


-—~ PROVIDE wei? 


- ‘ 


mae ni , 
- 
- « 
e- CALOWELL, WJ 
SAN FRANCISCO 
CALIF 


5 CONVENIENT 
SPOTS 


for obtaining engraving rubber 
and refrigerated molded rubber 
in a hurry 





U.S.” grows its own natural rubber and 
makes its own synthetic rubber, “U.S,” 
has the vast resources, the experience and 
the technical staffs essential in producing 
the best in rubber for printing plates, 
For always fresh rubber, call our distrib- 
utor, Williamson & Co., at any of the 
following refrigerated stocking plants: 
Caldwell, New Jersey ¢ Bryan, Ohio 
San Francisco, Calif. « Grimsby, Ont. 


or contact our Providence, R. L, plant. 


Mechanical Goods Division 


trict manager of the Chicago office, re 
placing R. G. TOWER who is manager of 
the new western sales office in Denver 

R, EARDLEY GREENE has been aj 
pointed vice-president of Detroit Type 
setting Co., Detroit, Mich 

ROBERT CRAWFORD has joined the 
sales staff of the E. W. Blatchford Divi 
sion of National Lead Co 

CARL THUMIM has been named vice 
president in charge of manufacturing of 
the E. P. Lawson Co., New York 

JOHN A. ALEXANDER, JR 
conservation director for Republic Avia 


formerly 


, has become sales engineer of 
Brook 
lyn, N.Y., manufacturer of Baldwin press 


non Cory 
William Gegenheimer Co., Inc., 


equipment 

LOUIS VAN HANSWYCK, formerly as 
sociated with Morris & Walsh Typeset 
ting Co., New York City, now has charge 
of operations for LOU VAN TYPOGRA 


PHERS, successor to Compton & Stern, 


New York trade composition house. MRS 
HELEN STERN continues as an inactive 
member of the firm 

DONALD L, BoyD is heading the Ow] 
Print, Inc., Wheeling, Pa., a printing com 
pany formed from the Owl Print Shop 
DONALD T. Boyd and RICHARD H 
Boypd will work with him. GLENN D 
SIMERALL is head of Owl Office Outfit 
ters, Inc., the office equipment and systems 
division of the old company. RALPH N 
KIRBY is associated with Simerall 








RICHARDS’ 


MODERN ROUTERS, SAW TRIMMERS 


MORTISERS 


QUALITY 
MACHINES 
for 
PRINTERS 


STEREOTYPERS 
PHOTOENGRAVERS 
ELECTROTYPERS 


Designed and built 
for printers by 






N. H. “HARRY” QUALE has been ap 
pointed the first sales representative to 
Latin America for Harris-Seybold Co., 
Cleveland, Ohio. He will work in Mexico, 
Central America and the Caribbean 





N. H. Quale 


Edgor G. Morrison 


EDGAR G. MORRISON is the new sales 
manager of the Goss Printing Press Co., 
Chicago, and its subsidiaries. GASTON F 
STE. MARIE 
president of Goss Printing Press Interna 


has been appointed vice 


tional, S.A., a subsidiary of the Chicago 
company. He will be stationed in Panama 

H. E. OVERACKER has been named 
sales manager of Rotocraft, Inc., Union 
City, N.J 

CHRIS ARMACOST has been elected 
sales vice-president of Stanford Paper Co., 
Washineton, D.C 

HORACE KLAFTER has been named 
sales promotion manager of the Allen 
Hollander Co., Inc., New York 








VANDERCOOK & SONS, INC. 


General Offices, Research Laboratory, Demonstration Room & Factory 
3601 W. Touhy Ave., Chicago 45, Ill 
Eastern Office & Demonstration Room 


323 E. 44th St., New York 17, N.Y 


| 3156 Wilshire Blvd., Los Angeles 5, Calif 


Printing Equipment 





Phone: ROgers Park 1-2100 


Phone: MUrray Hill 4-4197 


Western Office 
Phone: DUnkirk 8-993! 

















for new, faster methods 
of printing, investigate 


ROTARY PRESSES SPEED PROFITS! 





4 
WRITE FOR INFORMATION! 
Designed and sold exclusively by 
Orville Outro & Son. Made by Western 
Gear, manutacturers of gears and spe 
‘ are cial machinery for industry since | 888. 


---=ae- 


a Printer UNIVERSAL 
Sew-Trimmer Rovter and Pease eeere eS Sareres 
Since 1900 Mortiser (Combination) ‘ ORVILLE DUTRO & SON, INC. 
Also seperate units : 117 West 9th St., Los Angeles 15, Calit 
Send for information to : 
' wane 
J. A. RICHARDS CO. _— 
903 N. Pitcher $. Kalamazoo, Mich ; 
waseececeencesecaneesoced 
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Super 


Willard Probst stands at a giant, 
automated control panel in New 
York and Penn’s Lock Haven, Pa., 
mill, carefully regulating the flow 
of paper ingredients from 33 sto: 


age tanks to paper machines 


ANCHOR MAN ON A PAPER MAKING TEAM 


While it may seem a simple matter of pressing 
buttons, Willard Probst’s work actually is a 
vital link in transforming basic ingredients 
into smooth, finished paper. For each section 
of the huge panel controls vital operations in 
the flow of fibres, chemicals, and fillers used 
in making New York and Penn papers 

That’s why Willard Probst is an anchor 
man on New York and Penn’s team of fine 
craftsmen. Because of the millions of dollars 
worth of scientifically accurate new equip- 
ment at his fingertips, you get better New 
York and Penn papers of every type, every 
time-—at savings. 


New York 
Kile ee 


English Finish * Eggshell * English Finish Litho * Offset 


Whether you need papers for commercial 
printing or book or magazine publishing, it 
will pay you to investigate New York and 
Penn and the unusual blend of craftsman 
ship and modern technology that makes their 
papers so desirable 

If you haven't already seen it, write today 
for your copy of “The Papermakers” which 
tells the whole story of New York and Penn 
quality from forest to Fourdrinier, and 
beyond. Ask, too, for samples and the name 
of our nearest distributor. New York & Penn 
sylvania Co., 230 Park Ave., New York 17, 
New York 


and Penn 


Mani acta 22) 


Music * Bond * Tablet * Duplicator * Mimeograph 
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Drawing 





Avaliable in a choice of 17 colors, 
Biebold Safety Inks are invariably 
specified for producing Pantographic 
designe in printing checks 

and other special types of 


financial documents. 


SAFETY INKS 


: : indispensable in printing 
CHECKS, BONDS, FINANCIAL DOCUMENTS. 





Just like a top-flight bowler 


who “strikes” consistently, you'll 


n 
a make a “pocket hit" with your customers 
5 when you use these high quality, 
c dependable color inks. 
. 8end for our color book. 
re te 


OVER A HALF CENTURY OF SERVICE’ 






ae E « O 
MEMBER Lithographic Technical Foundation 


National Association of Printing ink Makers EVERYTHING FOR THE LITHOGRAPHER 


National Printing Ink Research Association MANUFACTURERS OF PRINTING, LITHOGRAPHIC INKS AND SUPPLIES 
N.Y. Employing Printers Association 150 VARICK STREET, NEW YORK 13, N. Y 


CHESHIRE 


LABELING MACHINES 











TS 
ROGERSOL 7-11 


REMOVES ANY TYPE DRIED INK 


Vustantly and Safely 
Why risk fire or explosion in your 
plant? Use ROGERSOL 7-11—the 
guaranteed safe TYPE WASH. 
Blended of finest quality chemicals. 
Cleans thoroughly and quickly. 
Harmless to HANDS, rollers, metal 
and wood. 


BE SURE — BE SAFE 













Puts @ label on 
every piece 
Gives you positive 
coverage of your lists 
every time! 






And fast! Up to 
18,000 an hour! 
Jobs go out right- 
right on time — at 
lower costs. Let us 








show you how RIGHT FOR 
CHESHIRE will im- @ Magazines @ Catalogs A trial of ROGERSOL 7-11 will prove its 
prove your mail @ Newspapers @ Direct Mail merits to you. 
methods — pay for 
poy @ Booklets @ Postcards a a 







itself i ings. 
ee ee Write today for full details! 





ROGERS CO., Inc. 


5331 $. CICERO AVE. + CHICAGO 372, ILL. 
| RE liance 5-5100 


| Mailing Machines, Inc. 
CHESHIRE 1644 N. Honore St 





Chicago 22, Illinois 
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Do You Know How Much 


MONEY 


You Have In HIDING? 


e Just pull out any case and guess what 
worth to you in cash. If you use this case just 
in a while that’s 
money. 
How about replacing this hidden asset wit} 
ictive one? There is probably enough hidder 


where you re hiding your 
Df ] 


metal around to give you a4 number of new type 


You will find it easier to please your present 


i ‘ 


Your dealer can serve you or send metal direct to 


BALTOTYPE 


15-17 S. Frederick Street, Baltimore 2, Md 
422 S. Plymouth Court, Chicago §, Illinois 








Bigger Profits 


tom Larger Numbers 





FORCE 5 Ee 
LARGE-FIGURE TYPOGRAPHS om 




















eee Tickets Me 


" seeLabels 


Over- 
Type-High 


These machines poy off 
handsomely on large-figure 
numbering — reduce 
trouble, increase speed and 
profit. Type-High Cases: 
Ky Figures. Over-Type- 
High: 4” to 14” figures 
Ask for catalog. 

* 
Write for Force Typograph 
Operating & Maintenance 
Manval. 





WM. A. FORCE 


2iONICHOLS AVENUE, BROOKLYN &@ 





with DISSTON 866 
PAPER CUTTING 


KNIVES 





FREE AND EASY CUTTING— Micrometer ground 
concavity and taper on face for proper clearance 
to prevent dragging and binding 


(2) CLEAN CUTTING— Accurately beveled and expertly 
honed to a razor edge for standard use or special 
requirements. 


EASY INSTALLATION—Non-distorting, shock- 
resisting alloy steel back. Holes accurately drilled 
and tapped. 


LONG-LASTING, HAIRLINE CUTTING ACCURACY 
— Special high temper, close grained 866 alloy steel face. 


Your nearby Disston distributor or Harris 
Seybold Branch provides oom service. Ask 
today about Disston 866 Paper Cutting Knives 


Get this latest full-of-facts booklet on how 
to choose, use and care for paper cutting 
knives. 32 pages. Fully illustrated. 





lonendllinnnedlineedllinenetl eed eeeell mend mealiemneimediemleeaaeiene 1 


Henry DISSTON DIVISION ry 
H. K. PORTER COMPANY, INC. 


1089 Tacony, Philadelphia 35, Pa 


Please send me your free booklet on paper cutting knives 


City.... , Zone State 
DISSTON BRANCH WAREHOUSES 


Charlotte, North Carolina; Seattle, Washington, Chicago, Illinois, 
Los Angeles, California, Toronto, Canada 
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THE ALL NEW 
EVA-PRESS 


Make Your Own 
Rubber Plates 


IMPROVED FEATURES 


@ Exclusive Pre-Heat Table @ Motorized Push Button 
Operation 
@ Powerful Construction @ Platens Electrically Heated 
Thermostatically Controlled 
Three Platen Sizes 13x18” 
127415" 11" %"13" 


@ Precision Built 


MIKE IT TO 
PERFECTION 


With the New od 


EVA-GAUGE “™ ae 


@ Instentaneous Reading YW 


Saves Time 
@ Eliminates Guesswork $82.00 FOB. Deerfield, Iilinois 


@ insures Quelity Work 


SPECIFICATIONS; 10° Deep Throat—18" x 18° Table—Starrett 21/2 
Diem. Dial Micrometer—Range .000” to | 


AMERICAN EVATYPE CORPORATION 


735 OSTERMAN AVE DEERFIELD, ILLINOIS 











1956 MODELS 
BREAKING 
ALL RECORDS 


Profit records for YOU... 
NEW FEATURES 


greatest advance in Folder history 


doubling your net profits... for instance, 


2 folded signatures (from a single sheet fed into Folder) now 
come out where one came out before of course in | automatic 
operation, And-—from a single sheet fed into the Folder—you 
can have two separate sheets collated and folded together of 


course in | automatic operation 


Thanks to you for ordering $50,000,000. of BAUMFOLDERS, 
volume production kee ps prices down even in these days of 
high labor costs and high material costs, you can still install a 
17% x 224% Automatic Bindery complete in one compact life-time 
“Gold-Mine” 
ete, for only $85. initial and $47. a month. It will pay-for-itself 
many times over before you pay for it. No finance charge just 


that folds; cuts; scores; perforates; collates, ete., 


simple interest. And other sizes comparable pay-for-itself terms 
14 x 20” or 22 x 28” or 25 x 38” or 31x46-60" 


RUSSELL ERNEST BAUM, INC. 
615 Chestnut St., Phila. (6) Pa. 


PS. Someone said,--“he benefits humanity who makes 2 blades 


of grass grow where one grew before.” 
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TECHNICAL fog 
SERVICE [2 


AND 


Sea SUPPLIESEG 


~ \ the Mw, 
Bye oh Fae 
TESSS PRINTER mal 


W ilsolice labo- by 


eenary Seeuecs Or Peneuee 


W ilsolite trained 


field technicians 





In addition, Wilsolite carry 
a full stock of the finest 
printers’ supplies available: 


GOODSYEAR 
Rubber: 
Natural and Synthetic - 


working in your 
own plant are al- 
ways available to 
give you whatever Molding and Engraving 
assistance you 
need to help solve BAKELITE MATRIX MATERIALS 
any problems you ne ea ee 


may have. Samples 


WAREHOUSES : bd ° 
Denver + Hackensack 
Los Angeles + Pensacola 
San Francisco + Seattle 1827 Niagara St., Buffalo 7, N. Y. 
Canadian Affiliates: 
Fort Erie, Ont.—Teronto, Ont. 


tata atin 


KEMOVE OL0 /NK 
/N fda 


Don't rely on elbow grease—try Phenoid! Just shake 
a few drops on any plate, halftone, press part, etc., 
and the old ink instantly starts to dissolve. Wonder 
ful for removing quick-drying or process inks. Harm 
less to wood, metal, hands. Used by leading printers 


Order from your supplier. Write us for literature 


Wiison-imperial Co., 123 Chestnut St., Newark 5,N.J. 


HENOID 
neNwY 


TRADE MARK 








They Laughed .. . 
When I said, “We'll Do the 


Embossing in Our Own Plant.” 


And you, too, Mr. Printer, can do professional embossing 
on your regular job presses if you order STEWART’S EM- 
BOSSING BOARDS from The Inland Printer. A booklet 
giving full instructions is included with every order. 
Don't let those extra profits walk out the door. 

5% x 9% inches . $1.60 a dozen 

92 x 112 inches $2.85 a dozen 


Send check or money order to 


THE INLAND PRINTER BOOK DEPARTMENT 
79 Wese Monroe Street, Chicago 3, Illinois 
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Blatchford Metal salesman 
furns detective 


... tracks down cause of 
slow melts in Book Plant 


I admit I was stumped... at first. to melt metal fast.” 


melts in this Book bore me out and 


machine had 


Utility engineet 
in a week the shop was going great 


For months, 
Plant’s composing 
been on a slow-down strike, yet metal 
composition, pot operation, pumps 
and other apparatus seemed O, K. 


runs. 


Blatchford service can help you 
speed work through 


So one day on one of my calls, I 
uggest to the foreman, “Let’s walk 
through again, maybe we'll spot 
omething.” 


With more than a century of ex 
perience in the type metal busine: 
Blatchford know how to lich 
printer’s metal problem And 
Blatchford has the necessary re 
sources, including the well-equipped 
metal laboratories of National Lead 
Many times Blatchford’ 
vice is as important asit 


Again it looks like a blank... but 
one operator claims faster melts in 
mid-morning and mid-afternoon 
And when we reach re-melt, only 
one of the two furnaces is lit 

“Never use that furnace,” says 
the re-melter. “It just won’t melt 
with the other going.” 

That did it! “It’s the gas!" I say 
“The town is growing, gas demand ties. So call in Blatchford 
rising, pressures dropping. Your for service. And call on 
plant no longer gets enough BTU’s Blatchford for met 


Blatchford for service 





good eT 
good metal 


You can get both very easily 
through Blatchford’s nation-wide 
network of sales and service facili 


(Calif.) 

Phoenix, Salt Lake 
anada Metal €o., Ltd 
|, Winnipeg, Vancouver 


immepiate uch-dry PRINTING 


NOW POSSIBLE! 


with 


(39) 


=a 6363S ; 
neu hes ins CONDITIONER 


for both Litho and Letterpress...Work- and-Turn Printing! 
“s. Messy 


Eliminates A Non-Offset Spray Equipment in Most Cases 


"tao 
Levent 


Ink offsetting is now a thing of the past 
because of the amazing quick-drying prop 
erties of TRIK. Will deliver impressions of 
highest quality without the use of non-offset 
spray or other means of mechanical drying 
Do work-and-turn printing without smudge 
or sticking. Holds ink open on press. TRIK 
is homogenized, remains stable indefinitely 
mixes readily with all inks. Send for trial 
order today 


Other Nationally Known Central Products 


33 and 0-33 Ink Conditioners 


GLAIZCOTE 


for sharper halftones, livelier colors 
Scratch-resisiant, for tough, mar-proof surfaces 


20/20 Overprint Varnish, for tough, brilliant finishes 


Cutal comrounnine COMPANY 


1719 North Damen Ave. Chicage 47, Ili, EXPORT: Guiterman Co., inc., New York 4 | 


Manvfacturers of Printing ink Additives Since 1939 


Send for your TRIAL ORDER TODAY 


W MONEY BACK GUARANTEES 





2 if: 
Contral comrounome COMPANY 
1719 North Damen Avenue « Chicago 47, Ilinois 
Yes, we're interested in TRAIK. Please 
Send your special 4 th. introduc Lory container 
Cheek for $6.00 is enclosed, and | understand m 
money will be refunded immediately if not satiatic d 


Send complete technical bulletins oo THIK and 
your other ink additives 

NAME 

FIRM 


STREET 


lie ie ie | 





classified 


esmsane rome | DUYELS' 


ouide 


RATES: Ordinary classified, $1.10 a line per in- 
sertion (figure 36 characters per line); mini- 
mum $3.30. Used monthly, $35 a year for 3 
lines; $10 for each additional line. Situation 
wanted, 90¢ a line; minimum $2.70 

Display classified sold by column inch with dis- 
counts for lorger space and three or more in- 
sertions. Sample rates: One inch used one time, 
$21; used 12 times, $16 per insertion. Two or 
four inches used one time, $19 per inch, Full 
rate schedule on request, Please send payment 
with order 

Copy must be received at 79 W. Monroe St., 
Chicago 3, Ill, by the 18th of the month pre- 
ceding date of publication 


ADHESIVES 

CAMK-N-SET Venetrating Glue nee 
1956, the pecial adhesive to group-pad 
ne-time carbor et forn Cart et 
ort if Ferguson A Daytor a 
BRONZERS 

MILWALKER BRONZEHS or all 
pre ‘ ome rebuilt unit (, B, Her 

If@. «ec Mineral St Milwauke 


CALENDARS AND CALENDAR PADS 
WHOLESALE CALE NDAHS, MATCHES, 
PANS, ADVERTISING NOVELTIES 
ih our own lmprinth Sell ve 

it istomer Fleming Calendar Co 


Dept ago 37 


ir rep 


>» Cottage Grove B Chie 


ATTENTION-COMPELLING CALEN- 
PAM PADS 4% tyle One Two 
rout (ole xl t« ] 


i 
ithel Lithe 


and 
“we l 


Catalog GOES 


(Chicago 21 iit 


CALE NDA PADS -67 Style 


Nrite for catalog Calendar 


BUSINESS OPPORTUNITIES 


FOR SALE 


LITHO & LETTERPRESS PLANT 
in SOUTHERN CITY 


$450,000 annual volume. Late- 
model equipment, Labor conditions 
5 employees. Owner wants 





good, 75 
to retire. Box 0-60, Inland Printer, 
79 W. Monroe St., Chicago 3, IL 











COMMERCIAL PRINTING PLANT in 
e& of the most progre ive area of 
1 Well tablished good busine 
i ted Complete wit t k $15 
! del Owner decen 1 
Pet f needed Mi » vaverl 
! burg, Fl 
PRINTING CO—TENAS: Ist 1 year 
’ le $46,000, priced right Apple 


Cleveland 15, Ohio 


EQUIPMENT & SUPPLIES FOR SALE 


Sell Spreying 


Pre 
AND SPRAY 


= << STATIC 
Ty STOP tiectricity = 


BUTTON. TRADE MARK 
REG. IN U.S. PAT. OFF 


| $3 PER CAN 
The Original 

The Only 
1220 W. 6th & 


$30 PER DOZEN 


STATIKIL 


Clevelend 13, Obie 


= 
See 


130 








| 





EQUIPMENT & SUPPLIES FOR SALE (Contd.) 





QUALITY PRINTING MACHINERY . . 
HONEST PRICING . . . 
WIDEST SELECTION... 


ENTIRE OFFSET PLANT, As follows 
1—ATF 24” Precision Camera, like new 
1—ATF Offset, 1712x222, 0E33472, | 

like new j 
1—Lote Style 1250 Multilith 
1—ATF Layout Table, 44x66, like new | 
1—ATF Vacuum Frome, 32x36, like new 
1—ATF Plate Whirler, 30x30, like new | 
1—Levy 120-line Screen, 11x14 
1—Gelb Twin Arc Lomp, like new 

SOLD ONLY IN ITS ENTIRETY 
LIKE NEW 


4—-V50 Miehle Verticals 

12-—Keliys-Clippers, B's, C's, 21's, 22's 

3—Pony and 24 Miehle Auto 

6—Kluges-10x15, 12x18 

12-——C&P Crofteman Autos., 10x15's, 12x18's 

2—New Glockner Cylinders, 15x22 

10-——Multiliths-1250's, 1327's, 2066's 

4—ATF Webs-14x20, 17x22 

4—Horris ($8’s, 17x22 

1—Horris EL, 22x34 

2-——Webs Rotary Perfecting Presses, 9x12 

2—Wagner Offset Proofing Presses, 
45x60, 48x84 

150" Cameron Slitter 

1—Thomson Cutter & Creaser, 32x46 

1—Sheridan High Die Cutter, 18x32 

3—Seybold Precision Auto. Clamp Cutters- 
44", 50”, 56’ 


1-40" Seybold Cutter, Model 10Z 

2—Perfecta Cutters-51", 59 

1—Oswego Cutter, 68", Giant Knife Bar 

25—Linotypes-5's, 8's, 14's, 26's, 27, 30, 34 

7—Intertypes-H's, C's, G-2, X 

1—Thompson, |—tudlow, 1—Monotype 
Caster, |—Monotype Keyboord 


Cylinder Presses, Folders, Wire Stitchers, 
Saws. Linotype, Intertype, Ludlow Mats 
Send for Latest Inventory List 


Write, Wire or Phone COpley 7-5390 


CRAFTSMEN ‘company 


COMPANY 
75 WEST DEDHAM ST, 











WEB DRYING 
APPARATUS 


® ROTOGRAVURE 
@ WEBB-OFFSET 
@ LETTERPRESS 
@ FLEXOGRAPHIC 


OVER 25 YEARS EXPERIENCE 


B. OFFEN & CO. 


168 N. MICHIGAN AVE. 
CHICAGO 1, ILLINOIS 








ADDING or EXPANDING OFFSET? 
Investigate the KENRO CAMERA and 


DO TWICE the work of iixi4 Cameras— 
More work than 14x17 cameras—the normal 
work of :6x2e0 Cameras 
YOU GET more camera in 
less space for less money 
with the vertical Kenro 

For Sale By: WNU-PALM 
ER-BRINTNALL and other 
Leading Dealers Write 
Kenro Graphia Inc., Com 
merce St., Chatham, N. J 








Li'l Devi 


xible 


PRINTER'S white-face tape 
$2.01 postpaid t-foot fle 
blade amate pica on top inches re 


atee 


(print plats 
above knee 
lengtl hickory stripe union made 4 
pocket acro botton pencil 
TWEEZ 


Bol 


) postpaid 

mported from 
ingen, Germany, $ ) postpaid; limite 
mpany 98-F Vermor 





$1.00 Your 


pocket 


d 









EQUIPMENT & SUPPLIES FOR SALE (Contd.) 


FIRST SEE IF 


FALCO. 
\ HAS 


\uT 




























THE HOUSE OF 

DEPENDABLE 

REBUILT EQUIPMENT 
In Stock 


TWO COLOR PRESSES 
#5/0 TC Miehle—5 2x65” 
#1/0 TC Miehle—42-7/8x56" 
#46 TC Miehle—35x46” 
Miller TC—25x38” 

Miehle Tandem 22x28” 


SINGLE COLOR PRESSES 
#7/0 Miehle—51x74” 
#5/0S Miehle—46x68”’ 
#5/0 Miehle—46x65” 
#4/0 Miehle—46x62” 
#2/0 Miehle—43x56” 
#1 Miehle—39x53”’ 
#2 Miehle—35x50” 
#3 Miehle—33x46” 
#4/4R Miehle—29x41" 





NEW and REBUILT 


Automatic Feeders available 
for above listed Miehles 











AUTOMATIC JOB PRESSES 
#46 Miehle—36 2x46" 

#56 Miehle—41 2x56” 

# 2 Kelly—24x35” 

# 1 Kelly—22x28" 

Miller Simplex——20x26” 

V-36 Vertical 13/220” 


COMPOSING ROOM 
Linotypes—Intertypes 
Monotype Strip Caster 
Model F Elrod, 8 Molds, Gas 
26" Portland Punch 
Chandler G Price Presses 


MISCELLANEOUS 


50” Seybold Precision Spacer 

68°’ Oswego Power Cutter 

Model 443 Baoum—28x44” 
FEEDERS—DELIVERIES 

SAWS—SPRAY ERS—BASE 





THE FALCO 
CORPORATION 





343 SOUTH DEARBORN ST., CHICAGO 4 
Tel.: Herrison 7-5643 


GENERAL OFFICE AND WAREHOUSE 
47-01 35th St., LONG ISLAND CITY 1, 
NEW YORK 
Tel.: Stilwell 4-8026 


THE INLAND PRINTER for October, 1956 











EQUIPMENT & SUPPLIES FOR SALE (Contd.) 


EQUIPMENT & SUPPLIES FOR SALE (Contd.) 


EQUIPMENT & SUPPLIES FOR SALE (Contd.) 





Insist on Megill’s 
Remember. Only Megill Makes 
Spring Tongue” Gauge Pins 
MEGILL’S PATENT 











$1.80 doz. with extra Tongues 





Sold by Printers Supply Dealers. 
THE 


EDWARD L. MEGILL CO. 


The Pioneer in 1870 
763 ATLANTIC AV., BROOKLYN 38, N.Y. 


HILL RUBBER C0.., inc. 
cooeFPelh) 44,, fo Ranting — 


BEST IN RUBBER—BEST IN SERVICE 
2728 Elston Ave. * Chicago 47, Illinois 


731 Commonwealth Ave. ¢ Massillon, Ohio 
3510 Gannett St. ¢ Houston 25, Texas 
86 Via Coralla ¢ San Lorenzo, Calif 


UNVULCANIZED CUMS 
ENGRAVERS’ RUBBER 


PLATE BACKING 
cured) 


CEMENTS (for all purposes) 

FABRICS (for all printing) 

BOX-DIE MOUNTING MATERIAL 

SPONGE RUBBER Molded and 
Sheet 

COMPLETE CHICAGO STOCK 
(under temperature control) 


Samples & Prices on Request 
"SERVICE 1S OUR BUSINESS” 





(cured G un- 














Late Wodel 
LINOTYPES « LUDLOWS 


at savings up to 50% 
of current new prices! 


#52025—gas, Monomelt, quadder 
#52682—-gas, Monomelt, quadder 
2759515—gas, Monomelt, 4 Mags 
252810—electric, 6 mold disk 


Model 29, 
Model 30, 
Model 31, 
Model 32, 


Complete Ludlow outfit; write for prices 


MIDWEST MATRIX MART 


633 Plymouth Court > Chicago 5 
WEbster 9-3238 








Magnifiers 









Photo-Engravers 
Photographers 
Lithographers 
Printers 


#10 


9-Power 


$350 
#20 12-Power. . $10.00 


Has very flat field and great covering power 


THE DOUTHITT CORP. 


680 E. Fort St. Detroit 26, Mich. 











Bdwy, Kansas 


Ti-Pi, 1000 





INSTALLING 
th roon acrifice the following 
ipment ‘Ser No 14LT 42 64 
1 yjlor $1 00.00 bit Miehle 
0 uv r feet $7,500.00 
No reasonable offer refused. AC motors 
excellent ‘ i il conditior can be 
ee! runt "AGI LITHOGRAPH 
CORP 1146 N Vermont Ave Los 


AY ele i, Calif. Call NOr andle 





WEB OFFSET, we need 


(as (mas (a (case Cae HO AAC 
I 


Let us show you in your own shop 


Better Makereadies 


‘less time...lower cost! 


1 Ask for free demonstration without obliga 

, tion. Or write for free booklet which tells 

I how to make your own “Precision’’ Over 
[| lays. Best possible makeready in minimum 

1 time. Manufactured and sold exclusively by | 
if The Martin Cantine Company, Saugerties, 
N. Y. 


er 
anny 


OVERLAY BOARD 


SSS aS 
Copyfitting 
got you down? Get the 


HABERULE 


Visual 


penne 


Disc 





| how much faster, easier and 

ve accurately can copyfit all type jobs with 
ed Hobervie. Tem of 
copywriters 
md dol 
etting with this nationally famous 


copy caster. Why don't you? At your artist 


store direct. Complete with gouge 
“THE HABERULE CO. 
BOX 1P.245+ WILTON, CONN, 


upply 


, $7.50 


ud 











RICHARDS’ EXPERIENCE PAYS OFF 
Let us help you sell Die-Cut Printing 
Ask for Goose Book full of ideas 
4. A. RICHARDS CO., KALAMAZOO, Mich. 


] 
] 


| 


ORECISIONE 








VMIEHLE 
ré 
ATF Type i3th & Cherry Phila 


VERTICAL V-26 completely 
built Guaranteed $3,250 Foster 


SPECIAL 
SELLING 


Battery of Miller late serial 4 track 
single and two color units complete 


automatic oiling at plant of 


Stamats Publishing Co. 
Cedar Rapids 
lowa 


Priced under prevailing market prices 
for cash! Inspection cordially invited 
to verify beautiful mechanical con 
dition based on marvelous main 


tenance 


TYPE 2 PRESS 


3312 N. Ravenswood 
Chicago 13 











, GUARANTEED 
, MACHINERY 


6/0 70" Miehle 2-col,, 
ext. del.; rebuilt 


1/0 56” Miehle 2-col., 
fdr., ext. del 


No. 41 Miehle auto. unit, Dext. cont. re 
loading pile fdr 


LSB Harris 17x22; rebuilt 

74” Seybold Dayton Model auto cutter 
Seybold 3VA 3-knife trimmer 

Model 189A Dexter Folder, 39x52 


Dext. pile fdr, 


Dext. suc. pile 





SPECIAL 
Christensen Pony Model gang stitcher, 
4 heads; A motor; latest style; 
reconditioned 





Samuel C. Stout Co. 


343 §. Dearborn $1, Chicago 4, Ii 
Phone: HArrison 7-7464 











LINO-INTER-LUDLOW Mat bought 
old Over 1,000 fo 
Proof on request 

Aleo mag 


= 


nt Irnrme 
end for 
azine new & 
617 Cherry t Phila 


Get Full Production 


QUALITY PRintinG 
Without Stops for 
Unnecessary Washups 


Doyle SHEET CLEANERS 
FP Wiebe bor Pree Bulletin 


1 &€ DOYLE COMPANY 
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EQUIPMENT & SUPPLIES FOR SALE (Contd.) 


MODERN PRESSROOM & 
BINDERY EQUIPMENT 


Rebuilt Machines. . . 
Sensibly priced 

No. 46 2-col. Miehle, bed 36% 
chain del., pile feed, A.C. motor 

65” 5/0 s.c. Miehle, Dexter pile or Cross 
feeder, ext. del 

56” 2/0 s.c. Miehle, pile feeder, ext. del 

No. 4/4-roller Miehle swingback units, 
bed 30 x 42 

No. 41 Miehle unit, bed 31 x 41 

2-col, 27 x 41 Miller, 4 track, oiling sys 
tem and A C motor 

28” « 41” 4-track Miller Major 

27 « 41 Miller Cutter G Creaser 

KELLY PRESSES 

No. 1—22 x 28; No. 2—22 x 34 

Reloading Feeder, A.C. motor equip 

22” x 28” Miehle Horizontal, straight 
line del 

22” x 28” Miehle Horizontal Tandem. 





x 46, 





Harris Offset Presses-—17 /2°'x22", 
21°28", 22234", 41x54” 
22 «x 34 Ebco Offset Press 
14x20” ATF Little Chief— 
D. E. 172x222 ATF Chief 








3844” Seybold paper cutters 

3—-knife Seybold trimmer. 

84” Oswego mill type paper cutter 
Intertypes, F2-2, C-CSM; Linotypes, 8-14 





NORTHERN MACHINE WORKS 


(Tel. MArket 7-3800 
ye ee a ee 





MILWALKER BRONZER Recondl 
tloned tell Milwaukee } phase 
Hi’. Motor ot needed due to chang 
product mn requirement An excel 
t buy it $500 tar Kngraving Co 


NOW «0 LOST 
ORDERS INTO 


. 





Join the scores of Printers, Stationers 
and Business Forms Agencies that are 
now enjoying profits with G.M.F. Litho- 
graphed Snap-!-Sets 

We do not sell direct only through 
authorized dealers Snap-!-Sets carry 
your imprint, they are shipped in your 
name and invoiced direct to you 

Every uotation is confidential and 
competitive regardless of your territory 
Snap-I-Set one-time carbon forms for 
invoicing pons shipping orders 
and-scores of other key operations are 
sweeping the country 

Use our specialized printing services 
to help you turn those lost orders into 
profits. Write today for samples and 


the G.M.F. dealer plan 


GENERAL 
MULTI FORMS SALES COMPANY 


P. O. Box 1094 


Nashville 4, Tenn 


2020 Jo Johnston Ave 





132 








| 
| 





EQUIPMENT & SUPPLIES FOR SALE (Contd.) 





At the 
STAMATS PUBLISHING CO. 


Cedar Rapids, lowa 


BAUM current model 333 


25x38 automatic folder 


LINOTYPE current model 5 


No. 60/749 clean, complete 


comparable to new 


HAMILTON steel composing 


room equipment 


LANSTON Monotype strip material 
caster No. 12442 (New 1944 
complete with wide range 


valuable accessories 


SHERIDAN gathering machine 
15 poe ket complete with stitcher 


& jJungst covering unit 


TYPE 2 PRESS 


of tlinois, inc. 
3312 N. Ravenswood 


Chicago 13 











AN EANTENSIVED LISE of nev ind re 
bullt printing equipment on easy tern 

Write for free list M ourlt Central 
Type Foundry Wichita, Kansa 


HELP WANTED 


PRINTING 
SUPERVISOR ASST. 


Cutting, scoring, folding boxes, printing 
and glueing operations. Mfg. firm now 
in NYC, in N.J. in 6 months, has opening 
for man 30-40 years with 5 years exp 
in printing trades or related industry, 
Miehles, Kellys, prefer college graduate 
with administrative studies, but equiva- 
lent exp. accepted. Write Box 1695, 217 
7th Ave., New York City 














MANAGEH—OFKSE' LITHOGRAPHY 


rine opportunit for a man ai te 
it ! tablish and manage i 
lerr ft t lepartment Mu 
ha pr mana rial experience 
n offset pre production ind plate 
ikit iexperience in camera work and 
eb offset not nece ary, but helpful 
Large company located near Norwich 
Connecticut State education, training 
exper ! and type of equipment 
vholly fa liar witl Box 0-59, Inland 
I’t ter yw M roe Chicarg 
ill 


MAN WITH THOROLGH KNOWLEDGE 


of printing ndustry for plant foreman 
or perint lent in commercial print 
ne plant ited in mall midwestern 
rlleg towr Catalogs magazines 
I ke ind ivert gz literature pro 
! ed letterpres and offset Give 
i part ular ind reference n firat 
letter | ()-¢ Inland Printer, 79 W 
Monroe t., Chicago 3, Ill 


HELP WANTED (Contd.) 


MEN WANTED — POSITIONS OPEN 


Production Manager—Ofiset N. Y. C. te 
Super i ntendent—F lexible 

Packaging EAST & MIDWEST to 
Cost Acct.—Controller EAST 
Production Manager—Offset FLORIDA 
Ass't to Owner—Letterpress. Age 25-23 

estimating & sales exp. CENTRAL $4,500- 
Foreman—Composing Room EAST $6,000 
F oreman— Bindery CALIFORNIA to 
Chief Estimator— 

Monotype Comp Ww. Y. C. to 
Production Planner 

Business Forms SOUTHWEST to 

WANTED—JOURNEYMEN 
Linotype operators, strippers, dot etehers and 
Offset pressmen in high demand 


GRAPHIC ARTS EMPLOYMENT SERVICE 
Helen M. Winters, Mgr 

1D-10, 307 E. 4th St., Cincinnati 2, Ohio 

Confidential Application With Us. 


Dept 
List 


Your 





LEADING WEST COAST TAPE PRINT- 


ER need exp. pre ure ensitive press 
operator and Asst Plant Mer Lox 
(9-62, Inland Printer, 79 W Monroe St 
} ae 1] 
INSTRUCTIONS 
Linotype-Intertype Instruction 
Ohio Linotype School 


Logan Ohio 


MOTOR AND CONTROL EQUIPMENT 


CLINE ELECTRIC MFG. CO. Cline 
Westinghouse Motor and control equip 

ent for printing machinery 105 W 
7th treet, Chicago Iiline 


SALES HELPS 


“it Sls printing!” 


Use The Notebook of a Printer 


@ It’s the best printer's house-organ you can 
get because it sells printing. Your name designed 
into it. Smart; low cost. Sales copy wins na- 
tional award, ASK. Maybe your city and area 
is open. “It brings in business.” “ Prospects 
call us.” “It makes money”... clients say. 


Send for facts. No obligation. 


The ARBOGUST Company, Advertising 


228 N. La Salle St., Chicago 1, Ill. 


SELL SALES BOOKS 









Give customers complete printing serv 
ice and increase your income. You'll 
Ihe our fine quality, fast delivery, low 
3 prices, liberal discounts) Write tor 

* handy sales kit and simple price list 







PNer Nl Me -i-le) me) 1a 4-)-lele) am ole m 
DEPT. P TOPEKA, KANGAS 





SITUATIONS WANTED 


PRODUCTION MANAGER - ESTIMAT- 
OR: Topman, experienced in offset and 
etterpre At present ir ibove posi 
tion with high qualit ommercial 
} ] kir for pport t n medi 
Zz plar fe) ‘ ntain ofr 
la irea important, Inter din plant 
doing high ln work only ox O-6 
Injand Printer, 79 W. Monroe 8St., Chi 


Cant Il 


STITCHING WIRE 


SPECIFY PRENTISS Stitching Wire 


Over 93 year of wire drawing experi 
ence upplied in coils or on spool Sold 
by leading dealer everywhere 


TYPE FOUNDERS 





CENTAUR 


il types 


send for prices and specumens of all 





MACKENZII 


M STREET, SAN FRA 
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OFFSET PRINTERS—SAVE MONEY—YOU CAN NOW PRINT AND PERFORATE IN TWO DIREC- 
TIONS—ALL IN ONE OPERATION ON MODEL 120 HARRIS PRESS 


Combination of the Harris Offset Press and McAdams two way L 
Perforator is specially built to operate as a single unit in printing 
and perforating at the same time. 


Action is automatic, pneumatic and electronic. Operates by re- 


mote variable control by one operator. High speed potential 


Write for information OLP-9 which includes detail of the per- 
forating unit. 


JOHN McADAMS & SONS, INC. 


ALBERT BROAOMETER, PRESIDENT 


20-22 KNIGHT STREET 


NORWALK, CONN., U.S.A. 
ESTABLISHED 1842 
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Amsco | | AMERICAN 
ee ROLLERS 





Chases 








Talk! | DO MUCH OF TODAY'S 
® Electric-Welded Argue! | FINEST PRINTING 
*® Square and True Think! 


SEE FOR YOURSELF. ORDER A SET 


| 
| AMERICAN 
| 


® Absolutely Guaranteed 
then 


SOLD BY ALL DEALERS 


ROLLER 


TE 





AMERICAN STEEL 
CHASE COMPANY 


31-31 Forty-Eighth Ave., Long Island City, N.Y 




















COMPANY 


1342 W. HALSTED ST. CHICAGO 22, ILL. 
225 N. New Jersey %., Indianapolis 4, Ind 
258 E. Sth & S. Poul 1, Minn 
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BY WAYNE V. HARSHA, EDITOR 

















*® AS EVERY SCHOOLBOY KNOWS, almost all maga 
zines make their money from ads, The dough you readers 
shell out doesn't finance very much but is it important! 
And 


refuse to pay for it, the editor had better fix it 


It means the magazine must be good so you want it 
if people 

or els That's why you must pay for your favorite 
Keeps the editor on his toes. Tells the adver 


And helps you pick out the 


magazines 
tiser what people really read 
magazines that must be worthwhile! 

[He INLAND PRINTER proudly shows its circulation 
the AIK This 


symbol we have the right to display means protection to 


colors symbol (see page 4), this month 
our advertisers and mM reased service tO Our fe aders 

The Audit Bureau of Circulations is a cooperative, non 
profit association of some 3,700 buyers and sellers of pub 
lication adverusing. The Bureau defines, audits and reports 
net paid circulation for its members 

Because THE INLAND PRINTER is a member of ABC, we 
Rive our full 


when they invest advertising funds with us 


advertisers a measure of circulation value 

The income we receive from these advertisers helps us 
to build features and articles that win the friendship and 
INLAND PRINTER 


report 


interest of readers of THI 
Each year, an impartial, accurate ABC tells us 
and our advertisers how THE INLAND PRINTER has earned 


the cash ballots—paid subscriptions and renewals—that 
show editorial leadership and alertness 

We are proud to report that THE INLAND PRINTER is 
the only publication in the printing and allied industries 
which has consistently won increasing numbers of sub 
scribers during the last six and a half years 

Today, for every 10 printers who buy any other single 
to THE INLAND PRINTER 
at an all-time high for the industry 


reflects the kind of an editorial job 


magazine, 15 subscribe Our net 
paid circulation is now 

Such a performance 
we are doing for you every month, the kind of service we 
are rendering our advertisers year in and year out. One 


ism t possible without the other 


*® WE THINK READERS OF THE INLAND PRINTER 
ought to know about a letter written by Joseph H. Lasky 
and sent with a contribution to the fund which the Club of 
Printing Women in New York City is sponsoring for aid 
ing Mrs 


for many years curator of the American lype Founders 


founder, and 


Henry Lewis Bullen, widow of the 
typographic library and museum, now housed in Columbia 
University’s Graphic Arts Center 


Mr. Lasky conducts the Lasky New 
York and is the author of “Proofreading and Copy Prepara 


Literary Service in 


cion.” His letter said in part 
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The younger generation of printers knows of Henry 
had the 


privilege of knowing him as a warm, generous human 


Bullen only by reputation, more is the pity. I 


being, always ready to give of his vast knowledge to any 
ambitious young printer 

My first knowledge of Henry Bullen was gained from 
the remarkable articles on printing lore which were pub- 
lished monthly in THE INLAND PRINTER. When I learned 
that he was head of the ATF printing and typographic 
library at Communipaw, N.J., | phoned him for an appoint 
ment, which he graciously granted. The following day | 
met him and realized that I was in the presence of one of 
the real intellectual giants of that period (circa 1910) 
His knowledge of printing incunabula was truly fabulous 

Henry Bullen’s THE INLAND 


PRINTER and other graphic arts magazines were read avidly 


numerous articles in 
by hundreds of ambitious young men in the industry, and 
helped them to obtain the basic knowledge which led to 
their advancement as foremen, superintendents, type de 
signers, typographic directors and owners of printing plants 

Now Mrs 


experienced unfortunate reversals, it behooves those who 


that Bullen, in the winter of her life, has 
have profited from Henry Bullen’s vast knowledge to ex 
tend the hand of heipfulness to make her lot at least com 
fortable 

“There are hundreds of men in our industry who knew 
Henry Bullen. Let them be present-day Samaritans by con- 
tributing as much as they can to enable this estimable 
woman to live out her years in security and dignity.” 

Contributions payable to The Grace Fund may be sent 
to the New York Club of Printing Women, Room 1712 
161 Eighth Ave., New York 1, N.Y 
*® IF YOU SHOULD HAPPEN TO BE IN NEW YORK 
City before November 15, you can see a display of presi 
dential election campaign cartoons, about 100 of them, 
plus posters, song books, sheet music, buttons and badges 
dating from 1952 all the way back to 1796, a lot of old 
and not-so-old printing. You'll find the collection at the 
New York Historical Society, 175 Central Park West 


*® THEY -CAN’T-DO-THAT-TO-US DEPARTMENT 


We see that the Columbia Broadcasting System is going to 


start Prof. Bergen Evans of Northwestern University on a 
new television program. Its tentative title The Last 
Word.” CBS will be interested to know that that very same 


title has been at the head of this page for the past five 
years. Furthermore, this magazine's contents are copyrighted 
Just let CBS cry it! We'll sue 


or something 


em, or write them a nasty 


lerrer 





THE INLAND PRINTER for October, 1956 
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printed guide lines on specially prepared tympan 


The same high quality Cromwell Tympan known 


everywhere for: 





e more impressions fewer ( hange 

e extra hardness, extra toughnes 
iniform texture, free trom high and low spot 
absolute resistance to oil, moisture, cleaning 


lowest cost for long run, even for short run 
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Is now available with printed guide lines in either 
sheets or rolls. 












Saves waste 

(10” spacing between arrows makes it easy to 
measure off exact amount of paper you need) 
identifies grain direction 


Makes stock control easy by showing cali- 
per number 
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Ask your paper merchant for a sample for your press 


© (romuell TYMPAN 


CROMWELL PAPER COMPANY 
4801 South Whipple St me 3 
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(i KEEP AHEAD 
S WITH INTERTYPE 


BECAUSE... 


Intertype Hi-Speed machines are available with not one, 
not two, not three, but up to four magazines. Do you real- 
ize what this might mean next year or in the near future if 
you wish to add or expand beyond the one or two maga- 
zine capacity of the machines you initially buy? No one 
but Intertype can give you this flexibility in capacity. 











ogi transparent magazines, the lightest made by any- 

provide an “at-a-glance” check of every matrix in 
etl "cand This allows for quick inventory and instant 
location and removal of stuck mats. Visilite magazines, 
an exclusive Intertype feature, save a lot of time in high 


speed typesetting. 


Do you realize the importance of these Intertype Hi-Speed features in TTS operation and maintenance? 


Special spaceband guide prevents bands from tipping forward 
out of assembly elevator. 

Hydraulic cushions assure smooth delivery, transfer and distri- 
butor shift actions even at top operating speed. 

Assembler slide brake jogger, adjustable for various operat- 
ing speeds, prevents last matrix in line from leaning and thereby 
causing a stoppage. 

Assembler slide safety stops assembly of matrices when an 
overset line occurs, prevents mats from jamming in the assembler. 


Tight line stop prevents damage to the last matrix when a line 
Is overset. Adjustable for any measure from 5/2 to 3 picas by 
picas and points. 

Loose line safety automatically stops machine and operating 
unit, prevents following line from entering delivery slide, which 
permits manual adjustment and casting of loose line, thereby 
eliminating missing lines in galley. 

3-pitch distributor screws, exclusive with Intertype, return 
matrices to the magazine faster. This increases production. 


Intertype Hi-Speed machines give you more slugs in the galley at the end of the shift 


INTERTYPE CORPORATION 





360 Furman Street, Brooklyn 1, New York 
Chicago, Sen Francisco, Los Angeles, New Orleans, Boston 
in Canada: Toronto Type Foundry Company Ltd., Toronto, Montreal, Winnipeg, Voncouver, Halifax 


Set in Futura fami) 








